


ueloil ¢: 
oil heat 


37 Years devoted to Progress in Oilheating and Airconditioning 














National a 
Fueloil 
Council 


What It is, how It works, 
where It came from 


OHI Seattle ae 


Convention 


Program for Institute 


Veeting Apr. 28-May 2 


What's the “é 
right Truck? 
Meters, Reels, power 
Take-offs, Developments 


Electric Heat ie 


Survey 


Half million Homes 


now heated this Way 








Brodimatic Printing Counters may 
be faced in any of 12 directions. 
Along with flexibility of meter 
mounting and use of extensions, 
this permits efficient, safe load- 
ing deck arrangement. 


BiRotor steel double-case con- 
struction permits line-supported 
vertical or horizontal position. 
Rounded contours, and versatility ca 
of piping arrangement contrib- 
ute to safe, compact installations. 


Richfield Oil Corporation's North 
End Heating Oil Loading Rack, 
Seattle, Washington, using 17 
Brodie BiRotor Meters. 


ERYWHERE * BRODIE is linked 
with Progress. Here’s another 


example from the NORTHWEST 


For experienced aid in planning 
your metering program, 

why not phone your Brodie 
representative — today? 
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—demonstrated again in Seattle 
by this clean loading rack layout 


Note how rounded contours of Brodie BiRotor Meters minimize 
hazards to personnel. Welded steel double-case construction per- 
mits Brodie Meters to be line-supported, well out of the ground- 
level danger zone, yet beneath the loading rack to keep working 
areas clear. Extensions put the Brodimatic Printing Counters 
up where they can be seen from truck-top, accessible to operators, 
but again leaving deck unobstructed. Accessibility to measuring 
unit without breaking line connections, and balanced rotary 
operation with ability to survive shock-loads, contribute overall 
safety. And you can depend on Brodie’s exclusive record for 


sustained accuracy and low maintenance. ‘in 


RALPH WN. BRODIE COMPANY .; san Leandro, California, U. $. A. 


CABLE ADDRESS: “BRODICO”" 


MT. VERNON, N.Y 
550 So. Columbus Ave 


DALLAS 7, TEXAS 
167 Parkhouse St. 


SEATTLE 9, WASH. 
221-9th Ave. N. 
CHICAGO OFFICE: 

1227 Circle Ave., Forest Park, Ill. 


LOS ANGELES 22, CALIF. 
5401 Sheila Street 


REPRESENTATIVES WITH STOCKS AND SERVICE 
IN ALL PRINCIPAL CITIES 


FACILITIES 





HOW SUNDSTRAND FUEL UNITS BACK UP YOUR BURNERS 


3 built-in 
problem-solvers 


Here are three good reasons why Sundstrand Fuel Units 
just don’t give trouble: (1) Dirt can't pass the tine-mesh 
strainer. It stands to reason that if it’s kept out in the 
first place that it won't cause trouble at the nozzle 

Hydraulic balance designed into Sundstrand valves pre 
vents cocking, assures instantaneous shutoff, eliminates 
atter-drip that could carbonize and foul the nozzle up 
(3) Two-stage Rota-Roll pumping members, tor high 
litt installations, are completely sealed provide det 
nite and complete air purging, assuring that only solid 
oil is delivered to the burner even atter tank has been dry 


Specity Sundstrand, frst in fuel units 


SUNDSTRAND N 


HYDRAULIC DIiVvViIiSI ON 


of Sundstrand Machine Tool Co., 2210 Harrison Ave., Rockford, Illinois— Eastern Sales Office: 89 Summit Ave., 
Summit, N. J. Fuel Units Made in Canada by John Inglis, Ltd., 14 Strachan Ave., Toronto; in Sweden by 
Sundstrand Hydraulic AB Stockholm; in France by R.S. Stokvis, et Fils, S.A., 20-22 Rue Des Petits-Hotels, Paris 





Sypical SUN-RAY 7-2 


On July 27, 1956, Griffith Consumers 

of Washington, D.C. installed two Sun-Ray 
#4-#5 Oil Burners at the famous 
National Presbyterian Church. 

Reports from this replacement installation: 
Cleaner, quieter operation. Servicing — 
practically nil. Fuel and operating costs 

— way down. 





As in the cases of hundreds of other 
institutional and commercial establishments 
throughout the world, the Sun-Ray 
#4-#5 has once more proved to be 

the right choice 


INSTALL A SUN-RAY: #4-# 
OIL BURNER 


1—Easy to Install—Simple to Service 








2—Automatic, Trouble-free Operation. 

3—Burns Low-Cost, Higher BTU #5 
and #4 Oil 

4 —Clean—Quiet—Very High Efficiency 

5 —All Electric Ignition—No Gas Pilots 

6—Will Also Burn #2 Oil 

7—No Transfer Pump Required on 
Normal Jobs. 

8 —Approved for #5 and #4 Oil by 
U.L.and Other Authorities 
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“CHURCH OF THE PRESIDENTS” 
Connecticut Sue Y. | Sreet Washingt 7, J, 6 





Get the facts. Get the Sun-Ray sales story 


SUN-RAY-BURNER MANUFACTURING CORPORATION 


139—22 QUEENS BLVD. JAMAICA 35, N. Y. 
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Among other things 
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and how it 
promotion 


Pane 3 Is an 
Fueloil Council 
came from and why 
detail why the Council was f: 
operate to local pre 
and advertising of oilheating 

Two features emphasize Seattle and the P 
west. The first, on pages 00 and 61, contain 
tion available at press time about the livel; 
program planned when the Oil-Heat Institut 
meets on April 28 to May 2 in Seattle, thi 
annual meeting of OHI ever has been held 
Coast 
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ill informa 
nvention 
of America 
first time the 
on the West 
And next, on page 62, is another installment rec 
the informal discussions held at a recent Seatth 
table, where a variety of pertinent and important 
ing subjects were the topic of conversation 
Front cover: This Honeywell panel for a zoned heating 
system in Brussels calls attention to the European picture 
story by our own Ginny Schulz. Se¢ 


ymunting 
round 
( ithe at 


tif and 73 


pages 





nil 


| oilburner, with 


Ir burner 


gas 


The 
Capac 


lowest 


ity 1 to 2 


mplete with round thermostat, 


k switch, limit contr 


omes at 


D | 


inte 
the differen 


iller burner 


JAS 
Btu 


respectively 


input ror 


The 


Is gas heating Equipment lburner that small 


r than Oilheating? ope 


cheape 


system-pressur 
( is been $129.95, 


Wil 


AUSE THE GAS industry h 


if 


B nt 


business through its lower equipment 


able to take a lot of ne meé 


, 
Yr converting 
cost to the builder, most industry men 


to 


bi 
€ ith r 


boiles 


ilers 
fuel 


1 
about 


by 


have felt that we are going to have 


the 


correct situation by producing ; 
like 
that con ept 
while 


if 


cheaper burners, boilers and th vith | 


There’s some merit in 
but still it’s a good idea once in 
to take the situation apart and 


~ 
we can find just where th 1 
buried 

how 
equipment, 1f 
to make 


parisons hec ause there 


In other words, mucl 


Is 


It 


intelligent 


any? 


gas 
been easy 
are 


t 


manufacturers, so many varieti 
both pre ducts. No one suppl 

CC uld he 

Is there any source 


reliable 


based on similar 


no one tactory 
lusivi 
provide pretty 


st 
sons, 


qualit 


and similar income levels 

buyers? Perhaps the mail or 
an help 
The 


( atalog sheds a lot of light 


Montgomer 

Am 
big mail order outfits, like W 
Sears, 


latest 


certain consideration 
met before a product is listed f 
1) It must be made by a fai 
reputable manufacturer 
know is true with oil heat) 
be of a 


market demand 


2) 


t must 
that 
}) 


and Carry 


grade sult 


Mass 


it must om Install It 


petitive in price ul 


though modest, markup for tl 
You might assume, then 

comparing oil and gas heating 

Ward's catalog you’re making quit it 


4 heck 


actually will and do buy 


In 


ns and registers f 


Warm alt 


a true based on ru 


five room hous 


Let’s start with the simpk iseboard system of sim 


6 


| 


$109 5 


Th 
with 


¢ 


If, 
gas burner i 


typ 


ol or thermostat: that « 


ind draft 
A 


5 OOO t 


owas 


if it 


ntrols 


do have 
"7( ) OOO 
S() 


94 and 


lon't have 
however, 


] 


ad 


nste 
that one 


including limit 


ne 1s used 


furnaces 


They 


have 


igh pressure 


+} 


in ther ligh 


irisons 


I 


In hi 


s 


it 


with 


ot 
tangular 


capacity 


il unit 


selling 


Btu 


itural 


input 


P 
and 
en is $105 


input 


1 


ter 


ith 5 O00) 


Yourself 


comes 
Warm alf 


owner t 


includes the 


six outlets, 


tt water it’s 


ir Capacity, 


includes piping, radiators and such. 

The cheapest warm air oilfired sys 
tem, complete with tank and all fit 
tings, is $480.00; the cheapest gas sys 
tem $321.00 

The cheapest hot water system wit! 
oil is $665.00 and with gas $529.00 

With warm air, gas has us under 
sold by $159; with hot water heat by 
$136.00 for a complete system 

The difference easy t 
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see of cours 
tank, oil 
filter, combustion chamber and addi 
tional piping. Not so easy to see are 
the basic differences in weights of the 
heating units 
Less Metal 

For example, the smallest gas boiler 
weighs 240 Ibs., 
boiler 699 Ibs. In forced air units the 
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lightest in gas types is 196 lbs. There’s 
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your BEST |) ANSWERS 
TO THE OTHER FUELS... 


Under today’s conditions, the fuel oil dealer who wants to 
make progress MUST provide his customers with a clean and 
completely automatic Fuel Oil Service. 


By combining these two Scully developments, you will have 
clean and completely automatic service to promote and sell 


to your customers. 


Scully VENTALARM © Signal 


Saves 5 to 7 Minutes per Drop .. 


Millions of VENTALARM Signal in- 
stallations on home fuel oil tanks are 
the best evidence that the product has 
advantages for the dealer, the driver, 
and the customer. For new or old burn- 


er installations, the VENTALARM 
Signal (with protected resonance 
chamber) gives quick delivery and 
absolutely safe delivery, without the 
driver entering the house. 


Write for all of the facts about the VENTALARM Signal and 


what it can do for you. 


Scully UNIFIL ® System 


Can Pay for Itself in a Year... 


It makes all fill pipes in your area 
THE SAME SIZE. This is only one 
reason why you'll increase gallons 
delivered with your present equip- 
ment when you use the UNIFIL Sys- 
tem. You get better connections, you 
get the means to faster pumping 
speeds, and the driver never has to 
drop the nozzle during delivery. And 


drivers like the UNIFIL System. No 
more removing gloves in cold weath- 
er, and no more working like a 
plumber to remove plugs or ice. Vari- 
ous connectors make the UNIFIL Sys- 
tem adaptable to EVERY fuel oil cus- 
tomer. Write for a copy of the UNIFIL 


folder. It gives you all of the facts. 


For more fuel oil deliveries and more dollars per day, for 
AUTOMATIC deliveries that keep your customers happy, ask 
your Scully Signal representative about the VENTALARM 
Signal and UNIFIL System. It’s a sure way to profit. 


SCULLY SIGNAL COMPAT 


176 GREEN STREET 


In Canada: E. S. Gallagher Sales, Ltd.-10 Hafis Rd., Toronto, Ontario, Canada 
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t il produced | American 
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being opposed as “too tight” | m :, ' 
porters and “not effectiv However, no changes in « 5 or 
tic Operators, so it will prov | Roig: “ “ least at this session 
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vestigation of the relative bur VI us Now, Roosevelt feels 
borne by domestic versus for: il the time has come for action. Gasoline 
companies lealer organizations are behind this 
The results of this probe are ex rive, but developments before Roose 


velt’s committee could spill over into 


the fuel oil branch. 
Gas Bill Action Still Stymied 


The Administration’s failure to su] 
port again a bill to ease federal con 
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stymied action on the new Harris Bill 


It 


develop this year, or next year, in Con 


gas producers’ prices has 


seems unlikely that anything will 


gress. So, producers will have to look 
to the FPC and t 


ther clarification of their 


the courts for fur 
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Recently, the FPC denied an appli 
cation by Transcontinental Pipeline to 
provide transportation service for Con 
solidated Edison of New York, which 


has proposed buying gas directly in 


the field, mainly on two grounds: the 


gas would be burned under boilers, 


and large distributor demands for gas 


in the field would be “certain” to raise 
gas prices 
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After a year’s dormancy, the Na 
tional Petroleum Council is back 1 
business—under rat rules that 
provide for a vernment “co-chair 


man.’ No NPC member was satisf 
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Antitrust Chief Vic 
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from Congress 


his division is following prices on fuel 
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determine if increases are the result of 


a “conspiracy.” 
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Your Choice... SQUARE...OR NEW ROUND 
Windmaster Dat Cortio 


both have 
WINDMASTER 


Performance-Proven 


and 
Photo of new round draft control E Photo of square draft control 
Line drawing illustrates adapter Time-Tested Line drawing illustrates adapter 











45° Vane 





45° Angle Mounted Vane — With 
angle mounting, the Windmaster vane 


New, competitively priced, round Wind- 
master Draft Control fits snugly, quickly 
to save installation time . . . can even eliminates that ineffective, quivering 
be installed directly in ‘tees’. first 45° of movement . . . assuring 


quicker relief right when it is needed 





Calibrated Weight—Stack draft cali- 
brations on the weight permit quick, 


CHECK THESE 
EXCLUSIVE WINDMASTER 
ADVANTAGES: 


accurate draft adjustment right on the 
job, with no factory setting to take for 
granted. It makes setting of the over- 
fire draft with a draft gauge easier. 





45° Vane — no : ? 
For Quiet, Efficient, Trouble-free Draft Control, 
nervousness—faster 


response Select Windmaster for every Heating Installation. 
Large Vane — more Write us today for our new low prices. 


effective area 


Permanently Silent 
Non-Rusting Nylon 
Bearings 


Calibrated Counter- e 
weight Wea the inqmasTer _ 


Permanent, Positive 

Vane Stops division of 

LIMA REGISTER COMPANY 
1780 N. Cable Rd. 


Lima, Ohio 


eloil 4 


Silent Operation 








No. 2 Heating Oil (Including No. 3 & PS200) 
Price per gallon as of February 15, 1959 


Tank Tank Tank Ta 
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re we rt ae ss gasoline quantities with result 
there have been no reports of shor | 1 re id dace 
ages at the consumer level at any part ng unsatisfactory price levels in many (Thousands of Barrels) 


of the country. Ther howeve! rts of the country, and certainly at watt: 0 Rockies 
some bidding for stocks upstrean t main refinery loading points 59. 

An interesting study | Keith Almost any refiner will say that it East Coast 42.993 41 768 
Fanshier of Oil Daily points out that ts less to produce No. 2 fueloil than Gulf Conn cake 08 M 


the price of No. 2 fueloil at t Gulf soline so we can reasonably expect 


a ’ ' , otal 74.627 691 
is 9.625¢ a gallon and for | Drand lite a shift of yield our direction Total : : 
gasoline it is 9.875¢ or nly slightly intil spring American Petroleum Institut 
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“My advice: 


QUIT SMOKING!” % 





Smoking costs too much. It’s a sure sign fuel is 
being wasted... that burner and boiler are losing 
efficiency...that profits are going up with the 
smoke. But you can do something about it! Install 
a G ERAL CONTROLS DRAFT 
CO ROL SYSTEM. 

Goes in easily and inexpensively with any type 
boiler...any type fuel. Pays for itself over and over 
again through the years by cutting fuel waste... 
saves as much as 25% on fuel cost as well as saving 
on manpower. Not least, think of the plant and 
city-area good will you'll create with effective 
smoke control. 

Call in the GENERAL CONTROLS MAN in your area 
to check out a draft control system for your plant 
now. The sooner, the better your long-range profit 


picture will look. 


rO IMPROVE 
YOUR BOILER EFFICIENCY: 
A DRAFT PROGRAM CONTROL: start-up, shut-down, sets 


damper for any firing rate. Fast, accurate...senses 
atmospheric changes. 


B DRAFT INDICATOR: provides continuous visual read- 
ings of draft conditions in combustion chamber 
and/or stack. 


(\ FLUE GAS TEMPERATURE INDICATOR: shows boiler 
efficiency by indicating excessive heat loss. 


D STEAM PRESSURE INDICATING CONTROLLER: indicates 
boiler pressure on main instrument panel, and 
gives accurate on-off, or proportioning control. 


E ACTUATOR: operates stack damper to maintain 
constant combustion chamber draft. 


A draft control system like this is worth money 
in the bank to you. Get the full facts today from 


GENERAL 
CONTROL 


America’s Finest Automatic Contro/s 





for Home, industry and the Military 
Glendale, Calif. * Skokie, Ill. * Guelph, Ontario, Canada 


factory branch offices serving the United States ang Canada 
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irate burners, 30,399: Boiler well to mention that we collect data 


urner units, 13,376; and Furnace on tank stocks, primarily, as an index 
units, 17,024 





as to the dealer’s attitude toward in- 
entory at the factory level has ventory of oilheating installation 
varticularly low since August equipment. At the end of January, 
ss than one month’s supply of the dealers were holding approximate- 
on hand. We would have to ly 21,565 customer oil tanks which 
k to °49 to find a similar picture compares with 28,293 the previous 
ory stocks at the end of Novem month and with 35,316 on January 
latest available data. were 31, 1958. 
1,321 a month By sizes the current tank stocks 
ar earlier show: 220-275 gal.. 20,135: sizes 550 


675, 888; and 1,000 gal. and larger 
Tank Stocks: Occasion: capacities, 542 


ilheatinge 
esicuaamern . 
Trends DOMESTIC OILBURNERS & UNITS—= 


DOMESTIC GAS BURNERS ====- , 
‘ TA rs 





 Spaegpanennaalin domest 


+ 
ing equipment in January | 


‘ 

i) 
4. 

‘ 
. 
4 
i] 
' 
iJ 
] 


_ a_i 


> 


counted for approximately 44,017 j ve uJ } 
which is 3% above the 42,742 a year i. 

ago. The installations were divided 
New Homes, 14,546; Replacements of 
old oilheating, 16,058; and Conver 


sions from other fuels, 13,413 











It is interesting to see the replac STaneae ae oe 
ment figure the highest of the tri 9 % I9€ } 1958 
and it is probable that we'll be finding 


Shipments of Oilburners and Units 


more months that way as our 2 
(Including Exports) 


try gets older and the averag ; ' 
ys . , ; Adjusted to include manufacturers other than those reporting to 


the equipment rises Census Bureau, FuELoIL & Or Heat's estimates of shipments are 


Oilheating dealers in January sold NOVEMBER ELEVEN MONTHS 
Percent Percent 
1957 Change 1958 195 Change 
tioning units in homes; they also s ld irate Burners 32, 29,029 + 10.7 346,077 385,021 10.1 

ae Soiler Uni , - 4 ra 50% aa 

approximately 1,387 separate oil water Boiler Unit : 4,741 23.4 44,871 58,263 23.0 
Furnace Units ) 9.639 + 58.0 141,413 132.509 + 617 
heaters with mechanical burners All Domestic Q] 43.409 L174 532361 575°793 maf 
Commercial 3 3,552 1.3 33,440 40,555 17.5 


approximately 644 central aircondi 


Ojheating Stocks: At the end of Total 54.4! 46.961 + 16.0 565.801 
January, oilheating dealers were hold 


616,348 8 





ing approximately 60,799 domestic oil 





burners and units in stock compared CELLS ort 
iin gah ? | GSS RR8P lS anaeenen 

to 64,355 a month earlier and 71,126 TT Tht tt oh et ae ttt 
on the same date of last year ; , ri RESIDENTIAL 
Lip CONSTRUCTION | 








The current stocks were divided 


Minimum Retail Prices 125 HpRobucre. 
of Key Dealers WHOLESALE THR TTTTTTTT NS |) Lhstab sabes yrtaidejesepese 

Jan. Avg. Dec. Avg Ll el Le eps Tr rr 

Separate Burners $316 $315 | f TT TTT t+ t {aa SSG eS Se a es 
Boiler Burners 736 728 iV) y \y" eee aes 
Furnace Burners 604 594 TI ATT | 








Price Index: Separate Burners 
1947-49 is 100°, 
WHOLESALI 


January 94.5 Six mont 
December 94.6 Year 




















RETAIL 


January 92.5 Six montl 
December 92.5 
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IMMEDIATE: 
SERVICE 


ANYWHERE in U.S. & Canada. Scovill’s nation- 
wide facilities provide the industry’s fastest 
service on fuel oil and gas pump couplings! 
Only Scovill with its country-wide network of sales 
offices and warehousing facilities is equipped to 
give you such fast... efficient service. All orders 
for fuel oil and gas pump couplings received by 
Scovill are shipped promptly. And the sizes you 
want are always immediately available. That’s 
because Scovill makes and stocks a complete range 


—from */,” to 3” in fuel oil couplings... and all 


standard sizes in gas pump couplings. 


The largest—and finest—sales and service force 
in the industry is ready to consult with you any- 
time, anywhere when you specify Scovill couplings. 
And—because you can buy direct from Scovill—you 
save up to 14 the former cost of oil and gas pump 
couplings. Get complete details now. Write: 
Scovill Manufacturing Company, Hose Coupling 
Department, Waterbury 20, Connecticut. 


Hose couplings by SCOVILL 


Main office: 99 Mill Street, Waterbury, Connecticut 
San Francisco: 434 Brannan Street 


Cleveland: 4635 W. 160th Street Los Angeles: 6464 E. Flotilla Street 


Houston: 2323 University Bivd 
Toronto: 334 King Street, East 








How do fueloil Men handle delivery Peaks 


during a Winter rich in Degree-days? 


NE OF THE industry's | 


ly challenging problems 
to get the most out of its inv 
in trucks during peak months 
season, and yet have the fewest 
trucks at the time of fall and spring 
deliveries. 

The problem is particularly signifi 
cant this season because we've had a 


Midwe st 
and upper Northeastern states we've 


fine cold winter, and in the 


had more than our share of storms 


In starting our study this month 
we asked the reporting fueloul met 
how many trucks they operate for N 
2 oil. The average number in the grouy 
is 8.2 trucks 


When we did 


study four years ago, the number was 


similar 


8.0. The principal deviation from th 
in New 
England where the figure was 6 
in the Pacific Northwest 
10.8 


average number of trucks was 


9 and 


wher it Was 


Idle Trucks 
With that figure as a basi 
asked how many of these truc 
used only a few weeks at thi 
peak and stand idle the balan 
year. The composite answer from all 
This is a great 


from four years ago when thx 


Pa 
sections 1s 37% 


was 62% 
There are significant differences 


sections: New England uses only 58° 


¢ 


of its trucks only during the winter 


peak; in Mid-Atlantic 


40 
Phy; 


states this is 
; the Midwest 300; and the Pa 
cific Northwest, 24% 

Then we asked how trucks 


the group owns that are never used 


man\ 
except as stand-bys or for emerge 
The answer here is 6% or one 


out of each 16. Four years ag 


had that identical figure 


14 


The bulk of the re 


s, or 70% ot the total. meets winter 


porting compa 


ik conditions by simply increasing 
the hours of operation. Four years ago 
this figure was 75% 
Next we find that 27% of the com 
inies think it 


trucks on hand te 


best to have enough 


handk all deliverie S 


n regular hours and operation with 


ut overtime. That was 25% five years 


ay we find 2% of the reporting 


distributors hiring an outsid 


to make some of their di 
during the And 
nal 1% trucks 
mplete with tanks for its own men 


peak season 


n additi rents extra 


lrive during the coldest period 


Showing the lengths to which some 


mpanies go to minimize their truck 
nvestment, one 


I ik of 


ct mpany 
24 hi urs a day 


bringing in 


operates at 

including 
extra drivers 
w companies say that they 
run extra shifts on trucks with full 


time drivers at regular rates when they 


d more capacity than their regu 


en can handle with modest over 


Overtime Schedule 


se companies that depend upon 
vertime to handle their winter peaks 
typically use ten hours compared to 
ight hours in other periods. However, 
ne company does not hesitate to use 
14 hours and one company in seven 
1 twelve hour basis when neces 

sary in heavy going 
There is n 
— 


i 


pattern in company s1zZe 
fication on these degrees of over 


They 


ompanies with many trucks or 


time 


are pretty well mixed be 


cwe l 


few and by regions of the country 


except that none in the Pacific North 


west reported more than ten hours 
The question of overtime rates nat 


urally arises, and we find 77% of tl 


ne 


companies paying a higher rat 
extra hours. Four years ago this fig 
was 80% Among. thos 
that do pay higher overtime rat 
find that 69% base the overtin 
the eight hour day, while 31% 
ate on the 40 hour week. This | 
method is, of course, much bett 
the operator since it giv 
flexibility 

Among those mpanies that 
just halt 


/perate on a straight weekly or m 


pay overtime rates, 


ly salary in which the driver bal 
the heavier periods against thy 
and obviously prefers that 
Notice that this is not 


the companies, but rather it is | 


ment 
those not paying overtime or it is 
me in eight of all of the compan: 
helping in this study 

Comments from th 
cluded these this month 

“I pay my regular fuel driver a 
weekly salary plus a commission of 
1/16¢ per gal of oil delivered; he 


a flat rate of $2 per call for ni 


he 
gnt 


Sunday calls. If a “keep fill’ custom 
runs out there is no charge for nigh 
or Sunday calls, but if it is a ‘call 
then I charge the customer $4.’ 
“We always have two night men 

day trucks.” 


“With our seven trucks, we are able 
to take care of our fueloil business, 
although, we have worked two Sun 
days this season for the first time in 
years.” “Our stand-by truck is 
“This is the 


should have every 


shi vuld 


an economic waste. 
kind of winter we 
year; and the 


pric be kept 


down.” 
“We are 


an alternate to replacement of 


considering two shifts as 


hicles.” . . . “The worst thing to over 


come is snow blocked streets 


aa 
otner 


wise on dry ground we can handle our 


peak very satisfactorily.” “W 
believe only economical operation is 


te be short of equipment and Pp 


necessary overtime.” 


“IT don’t believe in hiring out work 


if you keep your deliveries in thi 
family, you have complete control at 


all times.” “Our trucks are in top 
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POWERFUL 
ELIMINATES COSTLY CALL - BACKS 


Now, it’s available! A dependable, low cost tempering 
valve with a thermostat so powerful that it positively 
shuts off cold water completely when there is an exces- 
sive demand for hot water. This means the system will 
be delivering its full rated capacity of hot water. It 
also means customer satisfaction and elimination of 
costly call-backs. 


The power provided by the valve thermostat to 
seal off the cold water supply is also important in that 
it “defies” corrosion. Any lime or scale which may 
accumulate can easily be overcome by the powerful 
thermostatic force, thereby assuring safe and efficient 
tempering operation. Valve body is made of red 
bronze (85% copper) to resist corrosive water condi- 
tions. 


You'll also be pleased with the clean, simple 
internal design which is free of working parts and, 
therefore, cannot stick. If you’re looking for a mixing 
valve which will accurately deliver tempered water 
and which will afford complete satisfaction to you and 
your customer, specify the Watts No. 70. 


SPECIFICATIONS: Furnished in 12” size with sweat 
copper connections. Adjustable from 120° — 160°F. 
Also available in /2” and 34” screwed connections — 
specify No. 7OT. 


Watts Regulator Company, Lawrence, Massachusetts 


Be sure ... Use Ww A 3 ’ *y Protection and Control Specialties 


FEATURES 
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COLD Y 
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WATTS 


Dw No. 174A 
Lio HOT TO 
:° APPLIANCES 





HOT WATER 
BOILER 


PRESSURE 
RELIEF 

VALVE — 
No. 531 
or 30L 








Prevent costly vapor 
boss with pressurized 


OPW 
TANK 
VENTS 


No, 209 10 





No. 395 


le ABOVE GROUND STORAGE TANKS 
le UNDERGROUND STORAGE TANKS 
@ SMALL HOME STORAGE TANKS 

j@ FARM SKID TANKS 


No. 95 


There’s a vapor saving OPW Tank 
Vent for every purpose. Precision 
machined, product engineered for 
lifetime use, they are your INVEST- 
MENT against vapor loss due to 
product expansion and tempera 
ture variation. Weighted to speci- 
fications, OPW Tank Vents trap 
and hold vopors and release only 
at set pressures, insuring maxi- 
mum protection and dollar divi 
dends, Double mesh screen readily 
accessible for inspection maintains 
bulk storage safety. 





OP CORPORATION 


2723 Colerain Ave 
Cincinnati 25, Ohio 
Kirby 1-5400 








Send for OPW Tank Venting and Emer- 
gency Relief Recommendation Chart! 





\ost are nearly new; we only 
truck five years.” “Four 
installation men are familiar 
operating a truck, if we fall be 
n our degree-day schedule we 
men on the 4-12 p.m. shifts 
up. 
expensive when insurance and 


onsidered. but we must have 


. . . ao 
Oilheating Permits 
12 MONTHS 


1958 


ie 


one more truck than we actually 
need.” . .. “The growth in the num- 
ber of ‘stand-by’ accounts (which 
usually need fuel during the coldest 
periods, only) has made it difficult to 
meet demand with available men and 
equipment.” 

This rather lengthy comment is in- 
teresting enough to run in its entirety: 

“This year is purely an experimen’ 
tal year as we have Electrofile for dis- 
patching, Goodling Time Fills and a 
high speed loading rack. With the 
above we are examining the aspects of 
an incentive plan. We frankly over 
hired and perhaps are over-operating 
units this year, time will tell 

“We pay a salary to each driver, 
plus overtime which represents about 
25% above his base rate. We guar 
antee his salary for a specified time, 
pay him when ill and also have hos 
pitalization, etc., which we pay for 

“All of the above still seems to pri 
duce about seven hours a day of so 
called productivity, eight to ten hours 
generally seem to be a lost cause. Prop 
erty damage is higher, errors in de 
livery, trafhc problems encountered 
during peak hours, all seem to result 
We have purposely overhired but have 
done so to eliminate long hours, have 
utilized more part-time help with 
April 1 lay-off. This in conjunction 
with all of the modern equipment 
should result in some progress in the 
matter. We certainly hope so.” 

\/ 


“° 


Out Distribution Division 
to establish Department 


OFFICERS and executive committee, 
Distribution Division of Oil-Heat In- 
stitute of America, have taken the first 
step towards creating a new depart 
ment. A manager of field services will 
be added to the Distribution Division's 
staff on or about March 15 

The new man will contact local 
chapters and members with the re 
sponsibility of increasing membership 
ind participation in the Insurance 
Trust. This is the first step towards the 
development of the department which 
will have three additional men. A field 
representative for the East, another 
for the Midwest and one for the Pa 
ific Coast and Canada 





Accuracy 
Sustained 
for years 


Accuracy over Tf 2 
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Accuracy 
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“DIMENSIONAL ACCURACY 


The only important concept in metering 


In the few minutes it takes to load just one big trans- 
port, a bulk meter measures product worth as much as 
the meter itself! That same meter may handle a million 
dollars of your money this year. Think how much a 
slight unsuspected error could cost you! 

The same’s true for tank truck meters, too. A small 
error on one truck alone could easily give way $2,000 
in one year. 

Accuracy is the only important factor when buying 
a meter. All other factors such as lower loss of head, or 
lower price take a back seat. 

Make sure you get true three-dimensional accuracy. 
The first dimension...accuracy at one rate of flow at 
any one time...is easy. Most meters have it. But be 
sure your meters have the second dimension... accu- 


racy over a wide range of flows. Most important, buy 
meters with the third dimension: accuracy that’s sus- 
tained over many years...accuracy that doesn’t shift 
or drift every time you turn your back. 

Neptune’s fine reputation and leadership is based on 
true three-dimensional accuracy. Some of the reasons 
you can see with your eyes. (A Neptune representative 
will be glad to show you.) For positive personal proof, 
make your own tests... keep comparative records. And 
ask your neighbors. 

Ask too about Neptune’s cost-saving and time-saving 
Unit Replacement Plan, designed to keep busy meters 
always at peak accuracy without tying up racks and 
trucks... another reason why more Neptune petroleum 
meters are in use than any other make. 


hy 
nepwne 
NEPTUNE METER COMPANY 19 West 50th Street, New York 20, N.Y. 


for a better 





measure of profit 


SEN (e) Mark I 


oil furnaces 3 
and boilers 


lron Fireman 





Oil Heat 
White Gloves 


No smoke or soot problems — no chimney draft required 
Eliminates cause of most service calls 


The secret: The Iron Fireman CUSTOM Mark II burner 
generates its Own combustion air supply, continuously 
and precisely. It starts clean and stays clean. This is 
essential for the efficient, smokeless burning of oil. No 
chimney draft is needed. 


Controlled firing eliminates oil waste 
and most service calls 


Now, for the first time, home heating can have the same 
automatic, controlled firing used in modern commercial 
and industrial power and heating plants to eliminate 
smoke and soot, which are unburned fuel, and represent 
a huge waste. Elimination of this waste means big 
savings in fuel bills. 

This positive control of combustion stops the cause 
of most burner service calls—soot and carbonized oil on 
nozzles and ignition systems. 

Users enjoy unequalled indoor comfort because of 
frequent, short thermostatically controlled firing periods 
(keeping heat steady). This has never before been fully 
practical in oil firing. 


| 
= 
Ad 
til 
Furnace capacities: Boilers for steam capacities: 84,000 


CUSTOM Mark Il furnaces and boilers 
Horizontal or 
suspended furnace 
85,000 to 160,000 and hot water. to 250,000 Btu. 
Btu. output. output. 
Automatic firing equipment for heating, 
processing and power 


Only an exhaust vent pipe required —needs no chimney 
Instead of a costly chimney, an inexpensive small steel 
vent pipe can be used, running to the most convenient 
point of the roof, local codes permitting. This revolu- 
tionary feature makes CUSTOM Mark II firing ideal for 
new construction, as well as for modernization. The 
exhaust pipe is sealed, and no check draft or other type 
of draft regulator is used. The exhaust pipe or chimney 
serves merely as an outlet for the clean products of 
combustion, and has no function so far as furnace 
draft is concerned. 

Accurate, permanent air adjustment is made at the 
factory. Correct and precise fuel-air ratio prevails all the 
time, regardless of wind, weather, cold or short chim- 
neys. The result is higher operating efficiency and 
substantially lower fuel consumption. 


Get full information now 


Learn for yourself about this unique new heating that’s 
years ahead in both principle and performance. The 
market is immense ; residential and commercial, including 
service stations, garages and space heating in all types of 
buildings. Mail coupon, write or wire for full information 
on the equipment and on our dealer franchise. 


IRON FIREMAN MANUFACTURING COMPANY 
3168 W. 106th Street, Cleveland 11, Ohio 
In Canada: 80 Ward Street, Toronto, Ontario 


Please send further information on the Iron Firemar USTOM 
Mark || furnaces and boilers, with data on dealer franchise 
and territories available. 


Name 
Firm Name 
Address 


City 





Where are the new Homes being built? 


Number of 
Permits Issued 
Nov. 11 Mos 
1,346 18,532 
Birmingham area 382 6,154 
Mobile area 308 4,222 
Nonmetropolitan areas 656 8,156 


ALABAMA 


ARIZONA 443 
Phoenix area ,109 
Nonmetropolitan areas 334 


18,555 
14,404 
4,151 


ARKANSAS 262 3,455 


CALIFORNIA 172,611 
2,431 
71,980 
9,454 
12,134 
19,508 
23,084 
14,670 
1,617 
17,733 


Fresno area 
los Angeles area 
Sacramento area 

San Bernardino area 

San Diego area 

San Francisco Oakland 

San Jose area 

Stockton area 
Nonmetropolitan areas 
COLORADO 14,857 
8,648 
6,209 


Denver area 
Nonmetropolitan areas 


CONNECTICUT 
Bridgeport area 
Hartford area 
New Haven area 
Nonmetropolitan areas 


12,838 
1,199 
2,745 
1,700 
7,194 

DELAWARE 2,640 

Wilmington area 2,583 

Nonmetropolitan areas 57 


DISTRICT OF COLUMBIA 
Washington, D. C. 
Maryland suburbs* 
Virginia suburbs** 


4,980 
9,469 
6,708 
FLORIDA 66,582 

5,692 
16,801 
5,446 
12,885 
25,758 


Jacksonville area 

Miami area 

Orlando area 

Tampa-St. Petersburg area 
Nonmetropolitan areas 
GEORGIA 17,587 
9,747 
1,718 
1,823 
4,299 


Atlanta area 844 

Columbus area 13 

Savannah area 88 
Nonmetropolitan areas 

IDAHO 123 1,703 

ILLINOIS ,132 

Chicago area (Does not 

include Ind. suburbs) 376 

St. Louis area 132 

Nonmetropolitan areas 624 


42,181 


34,781 
916 
6,484 


INDIANA WZ =«(13,732 
Chicago suburbs 224 2,437 

Fort Wayne area 76 781 
Indianapolis area 323 4,281 

South Bend area 74 842 
Nonmetropolitan areas 420 5,391 


IOWA 744 
Davenport area 44 
Des Moines area 146 


Nonmetropolitan areas 554 


8,177 
1,175 
1,740 
5,262 


KANSAS 789 
Kansas City area 368 
Wichita area 123 
Topeka area 37 


Nonmetropolitan areas 261 


8,431 
2,895 
1,955 

754 
2,827 


*Included in Maryland state total. 
**Included in Virginia state total 
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KENTUCKY 
Cincinnati suburbs 
Louisville area 
Nonmetropolitan areas 


LOUISIANA 
Baton Rouge area 
New Orleans area 
Shreveport area 
Nonmetropolitan areas 


MAINE 


MARYLAND 
Baltimore area 
Washington, D. C. suburbs 
Nonmetropolitan areas 


MASSACHUSETTS 
Boston area 
Springfield-Holyoke area 
Worcester area 
Nonmetropolitan areas 


MICHIGAN 
Detroit area 
Flint area 
Grand Rapids area 
Nonmetropolitan areas 


MINNESOTA 
Minneapolis-St. Paul area 
Nonmetropolitan areas 


MISSISSIPPI 
Jackson area 
Nonmetropolitan areas 


MISSOURI 
Kansas City area 
St. Lovis area (Ill. suburbs 
listed under Ill.) 
Nonmetropolitan areas 


MONTANA 


NEBRASKA 
Lincoln area 
Omaha area 
Nonmetropolitan areas 


NEVADA 
NEW HAMPSHIRE 


NEW JERSEY 
Atlantic City area 
New York City suburbs 
Philadelphia suburbs 
Nonmetropolitan areas 


NEW MEXICO 


NEW YORK 
Albany, Schenectady, Troy 
Buffalo area 
New York Cityt 
Suburbs of New York City 
Rochester area 
Nonmetropolitan areas 


NORTH CAROLINA 
Charlotte area 
Greensboro-High Point area 
Nonmetropolitan areas 


NORTH DAKOTA 


Number of 
Permits Issued 


Nov. 
697 
32 
432 
233 


994 
200 
481 
110 
203 


91 


661 


7,463 
164 
482 

4,149 

1,954 
179 
535 


1,106 
147 
219 
740 
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11 Mos. 
7,451 
395 
4,588 
2,468 


14,371 
2,938 
5,713 
2,193 
3,527 


1,006 


22,771 
10,355 
9,469 
2,947 


16,675 
8,358 
2,534 

679 
5,104 


35,735 
21,923 
2,315 
1,955 
9,542 


16,862 
11,859 
5,003 


2,387 
654 
1,733 


19,037 
6,586 


8,948 
3,503 


1,250 


5,439 

734 
3,701 
1,004 


2,693 


1,177 


29,384 
655 
17,798 
4,544 
6,387 


7,799 


65,858 
1,944 
5,821 

25,610 

23,352 
2,184 
6,947 


12,815 
2,838 
2,649 
7,328 


2,310 


tCovers dwelling units actually started. 


Akron area 

Cincinnati area 
Cleveland area 
Columbus area 

Dayton area 

Toledo area 
Yooungstown area 
Nonmetropolitan areas 


OKLAHOMA 
Oklahoma City area 
Tulsa area 
Nonmetropolitan areas 


OREGON 
Portland area 
Nonmetropolitan areas 


PENNSYLVANIA 
Allentown-Bethlehem area 
Harrisburg area 
Philadelphia area (See New 
Jersey for Jersey suburbs) 
Pittsburgh area 
Nonmetropolitan areas 


RHODE ISLAND 
Providence area 
Nonmetropolitan areas 


SOUTH CAROLINA 
Charleston area 
Nonmetropolitan creas 


SOUTH DAKOTA 


TENNESSEE 
Chattanooga area 
Knoxville area 
Memphis area 
Nashville area 
Nonmetropolitan areas 


TEXAS 
Beaumont-Port Arthur area 
Corpus Christi area 
Dallas area 
El Paso area 
Fort Worth area 
Houston area 
San Antonio area 
Nonmetropolitan areas 


UTAH 
Salt Lake City area 
Nonmetropolitan areas 


VERMONT 


VIRGINIA 
Portsmouth-Norfolk area 
Richmond area 
Roanoke area 
Washington, D. C. suburbs 
Nonmetropolitan areas 


WASHINGTON 
Seattle area 
Spokane area 
Tacoma areca 
Nonmetropolitan areas 


WEST VIRGINIA 
Charleston area 
Nonmetropolitan areas 


WISCONSIN 
Madison area 
Milwaukee area 
Nonmetropolitan areas 


WYOMING 


March 


1959 


Number of 
Permits Issued 


Nov. 


4,282 
256 
482 
016 
663 
736 
235 
197 
697 


784 
343 
188 
253 


473 
237 
236 


2,532 
98 
87 


1,168 
763 
416 


267 
214 
53 


281 
96 
185 


135 


11 Mos. 
44,227 
2,767 
6,139 
8,915 
8,379 
4,392 
1,985 
2,752 
8,898 


7,723 
3,360 
1,443 
2,920 


6,324 
3,551 
2,773 


29,797 
1,145 
1,228 


12,761 
10,204 
4,459 


2,397 
1,964 
433 


3,176 
1,146 
2,030 


1,570 


12,340 
1,801 
1,499 
5,509 
1,895 
1,636 


76,786 
2,376 
1,727 

15,573 
5,664 

11,316 

15,486 
5,458 

24,850 


6,393 
3,624 
2,769 


214 


22,784 
3,244 
3,340 
1,312 
6,708 
8,180 


18,081 
9,305 
1,927 
3,058 
3,791 


2,868 
1,017 
1,851 


17,000 
2,097 
8,471 
6,432 


1,278 
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ONLY 


NEW MACK=COE.. 


give you all these profit-boosting features: 


* Choice of Mack engines — gasoline, diesel or * Panoramic, wrap-around 3606-square inch wind- 


turbo-charged diesel — from 150 to 205 h.p. shield 
® Tilt-cab action for full engine accessibility * Set-back front axle for /3:%/ weight distribution 
on trucks and maximum front-axle loading on 
* Truck and tractor models tractors 
* Advanced Mack steering systems for utmost 
maneuverability 
* Choice of Mack transmissions (5 to 15 speeds), 
¢ Executive suite" cab engineered for comfort, brakes, frames and suspensions 
fume-free ventilation and smooth-handling con- © 4- or 6-wheel models with option of famous 
trols Mack Balanced Bogie 


* Low step-height for easy entry-exit . . . flat floor 
(on 40 series) for swift exits from either door 


These compact cost-busters give you every feature needed for economy, For the names of firms that are already cashing in on the advanced profit- 
bonus payloads, and fast action in and out of congested areas. That’s why power of Mack Model N’s . . . or for a briefing on the Model W that will 
Mack Mode! N COE trucks and traciors have won immediate acceptance do as much for you—contact your Mack branch or distributor today! Mack 
by dollar-conscious operators throughout the nation. Trucks, Inc., Plainfield, New Jersey. In Canada: Mack Trucks of Canada, Ltd. 


MAC K first name for TRUCKS 





J. David Hopkins has been ap 
pointed general sales manager, Dela 
van Mfg. Co., 

West Des Moines, 
Ia. Prior to join 
ing the company, 
Hopkins was a re 
gional sales man 
ager for General 
Electric. Delavan 
in the News manufactures 


tuel atomizing 


HOT DEALS 


has been ap nozzles for the oilburner industri 


Witela Melsle mel tell: 


manager, Gen 
Donald F. Ball has been named man 
ager, heavy truck sales department, 
Ford Division, Ford Motor Co., Dear 
born, Mich. He succeeds John F. M 
nresenta ‘ : Lean, Jr., who has been named execu 
General tive assistant t the ri v1 nal sales man 


s Gooding & ii ager in Chicago 


Carl A. Wagner has been made 


rector of marketing and advertising, 


ely to provide 


I 


1 h 


HOT PRICES 


adlacteMaeliilel 


{Manufacturing Co. and Cleveland Controls, Inc., Cleveland 
itor-Standard Sanitary O. Wagner leaves C. M. Basford C 


advertising agency, W here he had han 


relel-Yelloli-M s]eeh iM iclM@m (ola etal -tol mel -tell 163 


Pioneer ond Specialists w Automatto Heat 


dled advertising for Cleveland Con 


Boilers to 600 Hp. — Furnaces to 5 Million B.t.u.h. 


heen named trols for many years. The compan 
Pocahon engineers and produces combusti 
control systems, indicating inst1 


ments and allied equipment 


Paul W. Polk has been elected vic 
president, general manager and dir 
tor, Buckeye Iron & Brass Works 
Dayton, O., manufacturer of petr 
leum marketing and handling equiy 

Boston. Dur ment. He was formerly with Shefheld 
World War , Corp., subsidiary of Bendix Aviattor 
A 1 member of the Solid Fuels Corp 
Administration for War as Assistant 


State Director John S. Amneus has been nam 


HOT MARKETS 


eLehisM el iitel-temelaleMalelul-Mmeh cite) 


YORK-SHIPLEY, Inc. 


manager of research and advanced d 
has been velopment, Detroit Controls Divisi 
of man American Standard. Other Drvisior 


appointments —incluck Richard 


YORK, PENNSYLVANIA 


Campbell, divisional director of Er 
gineering and Thomas E. Noake 


chief engineer, Detroit products 


William L. Moorhead has been 
pointed manager, residential control 
Clark : sales, Appliance Control Departm 
New Britain, : General Electric Co., Morrisor 
nn., and prior : Another department appointment 


World War II was president of his cerns Ralph W. Gustafson who was 


Metal Stamp named manager, heating and special 


HOT PRODUCTS 


Yo te Melale Mitlantela-t Med ails ibamel-S3ie Latte) 


5 
: 
f 
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to meet market needs. 


purpose controls product engineering 
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No squinting! 


Extra large stationary dial 
face with large numerals 
makes RIMSET today’s easi- 
est-to-read thermostat. 


Unlike other thermostats, 
RIMSET does not chatter to 
cause “on-off” operation 
when vibration occurs. 


J 


COMPARE 


...only PENN’S RIMSET has 
all these thermostat features 


Take a few minutes to compare room thermostats... 
you'll discover only the Penn RIMSET brings you 

all the selling advantages shown below. In addition, 
it has beautiful, distinctive styling that’s at home in 
any home. And, RIMSET is so versatile! Various 
subbases are available for 12 different heating and 
cooling applications. Thus, if cooling is added 

later, simply change the subbase and use the same 
thermostat. So... take a few minutes to compare and 


you, too, will discover... 


It’s best to buy Penn! 


PENN CONTROLS, VC. ser, is. 


EXPORT DIVISION: 27 E. 38th ST., NEW YORK, N.Y. 


A 








you'll 
notice a big 
\. difference -; 


. 


~ a 
em. o” 
"2aeeee?” 


DELAVAN 


TYPE “W” NOZZLE-the industry's 
only “all purpose” nozzle 


Delavan’s type “W” may be used in 
any burner (from .50 GPH thru 1.35 
GPH) regardless of air pattern. This 
means you can eliminate the practice of 
trying two or three nozzle patterns to 
get a good fire. Now, one quality nozzle 
insures good performance . . . saves you 
time and worry on those small burners. 
Another exclusive — Bi-Metal Construction — 
only Delavan uses a brass body with 


From the world’s largest nozzle manufacturer 


ainimey | phaty NV 


Ontor Limited, 12 Leswyn Road 
P.O. Box 608, Station L 
Toronto 10, Ontario, Canada 


24 


stainless steel. metering parts. Brass is 
used because it conducts heat away from 
the nozzle faster after burner shutdown. 
This helps to reduce the build-up of 
varnishes inside the nozzle that clog or 
distort the spray. Stainless steel is used 
in the orifice and distributor to provide 
durability in those parts where wear 
might be a factor. 


a nifacti ung C Company 


WEST DES MOINES, IOWA 


—_ 


Broker Main 


Rae M. Broker has been named 


sales manager, industrial couplings 


section, Merchandise Division, Sco- 
vill Manufacturing Co., Waterbury, 
Conn. He succeeds S. M. Main who 
takes over the new office of product 
manager of the Division. James A 
Bayard has been put in charge of ad- 
Main has been with the 
1917, and Broker 
joined the firm in 1951 


vertising. 


company since 


{ 

| te 7 
WP 7 
——e 


wl 
Johnson Mulcey 


Allen Johnson and Paul Mulcey, 
engineering consultants, have joined 
Fuel Engineer Co., New York, as as- 
sociates. Johnson has a background of 


37 years’ experience involving all 
fuels and is an authority in determin- 
ing causes of fires and explosions 
Mulcey has served as consultant to 
foreign nations and for the Anthra 


cite Institute. 


Charles Alden and G, King Kells 
have been promoted to branch man- 
ager positions by Neptune Meter Co., 
New York. Alden will be responsible 
for activities throughout the North 
western and Western region of the 
United States, and Kells will manage 
the San Francisco-Bay area branch 
John F. Sanders has been named as 
of the Mis- 
Nebraska 


sistant district manager 


souri, Kansas, Iowa and 


irea 


(Please turn to page 119) 
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Distributor Marketing 
...one of 8 important links to 


Shell “Certified Comfort” profits 


Distributor Marketing—Shel! believes that it 
is good business for independent fuel oil 
distributors to market its domestic heating 
oils. Therefore, today over 90% of Shell’s 
domestic heating oils are sold through dis- 
tributor organizations which are granted 
franchised territories. 

With “Certified Comfort” the Shell Fuel 
Oil Distributor pledges to provide top- 
quality heating oil, while assuring his 
customers of premium service, including 
degree-day system deliveries, anti-corrosion 
treatments of fuel tanks and metered de- 
livery receipts. 

Shell “‘Certified Comfort” offers fuel oil 
distributors many benefits such as: 
Permanency—Shell offers various types of 
long-term distributor contracts which also 
provide renewal options. 

Product Acceptance — Shell has top consumer- 
brand acceptance and is one of the coun- 
try’s largest national advertisers. 


Advertising— A full-scale advertising pro- 


dois 


oilheat, 


gram has been developed for Shell Fuel 
Oil Distributors to help them familiarize 
homeowners with the outstanding benefits 
of “Certified ‘Comfort.’ It makes use of 
television, radio, outdoor, newspapers and 
direct mail. This complete co-op advertis- 
ing program is available to all Distributors 
of Shell Heating Oils upon request. 
Competition—Shell’s pricing policy to dis- 
tributors is fair and competitive 
Research—Shell spends millions of dollars 
Seven Shell re- 
search laboratories employ over 2000 tech- 


every year on research 
nical experts who constantly work to 
improve and expand the Shell Product line. 


Training—Shell conducts local Workshop 
Conferences in distributor marketing areas. 
Shell also conducts an oil burner training 
center at its extensive Sewaren Laboratories 
in New Jersey 

Insurance—Shell offers its distributors the 
many benefits of a low-cost group life 


insurance program... up to $10,000. 


IT PAYS TO BE A SHELL FUEL OIL DISTRIBUTOR 


—and the nearest Shell office will be glad to show you why. Ask for the District Manager. 
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WHO CAN GO TO SLEEP COUNTING PROBLEMS ? 


It’s too much to ask of any heating of sales and distribution. They are triple-refined heating oils, contain- 
oil distributor that he work hard all ready to check your problems, to ing a new additive, give even, 
day selling his product and_ still help you meet and solve them. cleaner-burning heat with lower 
keep close tabs on the many details Atlantic has been in retail customer service costs. And Atlan- 
of his exacting business. marketing for some 89 years. All tic Heating Oils are available at 
That’s why Atlantic provides a of this accumulated experience is conveniently located pipeline or 
staff of well-trained people to advise yours for the asking. It’s yours water terminals. That means con- 
and assist its distributors ... people when you need it, where you need it. tinuous, dependable supply. 
who are experienced in all phases \tlantic’s new and improved 






ISN’T AN ATLANTIC DISTRIBUTORSHIP WORTH LOOKING INTO? 


Greet 4 


HEATING OILS 


TERMINALS AT 





Providence, R. |. Syracuse, N. Y Akron, Ohio Mechanicsburg, Pa. Reading, Pa. Salisbury, Md. Albany, Ga. 
New Haven, Conn. Wayland, N. Y. Allentown, Pa Mt. Union, Pa Tamaqua, Pa Richmond, Va. Atlanta, Ga. 
Albany, N. Y. Newark, N. J. Altoona, Pa Northumberland, Pa. Wilkes-Barre, Pa. Charlotte, N.C. Griffin, Ga. 
Binghamton, N. Y. Trenton, N. J Exton, Pa Philadelphia, Pa. Williamsport, Pa Greensboro, N. C. Macon, Ga. 
Buffalo, N.Y. Gloucester, N. J Greensburg, Pa Pittsburgh, Pa. Wilmington, Del. Wilmington, N. C. Savannah, Ga. 
Elmira, N.Y. Bridgeton, N. J Johnstown, Pa. Pottsville, Pa. Baltimore, Md. Spartanburg, S.C. Jacksonville, Fla. 
Rochester, N. Y. Boston, Mass Lebanon, Pa 
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Fueloil Users not affected 
by New York tug Strike 


\ PRIME EXAMPLE of the effectiveness 
f cooperation and advance prepara- 
in the record estab- 
lished by the fueloil industry during 
the recent tug strike in New York 
City 


tion is evident 


The seven day stoppage was 
brought about by wage demands of 
tugboat crew members in New York 
City—tugs bring in much of the fuel- 
il used in New York City, Long Is 
land and Westchester County. 

There was a longer strike two years 
ago and the fueloil dealers through 
their local associations kept stocks at 
satisfactory levels and kept deliveries 
going even though it meant dispatch- 
ng over-the-road transports to avail 
ible supplies in New Jersey on an 
round-the-clock basis 

When the new strike was called on 
February 1 the three groups affected 


were ready with plans and programs. 


For example, typical of the advance 
ns taken, the Oil Heat Insti 
tute of Long Island on February 2 was 


precautl 


able to send te 


bulletin 


its members a special 
utlining a three-phase plan 
A special committee on supply be- 
function, a special industry 
million gallons of No. 2 was 

press releases were prepared 

| ment 
This or similar action was under 
taken by the other two New 
York Oil Heating Association and the 
Oil Heat Westchester 
The net result was that during the 
seven days of the strike there was nm 
All fueloil 


users were taken care of, practically 


at appropriate times 
groups 


Institute of 


public neern or bother 
no unfavorable publicity or reaction 
could be discerned and cooperation 
had helped minimize the effects of the 
risis the industry faced 

An interesting sidelight of the co 
perative effort that developed during 
the strike was that the channels of 
ommunications normally used by the 
groups involved in conducting a co 
yperative advertising campaign for 
ilheating were used advantageously 
to keep each other informed of plans 
and developments. In other words, the 
liaison established by the cooperative 
idvertising effort extended beyond the 


plain promotional theme 


THE NEW IMPROVED 


LIKE LOOKING INTO 
YOUR CUSTOMERS’ FUEL OIL 


TAN "Doory Day! 


FREE BOOKLET BRINGS YOU “20 NEW 
WAYS TO PROFIT BY DEGREE DAYS” 


NOW for the first time 


you can keep an eye on 
your customers fuel tanks 
... day by day! 


The amazing accuracy of the new 
improved Johnson Fuel Demand 
Meter is putting the retail fuel 
oil business of many dealers 
throughout the country on a new 
profitable basis. It 
guesswork by putting an end to 


eliminates 


run-outs and emergency calls, 
by automatically and accurately 
computing “Effective 


Days”. 


Degree 


No other degree day meter has 
the EXCLUSIVE Johnson “Au- 
tomatic Eye” that actually brings 
you 20 new ways to profit by 
degree days. 


SOLD WITH A MONEY-BACK 
GUARANTEE OF SATISFACTION 
By 

olunon 


DEGREE DAY SYSTEMS 
DIVISION OF OAKLEY AND OLDFIELD 


Home Heatina Specialists For Over 50 Years 


329 S. PITCHER ST., KALAMAZOO, MICHIGAN 


MAIL THIS COUPON TODAY 


FOR FREE BOOKLET “20 NEW WAYS 
TO PROFIT BY DEGREE DAYS” 


folunon 


METER 


KEEPS AN AUTOMATIC EYE ON THE 


PROFIT END OF YOUR BUSINESS 


MEASURES COMBINED EFFECT OF 
TEMPERATURE, WIND AND SUN! 


Small, compact, and dependably ac- 
curate, the new improved Johnson 
Fuel Demand Meter will double the 
efficiency of your selling operation 
by keeping an automatic eye on the 
profit end of your business! 


Invented by M. Lee Johnson, na- 
tionally known home heating spe- 
cialist. The new improved Johnson 
Fuel Demand Meter is now in daily 
use by successful fuel oil dealers 
throughout the United States, Can- 
ada, and Europe. 


SEND FOR 


FREE BOOKLET! 


JOHNSON DEGREE DAY SYSTEMS 
DEPT. H-3 

329 S. PITCHER ST. 

KALAMAZOO, MICH. 


Gentlemen: 


Please send copy of “20 New Ways to 
Profit By Degree Days” to: 


COMPANY 
STREET ADDRESS 
CITY AND STATE 


ATTENTION OF 





SAFETY GLASS 


in every window 


ty Ford has 


; fs bh . 


yy ist Bi y 


Mr. Henry C. Haar, partner, Acme Butane 


& Appliances, Fresno, California, says: 


"This Ford Tilt with Transmatic 
Drive gives us 550 gallons more 
product per trip, faster trip time 
and greater maneuverability 

“We selected a Ford Tilt Cab model because 
it provided better weight distribution and 
let us carry about 550 gallons more product 
on 2 ft. less over-all length. This is important 
because we operate in the mountains where 
a short turning radius is a tremendous factor. 


“The performance of our Ford C-800 has 
been very good! Transmatic Drive means 


more deliveries per day because we get up 
to speed faster, and hold it longer. For exam- 
ple, this unit with 550 gallons more payload 
will take the Walker grade on Route 41 at 
20 mph versus 6 mph for one of our other 
units. The hydraulic retarder is a real help 
on the way down. 


“Also, we liked the beauty and the visibility 
you get with this Ford Tilt Cab model. We 
checked the others and thought the Ford 
was better built. Another advantage in favor 
of Ford was the price—we saved well over 
$1000.00 on initial cost alone.” 





NOW! ¢ All tests 


conducted and results 


CERTIFIED PROOF @ CERTIFIED 


by America’s foremost 


independent automotive 

FORD TRUCKS research organization* 
' *NAME AVAILABLE ON REQUEST 

Send inquiry to: P.O. Bor 2687 


COST LESS Ford Division, Ford Motor Co. 
Detroit 31, Michigan 


‘59 Ford Pickups Win 
Economy Showdown U.S.A. 


-—average 25.2% better 
gas mileage! 








Impartial tests of the 1959 pickup models of all six makes prove 
conclusively that Ford’s 4-ton pickups equipped with Short 
Stroke Sixes are the economy champs for 59. 


HOW TESTS WERE MADE 


Standard six-cylinder models of the six leading half-ton 
pickups first were put through exhaustive road trials. All 59 
trucks—Ford and competitive—were bought from dealers, just 
as you would buy them. After at least 600 miles break-in, all 
were brought up to manufacturer’s recommended specifications 


The trucks were then tested — by America’s leading inde- 
pendent automotive testing firm—at constant speeds of 30, 45 
and 60 miles an hour. Next came stop-and-go tests, ranging 
from moderate city traffic to normal retail delivery operation. 
Acceleration rates were carefully timed in each gear to insure 
accurate results for all makes. 





h ” 2 3 HOW NEW ‘59 SIXES RATE IN GAS MILEAGE 
per mont . rey 59 125.2% 131.1% | 9.6% | 42.6% | 22.0% | 25.2% 


FORD more miles | more miles | more miles | more miles | more miles | more miles 
SIXES per gallon | per gallon | per gallon | per golion | per gallon | per gallon 
than Make | than Make [| than Make | than Make [| than Moke than the 


; ; ; P GIVE “oc” oh “G” “Dp” “eg”? everage of 
Go For WARD for savings “4 


The °59 Ford Sixes, in every test, averaged more miles per 
gallon than every other make! Combining all tests, the 59 
Fords led the average of all other ‘59 pickups by 25.2% 


























WHAT'S THE SECRET? 


How can a 759 Ford Six make four gallons do the work of 
five in other trucks ? 


First, of all pickup Sixes, only Ford has modern Short Stroke 
design. This new type of engine is basically far more efficient 
than long-stroke Sixes of other pickups. Example: Ford’s Six 
delivers more usable horsepower than any other pickup Six. 


Second, to this modern engine Ford has added a new econ- 
omy carburetor. By metering fuel more precisely in both low- 
and high-speed ranges, Ford’s new carburetor boosts gasoline 

ea mileage in every type of driving. And Ford’s Economy Car- 
LESS TO OWN... LESS TO RUN... 7, :- ;: —buretor is standard at no extra cost. 
LAST LONGER, TOO! mf ey & Your Ford Dealer now has the complete report of Economy 
eS Showdown U.S.A. Why not call or visit him today and get the 
whole story firsthand ? 





°58 construction Contracts 
set all-time Record: Dodge 
HEATING PRODUCTS | ANNUAL TOTAL of contracts for fu 


ture construction reached an all-time 


high of $35,089,703. marking the 

e eleventh consecutive record year. This 
is fully 9% greater than the previous 

; record set in 1957 according t 


George Cline Smith, vice president, 
F. W. Dodge Corp., New York 

In December (156 above Decem 
ber 1957) all major construction cate 
gories showed gains with most of the 
strength in the residential segment 
The number of dwelling units repre 
sented by the residential contracts 
totaled 79,263, up 36¢. Sharp gains 
were recorded for one’ and two-family 
homes as well as apartment units 

For 1958: residential building con 
tracts amounted to $14,695,531,000, 
up 13 over 1957; non-residential 


building at $10,948,334,000, down 


2¢ 





c: heavy engineering at $9,445,- 
838,000, up 206¢ from the previous 


year 


Art begins Campaign to sell 
airconditioner Certification 
\ PROGRAM undertaken by the Air 


Conditioning and Refrigeration In 
stitute, Washington 6, D. C., 1s 


umed at promoting its Unitary Air 


Conditioner Certification Program 
launched by the Institute in coopera 


tion with the National Warm Air 
Heating & Air Conditioning Associa 


The program——already subscribed 
to by 33 leading manufacturers—cen 
ters around the adoption of ratings 
based on use of Btu's to measure cool 
ing capacity; it includes all unitary 
equipment up to 135,000 Btu capac 
ity. excluding room units and _ heat 


INCINERATOR pumps 
for gas-fired An initial advertisement in trade 
and fuel-less 


papers, including FuELOIL & On 

Heating Products designed, engineered and HEAT, focuses on a “Seal of Certifica 

developed by Steinen are your assurance of consistent uniform tion” and explains the ARI certifica 

quality. If you are looking for a dependable source, Steinen tion program in detail. (See pages 92 

is a good name to remember for heating accessory requirements. 93.) A series of full page ads will 
Write today for free Heating Products catalog “F H 3” wy 

a n another phase of the program, 

G4 we. potent ee pleat Co. more than 40,000 directories describ 

43 Bruen Street, Newark, New Jersey ing the program were distributed. The 
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MR. DISTRIBUTOR... 


THE DECK fii—7% 


* 





New, com 
SLIM JIM Saving Pact Space 


design, with 


cool Pie 
HORIZONTAL ea ry net construc 


Capacities 





Occupies minimum floor 
space—utilizes the latest 
principles in counterflow 
In many modern homes space design. 2 Capacities 
and clearance present serious 
problems. Here 's the answer! . 
4 Capacities 





.. WITH EX E:xX.’s 


44 WA | se 
Mbit Prin , 


BIGGEST DISTRIBUTOR DEAL 
IN THE ENTIRE HEATING INDUSTRY! 


INCLUDING AN EXCLUSIVE NEW FEATURE NEVER BEFORE OFFERED— 
THE “SILENT WATCHMAN” 


Heil’s sensational new program for selected distributors has every 
thing you could ask for to sell dealers and io help the dealer sell! 
Here's Heil’s “Fabulous Five’ program for your dealers 

() Sure-fire Direct Mail Program that will bring prospects to his store 
= demonstration of Heil advantages 


*] Planned ‘'step-by-ste resentation to convince the prospect 
f y P Pp f f 


he Great ‘bonus’ offer to close the sale 

it 

{ 

With all this, HEIL PRICES ARE COMPETITIVE! 

Let us show you how the "Fabulous Five’ program will work f 
—and your dealers. Write or phone at once to learr 
can cash-in on this program 


Extra profit through an unusual discount program 


ar you 
now you 


FOR FULL INFORMATION--MAIL THIS COUPON TODAY ! 
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HEIL-QUAKER CORPORATION 
Dept. 21-0 

647 Thompson Lane, 

Nashville, Tennessee 


Give me the facts on the new HEIL ‘Fabulous Five’’ Program for 
Distributors. 


COMPANY 


BY 
ADDRESS 


NASHVILLE, TENNESSEE CITY STATE 
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The AMPROBE Jr. gives you so much 
more...not just a run-of-the-mill 
voltage tester but a precision-made 
instrument that measures voltage 
and current instantly and accu 
rately without shutting down 
equipment. All this with one 
rugged and inexpensive pocket-siz 
tool! And now FOR THI 
FIRST TIMI at the request of 
utilities, industrial plants and other 
large-scale users of AMPROBES 
the AMPROBI Jr has gone 
SAFETY YELLOW to conform 
with standard safety practices. 


PICK THE AMPROBE YOU NEED! 
There's an \mprobe for every job 
every budget: from 10 amps and 
250 volts to 1200 amps and 600 volts 
AC: from $19.85 to $67.50. And 
with the Amprobe RS-3, you 

volt amp ohmmeter all in one 
pocket-sized, snap-around precision 
instrument. Every Amprobe comes 
with test leads; most with top grain 
cowhide leather case at no extra 
cost. See the complete \mprobe 


line at your jobber’s today. 
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Settle for an 
ordinary 
voltage tester? 





Ask yourself these questions | AMPROBE | voltage 


| The | ordinary 
Junior | tester 





| YES NO 


Does it measure current 
3s well as voltage? 





es it give you full 


bility on a graduated YES NO 
eading scale? 





conveniently 








t come ina full 
jels to mee? 
ent problems? 





t protect you YES 


sinst shorts and shocks? 


oa check 
rcuit breakers? 














Amprobe Jr. 


Snap-around volt-amp tester 


$1985 


PYRAMID INSTRUMENT CORP., Lynbrook, New York 


first directory lists the companies par 
ticipating and carries ratings of the 
unitary airconditioners produced by 
20 companies. Data on the others will 
be included in subsequent supple 
ments to be issued as required 

The program requires manufactur 
ers to produce, test and rate all units 
in accordance with ARI standards and 
to supply test data. On acceptance of 
this data, the manufacturer may use 
the Seal. Also, an independent labora 
tory under contract to ARI is conduct 
ing a random testing program. If a unit 
fails to perform as claimed, the manu 
facturer receives a warning. If it goes 
unheeded, the Seal is withdrawn from 
all units and models produced by the 
company 

Finally, each participating manufac 
turer is encouraged to test competitive 
equipment for performance and make 
results known to the Institute 

Companies participating in the pri 


gram are: 


Airtemp Divisior 
Amana Retrigeration, Ir 
American Blower Divisior 
American Furnace (¢ 
Arkla A.r-Conditi l 
Bryant Manufacturi 
Carrier Corp 
Curtis Manufacturing 
y and Night Divisio: 
1¢ drich Re Iriverators 
neral Automatic Pr 
General Electric ¢ 
Gibson Refrigerator ( 
Hall-Neal Furnace Ce 
Internat onal Heater ¢ 
Lennox Industries, Ir 
I Majestic Ce 
The Mathes Ce 
Mueller Climatrol 
Natior al | be) 
The Payne Co 
Peerless Corp 
| -ction Industries 
m Manutfacturi 
nd Oak Co. of Ind 
Smith Corp 
I Trane Co 
phoon Air Conditi 
ited States Air-Conditior 
Appliance Cory 
ghouse Electric ( 
t gton Corp 
ork Divisiotr 


Albert F. Johnson has been named 
district sales manager of southern 
Florida for Typhoon Air Condition 
Brooklyn, and Typhoon Heat 
Pump Co., Tampa. Both companies 
are divisions of Hupp Corp, He will 
report to David P. Haring, recently 


ing Co., 


appointed southeastern manager 


March 
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dil Furnaces ...Assembled...Wired! 


With reliable, dependable Moncrief design and con- 
struction, these new Oil Fired Winter Air Conditioners 
have the money-saving feature of factory installed 
Burner, Firebox and Primary Control. Three sizes, 
84,000, 95,000 and 112,000 Btu Output, are available 
either with the burner exposed, or concealed by an 
attractive Vestibule with Hinged Door. The Round 
Combustion Chamber and Refractory Firebox assure the 
same quiet performance for which Moncrief Oil Fur- 
naces are universally respected ! 





Gas Furnaces... Assembled...Wired! 


High in capacity, compact in size! New Moncrief Gas 
Fired Winter Air Conditioners provide 175,000 or 
200,000 Btu Input with the installation ease of a single 
unit which is completely assembled and wired at the 
factory. Two Blowers afford plentiful air delivery for 
cooling, while rugged Moncrief construction assures 
Moncrief’s usual high standard of service-free operation. 








— - — —_—_— 


Cooling...Blower-Coil Units! 
...Counterflow Evaporator Coils! 


With either 3 or 5 Tons of Cooling, the new Moncrief 
Air Handling Unit combines the Evaporator and Blower 
into one, compact package which can be installed for 
direct air intake and discharge with accessory Plenums 

with Grilles, or connected to ducts! 
The new Moncrief 3 or 5 Ton Counterflow Evaporator 
Coil is designed specifically for top performance in 
Blower-Coil Unit ’ counterflow installations. The accessory Enameled Casing 
with accessory Plenums ——ae makes possible easy installation of the coil with the 
furnace, or makes provision for addition of the coil 

| at a future date! 


BUILT RIGHT! PRICED RIGHT! TO BOOST YOUR PROFITS! 








= 2, 30r 5H.P. Air 


Gas or Oil Gas or Oil Gas or Oil Horizontal Gas Duct Gas Fired Gas 2,.30°5HP Gas Fired Cooled Summer 


ili : Furnaces Furnaces Unit Heaters Conversion and Oil Fired A.C. Units with 
Fired Winter So Fired Gravity 4 Ges Sizes 4 Sizes pe emo xd o tae peter te Pret case 
A.C. Units flow Winter Furnaces 4 Oil Sizes oole eor ond Wired Pines 


‘Round A.C. 
A.C. Units Units, Gas Winter A.C Upfiow) 


Units or ‘Flat’ 
or Oil Fired Horizontal Flow) 


THE HENRY FURNACE COMPANY «© Medina, Ohio sian 


——_ 
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QUALITY is our business 
.» Without any compromise 


AND ONLY & 
G 


IVES YOU ALL THREE — 
1. FLEXIBLE COUPLINGS 





Regular Set Screw 
Splined 
Jaw 


Only Guardian gives you these features— 


@ ROLL SPINNING—Exclusive process joins all 
three components at one time—while in final op 
erating alignment 

@ BRAIDED RUBBER—Ground to absolute true con 
centricity. Furnished in BUNA-N TUBE and NEO 
PRENE COVER. Lateral and angular alignment 
requirements fully met 

@ ONE-PIECE DESIGN—Minimizes assembly and 
handling costs. Made to exact lengths required 


Over 5,000,000 Guardian couplings are on 
criginal equipment. This is your assurance of 
highest quality and universal acceptance in the 
field 


2.  OlL TANK VALVES 


No. 1910 B 






Check These Superior 
Guardian Features— 


@ Metal-to-metal seating 


@ Highest quality machined bar 
stock. 


@ Greater wall and body strength 
@ Fusible linkage available in alj designs 
@ Valve designs for every type of installation 


3. QUIK JOINT 


Steel compression 
fittings for con 
necting steel pipe 


Patent No. 
2,685,460 





@ Eliminates threading of pipe. 

@ Decreases cathodic corrosicn and electrolysis 
@ Guaranteed for pressure up to 2000 P.S.! 

@ Allows 7° angular deflection 

@ U.L. approved for oil and gas. 


Write 
for free 
descriptive 
literature. 








PRODUCTS CORP. 


COUPLING DIVISION 


Dept. F-39 1215 East Second Street 
MICHIGAN CITY, INDIANA 
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Pawtuxet Valley Oil uses standard Pump 
to deliver Fuel from underground Tank 


io FOR FAST, economical truck livers 320 to 334 gpm. Precautions 





filling became critical when were taken to prevent loss of prim 
Pawtuxet Valley Oil Co.. W. War either from a slug of air or a slow 
vick, R. I., purchased a 2,100 gal. tank leak. An air release tank removes air 
truck for home deliveries. The com from the system and provides a reser 
sells both to consumers and other voir of fluid to maintain pressure on 

listributors and morning delay at the the inlet line swing check so it seats 

ling rack upset schedules properly. This reservoir also replet 

The new truck required almost 25 ishes any fluid lost from the system 
minutes to load at a pumping rate of through a slow leak 
100 gpm. Since this truck would be If the Ingersoll-Rand motor pump 
the first into the loading dock each drops its prime due to a slug of air, it 

rning, other distributors would be can be re-primed by shutting it off 

rced to wait Oil from the air release tank drains 

To speed up this situation, a sepa back, fills the inlet line and displaces 
rate one-nozzle loading station was in the air in the line. The pump is 
stalled reducing the time factor to switched on and it picks up its prim 
seven minutes. The driver can make Valves and connections are provided 
two to five extra deliveries a day in in the pump casing and in the air re 
the time previously spent loading lease tank vent line for emergenc' 

The installation includes a 7/2-hp priming. This is necessary only when 
standard centrifugal pump which de the system has been emptied 

~ 








Meter & Printer “——~ 


3”’ Load Valve 


| 
Offices | mo’ 


Air 
Release 


Tank [FL 


i | 
——} . 
ND SSS Ground Level 










3”’ Swing Check Valve 


7-1/2 Hp Ingérsoll-Rand Lu. 
3RVL Motorpump ~ 


“~~ a 7 4’’ Swing Check Valve 
Nes 2 ak mg 
a 


| 20,000 Gai 
| ee 
ee eee 


} | 
| | 6” Suction Pipe 


| 1 | 
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New Decorative Colors 
Competitive Value * Low Height 
Fully Assembled and Wired 


For the full story on these all-new 
Thatcher “Blue Ribbon” Winter Air Conditioners .. . 


FURNACE COMPANY 


GARWOOD, NEW JERSEY 





lichens 
NEW! | "ye 


MODEL O2F3 
PTO PUMP 


quick, efficient 
fuel oil deliveries 








EXAMPLE —APPLICATION 
AND PERFORMANCE 


Through 100 feet of 1% 
1%” nozzle. Pump safety 
at 150 psi. 


hose and 
control set 











RPM GPM PSI 
600 54 23 
720 70 77 
825 85 )3 
940 98 128 
Through 100 feet of | hose and 
1% nozzle. Pump safety control set 
at 150 psi. 

RPM GPM PSI 
51 28 34 
625 43 62 
740 34 88 
850 64 114 
950 F 139 
The at e bta j 

te chon tine includ 

cy va 3° tubing, manif 

na 1 fauc 3 

tank and 1c n 
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Far left, O2F3 cutaway. Above, installation of 02F3. 


Time is money. Save time with the new Gorman-Rupp 
Model 02F3. These small, lightweight pumps give quick, 
efficient service. 

The Model 02F3 pumps are recommended for: PTO 
ratio 1:1 of engine speed; PTO speed range of 600 to 1000 
rpm, depending upon pump pressure desired. 

Trouble free, sure priming, no check valve; Gorman- 
Rupp leads the field in petroleum transfer pumps. 

See your Gorman-Rupp dealer today. 


THE GORMAN-RUPP COMPANY 
305 Bowman Street *« Mansfield, Ohio 
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OHI offers four promotion Pieces 
to Distribution Division Members 


A@™ UP offering of four consumer 
promotion pieces is being made 
by the Distribution Division, Oil-Heat 
Institute of America, Inc., New York. 
Members of the Division can order 
more than one kind of envelope stuffer 
and have the total number of all pieces 
determine the price. 

The brochures are all a part of the 
Treasury of Advertising and for an 
additional charge can carry the Deal- 
ers imprint 

Included in the offer are: OHI 
#4753—"Is the Heart of your Home 
in good Shape?” This one puts the 
thought of modernization into the head 
of the customer and sets the stage for 
replacement sales. 

OH! #4953—“Modern Oil Heat 
thinks ahead” describes how automatic 
controls outguess the weather and can 
stimulate interest in the installation of 
a clock thermostat or the addition of 
zone control 

On! #5753—"“Your Budget’s best 
Pal” is a new piece designed to con 
vince customers that economical oil 
heat is a good buy, It is effective in 
areas where fueloil prices are equal to 


] } 


t 1 
tna 


CHI #6253—"Before calling for 


Service” is a card to be hung near the 
burner and lists seven things that the 
customer should do before calling the 
serviceman. Ordinarily this piece sells 
for $3 to $4 more per thousand than 
most of the “Treasury of Advertising” 
pieces. 

Prices range from $6.50 for 250 
brochures without imprint to $19.25 


for one thousand with imprint. 


\/ 
“ 


E. C. Stork has been made manager 
of the Longview, Texas, plant of the 
Marlow Pumps Division, Bell & Gos 
sett Co., Midland Park, N. J. He has 
been with the company since 1954 and 


has served as a district sales éngineer 


Barney D. Wilmoth has been named 
field engineer, Clifford B. Hannay © 
Son, Inc., Westerlo, N. Y 


turers of hose reels. He will serve the 


, Manutac 
East Central and Midwest districts 


Raymond J. Thompson has been ap 
pointed director, national service, Air 
temp Division, Chrysler Corp., Day 
ton, O. He had a similar post with O 
A. Sutton Co., Wichita, Kans., befor: 


joining Airtemp 


Big Burner Shipments drop 11% during 1958, says Ont 


SHIPMENTS of commercial-industrial 


equipment during 1958 amounted to 


27,521 units down 11% from the 
1957 total of 31,056 according to the 
Research Department, Oil-Heat Insti- 
tute of America, New York 


According to D. H. Bottrill. secre 


tary, market research committee, ro 
taries were off 166: gun burners, 
down 11%: and combination oil and 
gas burners, down 10% 

The breakdown for the month of 
December and the year as a whole 


is as follows: 


DECEMBER 12 MONTHS, 1958 
Oil- Gas-Oil Oil Gas-Oil 
burners Burners burners Burners 
HORIZONTAL ROTARIES 
Over 214, to 8 18 ais 305 30 
Over 8 to 30 354 15 3,999 146 
Over 30 to 100 251 41 3,758 496 
Over 100 23 5 362 845 
rOTAL SHIPMENTS 646 61 8.424 757 
GUN BURNERS 
Over 5 to 30 1,073 125 15.351 1.549 
Over 30 28 5 476 96 
TOTAL SHIPMENTS 1,101 130 15,827 1.645 
MECHANICAL ATOMIZING 
30 and over 23 te 840 28 
TOTAL, ALL TYPES 1.770 191 25.091 2.430 





ARE YOU 
GETTING 
PUSH-BUTTON 
SAVINGS? 





SEE HOW THE 
ELECTROFILE 


Automatic 
DEGREE-DAY SYSTEM 


Saves Time... 
Cuts Costs... 
Ups Profits... 


FOR FUEL OIL 
DISTRIBUTORS! 


One demonstration will show you how 
this revolutionary ELECTROFILE degree- 
day system puts the magic and speed of 
electricity at your finger-tips to save you 
time, work and money. Nominal in first 
cost, this comprehensive system quickly 
pays for itself through savings on deliv- 
eries, office procedure and in every phase 
of its operation—as proved in more than 
160 degree-day installations. 


Contact our nearest office for details 
and personal demonstration! 


Truss sutton] 
ELECTROFILE Division 
[ED 


ence 108 


JOHNSON FARE BOX COMPANY 
A BOWSER Subsidiary 


4643 N. Ravenswood Ave., Chicago 40, III. 
Phone: LOngbeach 1-0217 


DISTRICT FIELD OFFICES 


NEW YORK 17: 420 Lexington Ave 

DALLAS 19: 1706 Hinton St 

CLEVELAND 11: 4209 W. 150th St 

SAN FRANCISCO 3: 468 Ninth St 

BOSTON: 25 Southwest Park, Westwood 
(Boston Suburb) 


Sales and Service Offices in Other Cities Listed 
Under BOWSER, Inc. 
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ter pumps supply one or more 

yrnaces not to exceed combined 
Type 2R131-15 GPH 
2R233-30 GPH 


assured! 


oil aplenty 
15 feet above the tank... 
35 feet above the pump! 


WEBSTER booster PUMPS 


—. 


There’s one sure way to provide an adequate supply of fuel oil 
for one or more overhead furnaces install a Webster Booster 
pump! Developed to meet high lift requirements, these big 
capacity, dependable Websters lift oil 15 feet from a storage tank 
and discharge it 35 feet or more above the pump! Assures an 
ample oil supply at all times. 

Webster Booster pumps are available in 15 and 30 GPH 
sizes. Both can be used as continuous or intermittent duty 
transfer pumps for filling small overhead feeder tanks or for 
other transfer purposes. More, Websters are kitten-quiet — no 
hum or vibration. And, they're equipped with the exclusive 
rotary filter that eliminates wire mesh strainers, ends cleaning 
problems forever. 


WRITE FOR HEATING DIiVvisSsSIion 


BULLETIN FU3-1 for 
complete specifications 
and installation data. 


WEBSTER W ELECTRIC 
Pa} RACINE -wis 


th year 





Activities of local and national 
industry associations are reported 
monthly in this department. Secre- 
taries are invited to send reports of 


activities to the editor by the Sth 











Five Cities in New England 
to have Out service School 


GROUP Il of the 14th annual oil heat 
service school, sponsored by OHI of 
New England, will begin on March 
23. The classes will be held in Spring 
field, Mass., on Mondays; Bridgeport, 
Conn., on Tuesdays; Hartford, Conn., 
on Wednesdays; Arlington, Mass., on 
Thursdays; and Salem, Mass. on Fri 
days. The classes will run for ten eve 
nings in each city. 

Among the manufacturers cooper 
ating with the Oil Heat Institute of 
New England in providing these 
schools are General Electric Co., Min 
neapolis-Honeywell, The Carlin Co., 
Taco Heaters, Inc., Webster Electric, 
Timken Wall-Flame and Gulf Oil Co 

For further information, contact 
Hollis L. Farrow, Director of Educa 
tion, Oil Heat Institute of New Eng 
land, 839 Beacon St., Boston 15, Mass 


Seuth Carolina Jobbers have 
Meeting. re-elect Officers 


W. G. DES CHAMPS, JR., was re-elected 
president of the South Carolina Oil 
Jobbers Association at the group's re 
cent annual meeting in Columbia, 
S. C. Other officers are: John C, Len 
ning, vice-president; T. H. Albenesius, 
Jr., treasurer; and W. L. Heinz, 
ecutive secretary 

Newly elected directors are Des 
Champs, Albenesius, R. DeG, Keenan, 
ind L, A. Odom, Carry-over directors 
for 1959 are J. E. Marshall, Jr., John 
C. Lenning, A. R. Ramseur. Van Noy 
Thornhill and John H. White. W. G 
Willard, Jr.. is the immediate past 


president 


March 
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IT’S NEW...1T’S AMERICAN-STANDARD 


ne eciticall 
2 vesie or Not 
tol oll e " a suppres 


x front ot 


A-0...NEWEST OIL BOILER 


“Multi-Temp” domestic hot water— easy-to-install vertical-flue sections 


Now there’s a boiler that can provide your customers with multi-tempera- 
ture hot water—several temperatures at once. For example, one heater can 
deliver extra-hot water for washing machine and dishwasher—another 
heater supplies faucet water—another supplies heat for snow removal. 
Vertical-flue cast iron sections of the new American-Standard A-5 are 
extra-compact for easy handling and assembly. Depth varies from 22" 
for the four-section A-5 to 54°%s” for the eleven-section A-5. Wet-base A-5 
can be installed even on combustible floors. 

For details on the highly efficient A-5 for medium-range installations 
see your American-Standard distributor or write; AMERICAN-STANDARD, 
PLUMBING AND HEATING Division, 40 W. 40 St., New York 18, N. Y. 
TANKLESS HEATERS insert in center sections. 4 gpm for first heater, 3 gpm for addi 
tional ones. Sections take advantage of vertical-flue design to reduce weight 


\menican - Standard Standard * et ‘ ‘ f American Ra 


AMERICAN -Standard 


PLUMBING AND HEATING DIVISION 
cloil 


oilhea 





Oil leads Permits issue two-day gathering is to be pre Typical pumping speed is 48.9 gpm 
for 1958 in Portland. n April 14 by a meeting he ind the average drop is 179 gallons 
ting committ Then on April 


sroup convenes for a business 


DURING 1958 in Portland, O1 


were a total of 3,278 pern 


mmittee reports and elec Refrigeration Code published 


for installation of compl : F ; . 
A luncheon follows, with the | by American Standards Assn. 


heating systems. Of thes 
issued for oilheating, 1,184 for gas and a = . roundtable REVISION of the American Standard 
838 for electricity eer Safety Code for Mechanical Refrig 

oe - ting on April eration (ASA B9.1-1958) is available 
were a total of 3,654 permits issued ‘ — at $1 per copy from the American 
distributed as follows: Oil mae : : ree Standards Association, 70 E. 45th St., 
1.414: electricity. 838. Thus. durin: — his also is to be fol New York 17, N. Y 


luncheon : : 
Sponsored by the American Society 


By way of contrast, in 


the three year peri cl he tn vg t P 
: On, entertainment and ac , - " aie 
heating permits declined 4 he lad : of Refrigerating Engineers, 
‘ yanned r the 1es, 1n 
while those issued for electr ; = pre wides standards of safety for either 


installations jumped almost 


n April 15 the first banquet 
| ae installing companies or governmental 


group 
This tabulation of permits 


agencies concerned with safety regu 
by the Pacific National Advertising lations. The code covers the safe 
Agency, Portland, Or hows Fleet Operation Survey made design, construction, installation, op 


that in 1956 there were 21 permit by Maine Dealer \ssociation eration of refrigerating systems using 


issued for coal installations, 17 in E. THOMAS HACKER was chairman of a fluid which is vaporized and then 


1957 and none in 1958 t nmit suhic nti 


Totals for the last thr 


+ dine a liquefied in the refrigerating cycle 


n among mem 
gas, oll and electric heating permit rs th il and Heatin 
in Portland show Shapiro named to head 


L.I. Terminals Group 


iation, Port 
1956 
Oil 1,819 ANNOUNCEMENT has been made of 
Aree the election of the following ofhcers 
for 1959 for the Long Island (N.Y.) 
Oil Terminals Association, Inc.: 
President, Joseph G. Shapiro, Com 
mander Oil Corp., Oyster Bay, N. Y 
ruck in Main Vice-president, James R. Wells, Wells 
THE FIRST TWO-DAY national meetings vers 4.835 9 ueloil during an Fuel, Inc., Great Neck, N. Y.; Secre 
of the National Associat | 


Service Managers Group 
prepares for annual Meeting 


day; makes ys; and tary, Raymond Slomin, Slomin’s, Inc., 
Heat Service Managers is to take pla lriven iles. Thi erag Seaford, N. Y.: Treasurer, Robert 


on April 15 and 16 at the Sherator truck travels 15.3 miles m its load Burns, Nassau Utilities Corp., Roslyn 
Hotel in Philadelphia ng point N.Y 


No. 720 
Counter-Balanced unit 


Light duty Sewite ge ~ for easy fast service in 


— 


FOR LOADING AND UNLOADING BULK LIQUIDS 


YOU CAN NOW AFFORD TO DISCARD YOUR MAKE- 
SHIFT LOADING DEVICES. INSTALL ONE OF THESE 
LONG-LIVED, TOP QUALITY, COMPLETE ASSEM- 
BLIES, DESIGNED TO KEEP LOADING COSTS 
DOWN, DELIVERIES HIGH. 


Nos. 720 and 721, high quality Loading Assemblies 


for small bulk plant operations having gravity flow 
or pressure up to 30 psi on 2” size, and up to 25 psi 
on 3” size. q 
No. 721 
a | 


For bulk plants where 
OPW CORPORATION mennee 


arm is supported in 


2723 Colerain Ave., Cincinnati 25, 0. » Phone Kirby 1-5400 3 hanger when not in 
VALVES * FITTINGS * ASSEMBLIES FOR HANDLING HAZARDOUS LIQUIDS =o = use. 





PRICED AS LOW AS 
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‘ FUEL 0 
EXACO f 
ATING OIL tate 


A MAUMEE 


“Our sales showed a fine increase first year after 
changing to Texaco Fuel Chief” 


says Don Roettgers, Roettgers Fuel Co., Milwaukee, Wisc. 
“Our company was founded 40 years ago, retailing coal 
until 1953, when we entered the heating oil field, marketing 
an unbranded product.” Mr. Roettgers says. 

“Last year we changed to Texaco Fuel Chief, for several 
reasons. It is a superior, cleaner-burning oil that solved 
our burner service problems. The Texaco people give their 


Distributors merchandising aid, and their co-operative 


advertising program makes it much easier to get new busi 
ness from homeowners who know the quality of other 
Texaco products. 

“Briefly, in just one year after switching to Texaco Fuel 
Chief. we have shown a very fine sales increase and have 
found our customers very happy with the product,” Mr. 
Roettgers said. 


The Texas Company 


it will pay you to team up with Texaco. Call or write the nearest Texaco Division Office: 
Atlanta, Ga.; Boston 16, Mass.; Buffalo 5, N. Y.; Butte, Mont.; Chicago 4, Ill.: Dallas 1. Tex.: Denver 3. Colo.: 
Houston 2, Tex.; Indianapolis 1, Ind.; Los Angeles 5, Calif.; Minneapolis 3, Minn.; New Orleans 16, La.; 


New York 17, N. Y.; Norfolk 2, Va.; Seattle 1, Wash. 


HEATING OIL 


4) 





COMPACT 


CLEANING POWER 


with the 


NO. 521-8 


ner Til Ase FB Ans 
5 


in one hand 
hose and all 


The Portable SOOTMASTER #521-8 weighing 
only 25 Ibs. is the vacuum which offers the max 
mum filter area and largest soot chamber of any 


industrial cleaning unit of its size 


MASTER-CRAFTS exclusive hose-holc 
ket let's you carry the entire cleaner inc 
the hose from job to job with only on 


Users do more work with less effort 


tured in USA. by 


wi ASTER 
A Cort 


'NDUS TRIES tnc. 
WEST HAVERSTRAW NEW YORK 
Cr ee 
IMPERIAL REFRACTORIES AND EQUIPMENT LTD. 


Retre es Bldg Waterloo, Ontario 


Industry Groups 


Over 4,000 are participating 
in Ont Insurance Trust Plans 


SINCE the comprehensive insurance 
program was inaugurated last March 
by the Distribution Division, Oil Heat 
Institute of America. the number of 
participants has passed the 4,000 mark 
Charles H. Burk 


national secretary of the Divi 
than $170,00( 


According to 
hardt 
ion, more in benefits 
were paid out between March 1, 1958 
nd November 30, 
fall months of 
OHI life 


1958. During the 


1958 some $600,000 
insurance Was written, and 
idded in 
Hospital-Surgical-Medical and th 
ident & Sickness Disability plans 
H. Wolfe, J: 
trust, said that in the 

ir future an Ac 
Dismemberment plan and a 


Medical plan will b 


ew enrollments wer 


George chairman of 
Insurancs 
cidental Death and 


Major 


Old Timers’ Club Directors 
hold Philadelphia Meeting 


THE RECENT 
ia Charles Bet 


ry. Additi 
W. McGuit 
Kinne, Bostor 


Head table guests at the February 4 
meeting of the Better Home Heat Coun- 
cil, Inc., Boston. The meeting elected 
new officers and previewed the Council's 
1959 advertising program. 
Seated, left to right: Meeting Chairman 
Albert Levitt; Thomas Doyle, vice-chair- 


Ill.; Edmunc 
J. Grady, Johnstown, Pa.; Curtis 
Soderberg, Philadelphia; and J. Her 
bert Witte, Chicago 


Pullum, Morton Grove. 


Regional Chairmen are Charles C 
Cochran, Park Ridge, Ill.; J. A. Col 
lins, Buffalo; Edmund J. Grady, Johns 
Pa.; Frank P. Harbin, Balt: 
more; Fenton Fisher, Santa Barbara 
Calif.; James W. McGuire, New 
York; Fay Kinne, Boston; Chris Jer 
sen, Jr., Newark, N. J.; Kent L. Wi 
son, Minneapolis; Curt Soderberg 
Philadelphia; Frank <A 
Cleveland; and Tom Reed, 


apolis 


town, 


Sinning 


Minn 


Membership in the group stands at 


342. and there are 28 life members 

It was announced that the grou; 
will have affairs both in Seattle during 
Ours April convention; and in Bos 
ton during the New England Ou 


exposition in June 


Gulf Executive to be Speaker 
at New England Ioma Meeting 


CHARLES J]. GUZZO, Gulf Oil 


will be luncheon speaker at th 


onvention of the Ir 


Men’s Association of N 


Inc. The day-long meeti: 
April 14 in Boston 

The banquet speak 
H. Ellis, general counsel, N 
Jobbers Council. In 
will be an 


rum. Arthur J 


aftternoo! 
DeBl 


ntion chairman 


man; Earle Hoffman; Robert Fawcett; 
Wat Tyler, newly-elected president. 
Standing, lett to right: Thomas Scott; 
Charles Andrias, vice-chairman; Rich- 
ard L. Gardner, past vice-chairman; 
Robert Cullen, managing director; Les- 
ter Godwin, outgoing chairman. 
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An open and shut case of good design 


If you’re looking for a better furnace, there’s no need to put them all on trial. Perfection pleads guilty 
of good design on every count! At last all objections have been overruled in this brilliant new line, 
packed with features that furnace men have wanted for years. Examine the case: 


EXHIBIT “A (Styling) The same smart styling that won world fame at the Brussels Fair, where Perfection 
was the only furnace chosen to represent “residential heating of the future”. 


EXHIBIT “B"' (Regulaire) Only Perfection gives you the even heat circulation of famous Regulaire, the 
patented electro-magic blower control that matches heat supply to heat loss like no other furnace 
can. 

EXHIBIT "“C" (installation) All controls are factory wired and mounted. There's nothing to assemble, no 
internal wiring. Even the stack control and draft regulator are inside the cabinet, already mounted! 


EXHIBIT “D" (Efficiency) Radical new multi-jet fuel blender is the most efficient ever devised, vaporizes the 
fuel more completely, converting every ounce of oil into instant flaming heat. Aluminized 
radiation shield forms inner cabinet that cuts heat loss to the bone. 


EXHIBIT “‘E"' (Silence) New fuel-blending principle puts a virtual end to burner pulsation. Slow-speed, 
rubber-mounted blower is free of noisy vibration, yet develops ample capacity for cooling. 


EXHIBIT “‘F’’ (Model Range) Perfection oil furnaces are available in a wide range of upflow and counter- 
flow models from 84,000 to 140,000 Btu output. Three distinct series include the price-competing 
TRIMLINE; the STYLIST for top furnace quality at a medium price; and the famous REG- 
ULAIRE, ultimate in oil furnace design. 


The evidence is overwhelming. The verdict is Guilty . . . of Good Design. Now you be the judge. 
See why it won’t pay to compete against Perfection, when it’s so easy to compete with it. 


THE FORWARD TREND IN HOME COMFORT 


Be a PERFECTIONist this year — 


WRITE TODAY FOR FULL DETAILS AND NAME OF f 
YOUR PERFECTION DISTRIBUTOR 


DIVISION OF HuUPP 


wrporad 





1135 Ivanhoe Rd Clev 





HELPS CUT 


OPERATING COSTS 
All Along the Way! 


BULK PLANTS AND 
TERMINALS 


Roper Series 3600 Pumps mounted on stee 
bedplates are compact units that require 
minimum installation space. The interchange- 
able gear reductions provide for 3 pumping 
speeds. Furnished with or ready to receive 
standard NEMA motor. No pump house needed 


TANK TRUCK DELIVERY Roper Series 3600 Truck Pumps are 
quiet, smooth-running units that enable fast, safe deliveries. Thus — more 
calls per day .. . more profit per week. All along the line — from bulk 
plant to home delivery — you can rely on dependable Ropers to help 
step up efficiency and cut down operating costs. 


@ Furnished in hi- and lo-drive design 

@ Alloy iron gears promoté long life 

@ Heavy-duty high lead bronze bearings 
@ With or without adjustable relief valve 
@ Operates equally well in either direction 





Roper Hydraulics, Inc. BB ={@) =) 3 =; 


763 Blackhawk Park Avenue 
Rockford, Illinois ROTARY PUMPS 
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Antonio Sabia new President 
of Southwestern Connecticut 


OFFICERS of the Better Home Heat 

Council of Southwestern Connecticut 

were elected at 

the annual meet 

ing in Darien, 

Conn Antonio 

D Sabia. Stam 

ford, was named 

president; Louis 

Harris. Norwalk. 

vice - president; 

and M. Muchin 

sky, New Canaan, treasurer 
Reports were made by E. LeRoy 

Emanuelson, recently appointed ex 

ecutive secretary; Henry Costanzo, 

outgoing secretary-treasurer; and Hal 

Kimball, Arnold Kupper Advertising 

Charles Robinson, past president, con 


ducted the meeting 


Sales Workshop, Dinner held 
by Philadelphia Association 
4 SALES WORKSHOP was held in con 
nection with the February 10 dinner 
meeting of the Greater Philadelphia 
Fuel Conference in Philadelphia 
Panel members were Edward | 
Hinson, Charlotte, N. C., discussing 
management's responsibility to the 
salesman and Nat Pierce, Cranford, 
N. J., telling how to train oilheating 


equipment salesmen 


Chicago Oil Burner Group 
holds 17th annual Meeting 
ON FEBRUARY 12 President Regis 
Plante conducted the 17th annual 
meeting of the Chicago Oil Burner 
Association in the Sheraton Hotel 
Refreshments, dinner, business and en 
tertainment made up the evening's 
program. 

Newly elected directors are: Ber 
nard Neiweem, Marquette Coal © 
Mining Burner Div.: O. K. Moore, Si 
lent Automatic Htg. & Cooling C 
Lee Wolfe was re-elected secretary 

A highlight of the meeting was a 
review of the activities and services 
rendered by the Association, including 
cooperation with the Burning Oil Dis 
tributors Association in investigating 
service training facilities for possible 


duplication in Chicag: 





THE PENNOCK Oil Com- 
pany, Pennock, Minn. 


J. W. CARLSON, PROPRIETOR, 
Pennock Oil Company. 


THE NATIONAL BOOKKEEPING MACHINE improved the efficiency 
and accuracy of this company’s billing and record-keeping. 


“Our CWakonal System 
saves us‘1080 a year... 


pays for itself every 11 months.’’—Pennock oi1 Company, Pennock, Minn. 


“Before we installed a National Sys- 
tem, we lost a considerable amount of 
time preparing monthly statements by 
hand,” writes J. W. Carlson, proprietor 
of the Pennock Oil Company. “Our Na- 
tional Bookkeeping Machine now 
quickly 


bling us to devote much more time to 


handles this operation, ena- 


other duties 

Che efficiency and accuracy of our 
National System have been valuable 
assets to our accounting department. 
Our employees prefer the National 


Bookkeeping Machine, too, because of 


its fast, easy operation. And our cus- 
tomers have praised our new system be- 
cause their statements are neater, more 
up-to-date and always accurate. 
“We're convinced that the National 
System is the best accounting system 
available for our type of business. Our 
National System saves us $1080 a year 


pays for itself every 11 months.” 


4 


(fre Kf ere 
# 
Proprietor, Pennock Oil Company 


THE NATIONAL CASH REGISTER COMPANY, pvayton 9, Ohio 


1039 OFFICES IN 121 COUNTRIES © 75 YEARS OF HELPING BUSINESS SAVE MONEY 


Your business, too, can benefit from the 
time- and money-saving features of a 
National System. Nationals pay for 
themselves quickly 

through savings, then wee 
continue to return a se ‘ 
regular yearly profit ofaieast 
National’s world-wide / : 
service organization YEARS 
will protect this profit 1998 


"TRADE MARK REG. U.S. PAT. OFF 


ACCOUNTING MACHINES 
ADDING MACHINES + CASH REGISTERS 
ncr paper (NO Carson Required) 





rugged 
service in 
fueling 


operations 


The new EVER-TITE 
DUAL-POPPETED 
FUEL NOZZLE 


with controlled speed 


Fine engineering — 
best materials 
— 
For gasoline and oil 
service 
o 
Easy shut off 
> 
Aluminum construction 
ye 
Rigid or flexible 
tubes 
. 
All parts are completely inter- 
changeable with parts of other 
“190” nozzles on the market. 
Order from your Ever-Tite dis- 
tributor. 


EVER-TITE COUPLING CO. INC. 
254 W. 54 St., New York 19, N. Y. 
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Officers for 1959 announced 

by North Shore Dealer Group 
rIN KNIGHT, Manchester, Mass.. 

North 

re Home Heat Council at a recent 

eting in Salem, Mass. William J 


named president of th 


1. Swampscott, was named vice 
esident: Harold Davies, Marblehead, 
treasurer; and Edward Scott, 
anchester, secretary 
Speakers during the meeting were 
rle Hoffman, Boston, who previewed 
mmercials to be shown on 
7 on Sunday afternoons, and 
mas J. Scott, Watertown, Mass.. 
xplained fueloil promotional ac 


n the national level 


Long Island Ont hears Talk 
by Nassau County Official 


PERATION between Government 
nd private industry was discussed by 
Robert Williams, sealer of weights and 
asures of Nassau C 
iry meeting of the 


Long Island 


Group's bulletin it was 


ounty, at the 


Oil Heat In 


| out that during the past four 

eight out of ten new homes in 
sau-Suffolk were oilheated. Dur 

1958, the Association estimates 
f which 13, 


in new homes 


installations « 
However. 
installations 
appre X1 
rsions from 
fuels 
bulletin urges members to con 
t former customers now using gas 
to remind them that when the 
nversion was made, the local utility 
issued a guarantee that bills would 


not exceed a certain amount 


Central Supply Association 
plans Conference in Chicago 


REPRESENTATIVES of 143 manufactur 
ers will be available for conferences at 
the annual spring meeting of the Cer 
tral Supply Association at the Palmer 
House in Chicago, April 1-3 

“Get set for the soaring sixties” wil 


hicl 


be the theme of the convention w 
will feature workshops in addition to 
the conference booth sessions 

The Association is planning a sec 
ond executive management institute 
for April 20-26. The school will be 
run by Howard Mold, Minneapolis 
Honeywell, assisted by Dick Swansor 


and Lyle Davidson of Honeywell 


Kramb is Speaker at Meeting 


of Union County Association 


GUEST SPEAKER at the February 
meeting of the Union County Oil Heat 
Kraml 
manager, Home Heating and Farn 
Market, Gulf Oil Corp 

The meeting was held at the Rosell: 


Golf Club. Roselle N J 


Association was Charles E 


Promotion Campaign approved 
by Humidifier Association 


THE MEMBERSHIP of the Humidifier 
Association voted to expand their 
1959 promotion program at a rei 
meeting in Cleveland. They also a; 
proved of a new kit designed to hi 
dealers 

According to Morris Margolis, s 
retary, the program will | 
newspaper releases and special art 
cles for consumer and farm mag 


zines 
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IEPENDABI 


Petroleum Products 
Handling— 


Maniow, pioneer of the first self-priming electric 
vertical pump in 1948, has broad and diversified expe- 
rience in the development and applications of these 
efficient units. These pumps have been job proved in 
hundreds of bulk plant installations over the past 
eleven years. This, coupled with long production 
know-how is your assurance of dependability. 


Marlow vertical self-priming centrifugal pumps 
are designed specifically for petroleum products han- 
dling. These efficient, compact units save space on 
loading racks. Straight through piping simplifies 
installation, and makes it easy to add these vertical 
pumps to existing gravity feed systems. 

Marlow verticals for petroleum handling service 
are available in six sizes with capacities up to 120 
G.P.M. Marlow also builds a complete line of pumps 
for bulk plants, home fuel oil delivery trucks and over- 


the-road transports. Write today for the name of your 
Marlow dealer and Bulletin PM-06. 


N A R LO WwW P U Hy | PS ne OF BELL & GOSSETT CO. 


Morton Grove, Illinois Midland Park, New Jersey Longview, Texas 


Jueloil,," 





Industry Groups 


Ohio Petroleum Marketers plan 
Convention-Show. March 18-19 


arket THE NEW 
n of the Ohio Petroleum 
elc 


Marketers Association will be held at 


Deshler-Hilton hotel in Columbus, vv & H 


I nvention and n 


Mar 8 and 19 
I nvention will pen with a F-04682 A®) 
n Wednesday noon and the 
neeting will be held Thursday TRUCK PUMP 
Th I | banquet is set 
Thur evenil 


Delaware Valley Dealers elect 


Robert Kenderdine President 


MAKE MORE — the Delaware Valley Fuel Oil Dealers 
PROFIT ON A tion (Pa.) 
EVERY GALLON _ H. Kenderdine. Newtow! 





4 a Others elected wer Hentr Pp ; ‘ 
: Palmer, Jr., vice president; Louis Ash ea 
DELIVER MORE . eens retarv: and Ar | Juattroc _ 
cw eo. | oe 
ee rectors were William V. McCaffrey Capacity 80 g- Pp. m. 
W I C. Henw 1 Russell K e ROTARY 
° . , Milles nd Gordon Stott. retiring 
BY USING a ¢ SLIDING VANES 
| ° POSITIVE 
SPEED-KLEEN DISPLACEMENT 
Nozzle tube and e UNIT ROTOR & 
fill pipe fittings. SHAFT 


SPECIAL FEATURES: 


Unit cast rotor & shaft 





Free porting for unobstructed liquid flow 
Stop nursing problem fills! Speed- ; Sealed anti-friction bearings 
Kleen fittings make all fills easy Built-in pressure control valve with optional 
springs 

Flanged connections (2" IPS 


Long-life trouble-free mechanical seals 


fills—you deliver oil to whistle 
vented tanks at any speed you 


Pipe plugs for vacuum & pressure gage 


ADVANTAGES TO THE USER: 


Easy installation — due to flanged connec 


want—up to 100 g.p.m., or more 
—safely, cleanly, with less effort. 
Let us prove it and show how 





easily you may install this work — 
| ae Y : Low maintenance results from sealed bear 
saving, money making equip- . ings, mechanical seals, self-adjusting vanes. 
. : one piece rotor & shaft 
ment without loss of time— . ot 
‘ ‘ > a. Quiet operation from close tolerance machin 
simply put it on in place of the ee ing. quiet vanes, anti-friction bearings 


Low initial cost — same price range as many 
pumps of lower capacity 
Optional rotation — easily reversible 


present fill cap. A birthday celebration in honor of the 


trademark "Little Bill" was held recent- 


Don't continue losing profits. ly by the Oil Heat Institute of Long 


Write or phone C. G. Eyster at 





Island. Ray Nathan, Institute president, Write wire or call for full details 
looks on as Leonard Marshman, Socony- 
Mobil, cuts the cake. WILLIAMS & HUSSEY 
T r Q ] \ if’ The trademark was inaugurated three 
IIME SAVING FILLS, INC. years ago and has been used by many MACHINE CORP. 
Phone York 6119 other associations around the country. 
Marshman was the meeting speaker MILFORD, NEW HAMPSHIRE 
140 W. Market St., York, Pa. and discussed national promotion plans TEL: MILFORD, N. H. 761 
on behalf of oilheating. SE SS TT 
March 
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On fiat or hilly roads, under light or heavy loads... modern Dodge V-8 engines 
deliver the kind of performance that keeps you right on schedule. Power-Dome 
combustion insures top power from regular gas. Rugged internal components insure 
long-lasting efficiency. Thrifty Sixes offered in low- and medium-tonnage range. 








Premium truck, 
regular price ! You buy more than a truck 


when you buy Dodge. You buy a quality hauler that’s loaded with muscle, 
outstanding in performance, famous for dependability, and low in price. 
Big choice of tandem, C.O.E. and conventional models—all ““Job-Rated” for 
both straight-truck and tractor-trailer application. Advanced Dodge V-8 
engines give you up to 234 hp. on regular gas. Rugged main-auxiliary trans- 
mission combinations provide up to 20 forward speeds for greatest operating 
flexibility! Power steering, 100°; air brakes available. 


This year Dodge is truly the premium truck at the regular price . . . the 
BIG BUY in the low-price field. Find out more from your nearby Dodge 
dealer. He’ll show you exactly why. . . 


x oe 
sis re egies Do dge 
Trucks 
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OIL TANK 
GAUGE 


x DESIGNED FOR PERFORMANCE 
te MANUFACTURED FOR QUALITY 


ye PRICED FOR VOLUME SALES 


o) 2 Oe ee 











homeward Products Inc. 





3420 S. W. 9th St. 
DES MOINES. IOWA 


Wr. Dealer 


Stock this fast-selling gauge with 
many exclusive features not found 
in higher pticed gauges. 


WRITE TODAY FOR OUR LOW 
PRICES AND SAMPLE GAUGE 
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. Industry Groups 


Floyd Brown named President 
of Suburban Dealers Council 


MEMBERS of the Suburban Fuel Oil 
Dealers Council recently elected Floyd 
Brown 

for 1959 


Elmer 


president 


Phoenixville, Pa., president 
Serving with him will be 
Althouse, Gladwynne, 
and L. P. Runyeon, 
vern, secretary-treasurer 

Asso 
delphia area 
TI t 
I 


Division of 


vice 


Mal- 


Phila 
make up the Council 
Delaware Valley Fuel Oil 
ilers Association, Fuel Oil Dealers 
Norristown Chamber of 
, Tri-County Fuel Oil Deal 
s Association, Main Line Fuel Oil 
Dealers Association, Chester County 
Fuel Oil Dealers Association, Dela 
vare County Fuel Oil Dealers Assi 

North Penn Fuel Oil 


Dealers Association 


iations located in the 


Commerce 


lation and 


‘Magic Briefcase’ is presented 
at Massachusetts OuA Meeting 


MRS, EDNA BOR JESON, Texas Co., pre 


sented “The magic Briefcase” before 
members of the Massachusetts Oil 
Heating Association, Inc., at the Feb 


in Bi ston 


Her demonstration included up-t 


ruary Meeting 


the-minute information on the latest 


| 
ll 


lerived products 


Western Massachusetts Council 
has panel Discusion on Credit 
OIL HEAT COUNCIL of Western Massa 
held 


credit problems recently at Oaks Inn 


chusetts a panel discussion on 


Serving on the panel were: George 
E. Archer, Atlantic Refining Co.: 
Harry Hardman, Alfred V. Rivest Oil 
Ca ind Reginald K 


Brothers, Inx 


Su ett. Sw ett 


Espa to have Spring Meeting 
in New York City, April 5-7 
THE ASTOR HOTEL, New York City, 
will be the site of the spring meeting 
f the Empire State Petroleum Asso 
April 5-7 

of all levels of pe 
troleum marketing in New York state. 


ciation, Inc.., 


Representatives 


as well as oil equipment and service 


groups, ar xpected to attend 











{---200= 


THREE 
SIZES 


30 
ub 
10 








GALLONS 
STORAGE 


@ A size to meet every home 

requirement. Uses pressure burn- 
er, number 2 oil and sells at pop- 
ular prices. Has every feature for 
volume sales. 
Also made in large commercial 
sizes for schools, hotels, hospitals 
and public buildings. Approved 
for 180 degree outlet water. 


Details on request. 


Bock 
CLD0?AMLOT 


110 S. DICKINSON ST., MADISON 4, WIS. 
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GREATER CAPACITY 


ont Stick! 


fees Handy testing lever 





520,000 BTU 



















A.S.M.E. and 
Nationa! Board 
Rating 





All brass working 
parts 


Special heat 
resistant 
composition 
diaphragm 
ye e 


High lift heat 
resistant 
i THRUSH 
composition 
disc 

Safety Relief 


HERE’s A NEW Safety Relief Valve you 
can install with confidence on space heating 
hot water boilers. It is above all a dependable 
Water Relief Valve, and will also relieve steam 








Brass seat 


if such a condition should occur. 


The seat is brass and the heat resistant sili- 
cone composition disc will not swell, warp or 
distort in any way. This valve works freely 
and shuts tightly. All Thrush Relief Valves 
are carefully made and have no restricted 


openings or tight fitting guides. 






3%" inlet 
3%" outlet 





PRESSURE TANK 
with VACUUM BREAKER 
ies . 


] « ° . , ‘ neviee vacve }- <2 

No. 38 is a low pressure Thrush Safety Relief Valve that is oi] e 
. . ~ . ‘ . . = FLOW CONTROL 
rated and listed by the American Society of Mechanical Engi- vauve 
neers and the National Board of Boiler and Pressure Vessel 
Inspectors. It is set at the factory to relieve at 30 pounds, non- 
adjustable. A new design which has been carefully engineered 


to provide greater capacity and absolute safety. G 











See your wholesaler today, or write Department C-3. 





cimeveator 
= iv 
H. A. T H wo U sy | & c « M id A N » Boiler detail showing installation of 
PERU, INDIANA ——————<_ 
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1) MEW assembled and Wired 
Oil Fired Furnaces! 


Luxaire Oil Furnaces in three popular sizes — 
84,000, 95,000 or 112,000 Btu at bonnet — with 


either Exposed Burner or concealing Vestibule oe with 
with Hinged Door! Oil Burner, Firebox and : ; 

a ‘ are factorv-inst: al £ au an 
Primary Control are factory-installed for easy, . 


set-in-place installation! 

The combination of Round Combustion 
Chamber and Refractory Firebox insures 
quiet operation! 








The Complete Line... 
NOW More Complete 


&* 


THAN EVER! 


cated 














- 






Completely 
Assembled and Wired 
175,000 or 200,000 Btu 


: xiii ANNOUNCING NEW 
2. MEW'assembled and Wired | 


Gas Fired Furnaces! 


Big Luxaire capacity — with the convenience 
of compact all-in-one units that are completely 
assembled and wired at the factory! Gas Fur 
naces with 175,000 and 200,000 Btu input — 


® 
with the ample power of Twin Blowers AIR CONDITIONING UNITS 


for Cooling! 
Heavy, substantial Luxaire construction 
provides unexcelled, trouble en ecalinuinai e! FOR 1359 ' 
3. NEW pir Handling Units 
and Counterflow Cooling Coils 


Compact Luxaire 3 or 5 Ton Blower-Coil Units 
that can be installed with ducts — or with 
accessory Plenums and Grilles that permit air 
intake and discharge directly into room! 

New Luxaire 3 or 5 Ton Counterflow Cool 
ing Coils that are designed especially for 
counterflow applications—with accessory En 
ameled Cabinet that provides slide-in installa 
tion and convenient add-on at a later time! 

Matched in capacity and top performance "Nocen sik Golies installed. n pce “elie sew 3 
to Luxaire Air Cooled Condensing Units! : 


You Do Not Choose between a Low Price and Excellence... For LUXAIRE Gives You Both! 


: a 
tr [ Cx 





e 








. : Horizontal Combination Air Cooled Add-On 
asement Type Counterfle Gravity Furnaces Gas Duct Gas Unit Year ‘Round Summer Air 
o~ moment Oil Winter Air Un 106 a Furnaces 4 Oil Burning Furnaces Heaters Air Condi- Conditioning Units 
A v7 d inter Conditioning Utility Units Burn either Sizes 4 Sizes 5 Sizes tioning Units 2,3 and5H 
= pe Units. Burn “Signal age Gas or Oil 4 Gas Burning 2,30r5H-P. Compressor-Condenser 
“ra ed and either Gas ae or Sizes Air or Water Assemblies available 
ae at the or Oil Cooled. Burn with Duct or Plenum 
actory either Ges Type Cooling Coils 
or Oil, 






THE C. A. OLSEN MANUFACTURING COMPANY. « eEtvaia, onio 
é€ 


HEATING & AIR CONDITIONING UNITS 


March 
52 1959 














The National Fueloil Council 


What is It, how does It operate, where did It come from, 


N”* THAT THE NATIONAL Fueloil 
Council, Inc., has been formal- 
ly launched and is regularly paying 
rent and salaries to its staff, it’s time 
clear up some of the questions that 
industry is asking about it. 


It is a New York membership cor- 


Oration (non pr fit) authorized to 
lo business throughout the United 
States. Its certificate of incorporation 


1958 and 
meeting 
ld at New York on January 15, 


granted December 11, 


its first formal organization 


Its purpose as stated in its charter 
s to help organize and financially as 
sist advertising programs in various 
irts of the country and to disseminate 
to the public useful information about 
in such manner as to in- 
general acceptance of our 
lustry and its products 

NEC is not a trade association, does 
t compete with any existing ones, 
ither | or national, but is coop 
quite a number of them 
g Out its purposes 
I nembership is made up of in 
presenting companies en 
yaged in the refining, terminaling and 
retail distribution of fueloil, for heat 
ther uses. The refiners are 
lues-paying members” which 
means that they are the only ones that 
central office and staff ac 


Other members, not paying 


support the 
lues, are terminal operators (and that 


lassification includes all types of 
marketing channels that are 


rs) and local fueloil distribu- 


Th number of 
will be limited to the num- 
ber of local 


selected to represent each. 


fueloil distributor 
emi rs 
joint advertising cam- 
paigns, on 
nt there are 32 of these cam 
ins with a dozen more in the plan 
ning stage. In addition to the distribu- 
these 


tors representing campaigns, 





there are six additional distributors 
who have been elected to the Board of 
Directors by the dues- paying members 
The number of refiners in the mem 
bership is not limited, but they will be 
all of those that 
advertising effort 

At the start there are 


of which nine are refiners, three are 


are supporting the 
19 directors, 


terminal operators and six are fueloil 
distributors, plus the president 

The origin of the activity that has 
resulted in the Council's formation 
goes back to October, 1953, when 13 
members of the Fuel Oil Committee 
of API met at Hot Springs, Va., to ex 
plore new ways in which the members 
through their companies might be use 
ful to the advance of oilheating 

Quite a few suggestions were of 
fered but the one that finally got 
unanimous approval was put forth by 


L. B. Fox of Socony Mobil Oil C 


and Why? 


to the effect that the Committee lend 
its energy to putting in motion a joint 
advertising campaign at the local level, 
in which refiners could join with mar 
keters through a central office 

After 15 


considerations by various groups the 


months of preliminary 
project came to life on January 12, 


1955, when a dozen top marketing 


executives declared a willingness to 
financially assist such an undertaking 
For an initial period it was decided to 
operate through an individual, unin 
corporated set-up, but registered in 
New York State, doing business as Oil- 
heating Market Reports 
The new Council in effect enlarges 
and continues the activities started by 
OHMR and the local campaigns spon 
that office 
four years. In the period from May 1, 


1955, 


sored by through nearly 


when the first campaign was 


started in Boston, to the close of 


1958 


Officers 
of 


National ' 
Barrett (Esso) 


Chairman 
Fueloil 


Council 
and 


Staff 


Gray 
President 


Butler (Coastal) 





Kramb (Gulf) 


Vice Chairman Treasurer 





Hartell 
Communications 


Burroughs 
Secretary 


TUUUTUAUUEDADUOEAEAEAEUATEELUETOETA EAE AT ATAU EAA ED EEA 
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Directors 
of 
National 
Fueloil 


Council 


Blickensderfer 
Sinclair 





Hall Kenny 
Como Oil Meenan 
the projects assisted by OHMR had 11 


vested in oil heat advertising and pul 
lic information $2,800,000, not includ 
ing the sums subscribed to support the 
central ofhce 

Under the new Council set-up it 
is expected that the financial help will 
be considerably larger from all seg 
ments of the industry, primarily be 
cause there is a more definite pledg 
of support on a specific basis 

The scale of investment by the local 
fueloil distributors is not uniform but 
the majority pay $250 per million gal 
lons of heating oils sold. Some cam 
paign officials speak of this as 25¢ 
thousand gallons, say it sounds easier 
Other campaigns have contribution 
schedules ranging from $150 a thou 
sand gallons up to $500 

Refiners undertake to match on an 
equal basis whatever sum is raised by 
the local marketers, subject only t 
the Board of Directors approving th 
undertaking. Thus far, all programs 
submitted to the board have been ap 
proved, but they might be disapproved 
if they appeared too small for the size 
of the market to be influenced, or for 
other possible reasons 

Up to now the local industry com 
mittees have been completely auton 
mous in the operation of their cam 
paigns, even though they were spend 


ing the money of refiners located in 
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Burns 
Hartol 


Gardner 
Phillips 


Loeffier 
Commerce 


Marshman 
Socony 





Schuster 
Troy Oil Co. 


Schwartz 
Paragon 


distant cities. This situation will con 
tinue for some time at least. In other 
words, the individual operating com 
mittee has hired its own advertising 
agency, approved its own copy, lay 
ind illustration and in general has 
run the show. Under this arrangement 
there was complete flexibility to meet 
changing local situations, and more 
ictive interest among the members 
than if there had been a headquarters 
ontrol 
However, the campaign planners 
d get a guite liberal education in 
what makes good advertising and pub 
relations by attending five promo 
tional conferences arranged by OHMR 
at New York. These were two day 
iffairs where representatives of eacl 
| program met with others to dis 
play examples of their ads, their radio 
scripts their booklets, their TV movie 
shorts, billboards and all the rest 


There was considerable criticism and 





. . National Fueloil Council 





Griswold 
Cities Service 


Haab 
F. C. Haab Co. 





Minner Morris 
Shell California Oil 





Scott 
Buckley & Scott 


Walter 
Atlantic 


constructive suggestions, back anc 


forth. Als 


swapping hetween programs, of ce p\ 


there was considerabk 


themes, art work, scripts, even book 
lets and billboard sheets. High level ac 
men, who were asked to sit in for hely 
ful comment, often said that the qua 
ity was improving rapidly with ea 
successive promotional conference 
The money from refiners gets to the 
markets through the NrFc head offic: 
The method is relatively simple. The 
refiner member sends his check f 
each program in the states where 
operates to the president of the Cou 
cil on a confidential basis. When al 
of the checks are in, they are deposites 
and a single check drawn for the tota 
amount and mailed to the ofhcials 
the local campaign. The names of tl 
assisting refiners are listed on the check 
voucher but not the amounts they cor 
tributed. No refiner will be asked 


give within a vear a total sum for on 
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state greater than one half cent a bar- 
rel on his light heating oil business 
that state. 





one in 
Assuming that a local group of fuel- 
| distributors wishes to participate in 
joint advertising and public infor- 
nation program, how do they go about 
t? Here are some logical steps: 
Talk with several of the larger 
volume fueloil men in the market to 


irn if they have a real interest in 


rganizing and supporting a promo- 


ional campaign along the lines de- 
scribed. Perhaps you can get them to 


initial a letter of intent, so that you 


know who to count on. 
If you don’t now have an incor- 


local 


yet a charter as a non-profit or mem- 


orated association, start one, 
ership corporation, which a lawyer 
in do quite simply and at modest 
st. You need this so you can list your 


yntributions as 


expenses for tax 

redits 
Half of the present programs are 
perated by local chapters of the Oil 
Heat Institute. Others use Petroleum 


Clubs, Home Heat Councils, or any 
ther local incorporated society. 
Write to National Fueloil Coun 
424 Madison Ave., New 
N. Y., stating that you are 


il, Inc 
York 17, 
‘lanning a campaign of approximate- 
what size, and that you have pledges 
from the local oil 
Then, at the 


ft support men 
earliest 


Nr 


your group to gather 


opportunity a 
representative of will arrange a 
‘eting wit! 
lata for a report that will outline the 
racteristics of the particular mar 
mpetition and many other 
ce that this survey 1s not made 
Ist On speculation, but only after your 

ple | 

id. There is no expense to the local 


Vi pledged themselves to go 


zroup for this analysis, but obviously 
the Nec ofhcials couldn't cover the 
indreds of markets that might want 


survey “on spec.,” just to see what 


men come up with 
When the survey is completed and 
n report form, it is presented to the 


sup] Orti 


w refiner group, and to the 
Board of Directors along with the for 
mal application for financial assistance 
This 


ite signed by the three principal ofh- 


application 1s a ne itarized certifi- 


+ ¢} 


local organization and stat- 


rs 





ing the facts about their cash and 
pledges. 

The foregoing paragraphs are not 
intended to make the refiners’ support 
sound hard to get—in fact it isn't 
but rather to show that Nec can’t af- 
ford to enter a situation until there’s 
a pretty definite decision by the mar- 
keters to put in money anticipating 
the refiners’ support. 

This does not mean that there won't 
be speeches at conventions and the 
like to interest in 
starting campaigns, since that is a part 


stimulate wider 


of the responsibilities of the NFc op- 
erating men, 

What gains can be expected for oil 
heating through investment of modest 
sums in a joint advertising venture? 
Naturally, that’s the main question. 

The earlier campaigns, now in their 
fourth year, are more than ever en 
thusiastically supported. Here are some 
of the plus values: 

1. The public is being alerted to the 
fact that oilheating is not a decadent 
industry, even though it has been 
around for many years 

2. The same is true of the employees 
of the oil companies; it’s easier to get 
the good men that you want and to 
hold your present ones 

3. Oilheating salesmen move with 
more spirit, knowing that the adver 
tising has helped open doors for them 

4. As our industry grows in age we 
face a much larger replacement prob 
lem. Oilburners of earlier years are 


getting old. Other fuel salesmen are 





after these accounts. In the coming 10 
years the number of old jobs to be re 
placed will be two and a half times 
those of the past 10 years. These are 
We'll lose a 
lot of them if they think oilheating is 
old-fashioned. The advertising cam 
paign can help hold them 


customers we now have 


5. Your banker has been given all 
the propaganda of the other fuels 
You need to keep him convinced that 
oilheating is alert, progressive 

6. When a fueloil distributor has 
spent some of his own money in a cam 
paign like this, he’s out to get value 
for the 


investment; invariably he 


spruces up his place, his trucks, his 
selling appeals, trains his men 

Obviously, the advertising efforts of 
the National Fueloil Council and its 
various campaigns can never do the 
whole industry relations job, the whok 
chore of getting and holding the busi 
ness. But it can, and does, help a great 
deal in the opinion of those who've 
sampled its methods through its prea 
cessor, OHMR. 

A local 


raise a hundred thousand dollars to b 


project doesn't have to 
in fact two or three 
of them are as small as $5,000 includ 


of interest 


ing the refiners’ support, and they're 
getting amazing coverage through th« 
help of the local newspaper ad solici 
Of course 


these are in smaller cities, but they are 


tors and other media men 


all part of a growing pattern 
So why not invite some of your com- 


petitors to lunch and talk it over 
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\, ~ THESE 19 STATES AND D« 
“~ OHMR CAMPAIGNS IN ACTION OR IN DEVE 


OILS OR 84% OF THE U.S. TOTAL 


THIS 1S OUR LOGICAL PROMOTION 


(SHADED) NOW HAVE ONE OR MORE 
N 1957-301 MILLION BARREL f TILLATE 


1958 THERE WERE IN USE HERE 
599,645 OILBURNERS 
289,275 GASBURNERS 


AREA 








FIFTH IN A MODERNIZATION SERIES 


Rx: Healthy Equipment 
Murphy Fuel Co. looks for the trouble Spots before They become critical 


by William J. Stein All Murphy employees kno\ studied periodically by 
salesmen. An estimate i 
66 O SUSTAIN and customer's fuel requit 
accounts nd t wv rev there is any ] bility « based on radiation ri 
had to get to our oil customer for te or dissatisfacti the building. This figure 
he complains,” says Lawren Mu irm is located in an are with the actual usag 
phy, president of Murphy om ren ( wert 
pany, Inc., Jamaica, N. Ise t 192 vith l-fired steam or survey of the equipment 
of the intensive advertising of the local t Vv heat ior World War matically made 
vas utility, it is not unusual for oil 1 about half of these homes installed Any clue to a source of potential 
users to call the gas comy 


these two figures are inc 


ijority of dissatisfaction is never overlooked 
vice and a ‘free survey’ when they ar tl maining homes converted to oil Servicemen and salesmen are train 
having problems with their ting n the ter ir Dp 1 aft 


er World to look all around the heating systen 
He cited the foll wing 


stimate that The purpose of this is to make small 
serviceman suggested a rrection a <imately 3 f the existing corrections, such as replacing an ait 
3 P.M. on Tuesday. On Wednesday ting sys in his area should be 
when Murphy’s salesman cam n 
job at 11 A M to make a 
found that the gas salesmat 


been called and had beer un a few moments when the servicema1 


9 A.M. that same day lou lv have similar is On a job This counteracts the baz 


valve or fixing a water supply valve 
r cor Murphy stressed the importance of 
keeping the customer satisfied with 


in this minor attention that can be done i 


Fortunately, in this, as in n rage from the local gas utility whic 


instances, the rapid attention to thes f within the firm and from tl has created the impressi 


matters resulted in some correctiv some homeowners that 


replacement work that ret doesn’t heat up, they 


customer as an oil account Leads also come in 


: ; tomers. It is needless t 
Point of no Return 


omplaints about the heating sys 


The maintenanc receive immediate attention. How 
equipment of the fueloil ever, oil users, sometimes indirectly 


express dissatisfaction with their heat 


cording to Murphy, a 


adjunct of the oil di 
The value of offering 


universally recognized. Y 


ing or hot water during th 
a conversation with 
credit manager or e 
itself is not the complet look for cu rs have had the office clerks. Th 


burners, boilers, furna to the salesmen wh 


hot water systems and otl gate the source. 


of the heating system 1 Several times during 


beyond whi h they Cannot De ness reply cards ar 


cally serviced monthly bills offering $1 


Being geared t COT Wit tl \ | ascertain inst ill it nN a ize be nus to customers W he recon 
I I 

means more to Murphy tl mend a new customer who purchas 

being able to make the m 


placement. To Murphy Fuel 


a system of being able to fe 


an oilburner or boiler. This has b 


nsumption ri a the source of many replacement sal 





as many potential losses as | bl —=— 

Then it involves a thorough know As conversions dwindle in an established area, this dealer 

edge of the mechanical elements n intends to keep all the customers he has. Good service is vital— 

sary for correction but when equipment reaches a point where it no longer can be 
Murphy noted that this procs economically serviced a strong replacement selling program is 

to be complete and has to be reco; necessary. The entire company is geared to spot an unhappy 

nized throughout the dealer’s organ customer—before he knows he has a reason for the blues. 
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and oil accounts, Advertising in the 
local newspaper has been used with a 
sree of success. The use of 
lvertising on local bus routes 
throug! 


Murphy 


neighborhood serviced by 
Fuel has also been a source 
usiness 
of dissatisfaction are as 
the heating and hot water 
ystems. However, Murphy finds soot 


the most common problem. This in- 
cludes smoke condition, oil smell or 
heavy dust in the cellar and surround- 
ing area. Whenever this condition is 
seen, regardless of whether or not a 
omplaint is received, an attempt 1s 
made to correct it. 


Murphy 


dustry’s attention to a technique that 


would like to call the in- 
he has found to be successful. Every 
salesman and serviceman carries a 
supply of delayed action valves. Mur 
phy recognizes this single piece of 
equipment as the oil man’s best friend 
ind strongly urges all dealers to install 
very oilburner job. This sim- 

has retained hundreds of 
il customers who were 
go to other fuels. It was 
t it did the job of removing 
ndition in all cases where 

» mechanicai deficiency in 


iler or chimney 
Service-trained Salesmen 


Fuel Company has three 


Murph 


ilesmen. These men are well quali 


ting men as well as customer 
ven. These men have pre 
rience as servicemen. Their 
skill was further developed 
various schools of in- 
oilburners, heating and 
Murphy 


lance by having the firm 


encourages 


n for worthwhile courses 

1 covers a territory and is 

responsible for the sale of fueloil and 
equipment. In addition, he is respon 
sible for keeping his customer's equip 
ment up-to-date and for servicing any 
complaints in his territory. These men 
are paid on a salary, plus commission 
When one of these men surveys the 
heating system he is in the position 
to make a sound recommendation to 
the customer. Moreover, he is able to 
do this in a sufficiently convincing 


manner to assure the customer of the 


Lawrence Murphy 


desired results. Wherever a minor ad- 
justment will properly improve the 
operation of the system, it is done. 
When a major replacement is re- 
quired, a detailed survey is made of 
the entire heating system. Then, dur- 
ing the evening, in the presence of 
the person who makes the decision, 
the detailed finding is discussed to- 
gether with the necessary alterations 
and the expected outcome 

This selling is done with the sales 
men’s full recognition of his competi 
tion. Each salesman has _ prepared 
schedules which show the relative 
eficiency and costs of gas as com: 
pared with fueloil, at the prices pre 
vailing at the time. The specific sav 
ing in dollars is clearly enumerated 
for each month. Another chart shows 
the advantages of oil in terms of 
warmth, suppliers, 


storage, Service, 


service charges, cleanliness and com 
fort. In another section of his book 
the salesmen carry news stories and 
photographs of mishaps caused by gas 
in this and nearby communities. Each 
man also has a list of about 55 jobs in 
the community that Murphy has con 
verted from gas to oil heat. These peo 
ple serve as a ready reference for cus 
tomers to call on 

One of the greatest obstacles t 
overcome is the impression that gas 
heat is a panacea. Some customers 
think that changing fuels will solve the 
heating or hot water problems caused 
by inadequate boilers, water heaters, 
and radiation. In such cases the sales 
men emphasize the location of the spe 
cific difficulty and point out that it is 
not related to the fuel. They also 
point out that changing the fuel would 
involve an added unnecessary expense 


without remedying the problem. 


When Murphy 


ment, the customer's attention is al 


makes a replace 


ways called to the savings in the fuel 
oil bills. This is done by the credit 
manager during the following winte1 
when he writes a letter to the account 
telling him that he has a credit balance 
and that thereafter his monthly budget 
payments will be reduced to a new 
figure 

To support this program Murphy 
advertises that heating equipment is 
installed by “men who know how.” 
In addition to the usual oilburner men, 
he has expert steamfitters who see 
that all boiler and pipe work meet the 
highest standards 

Murphy indicated that 1957 might 
be considered as representative for 
the replacement work done during the 
last few years. In round numbers his 
firm replaced 30 burners. He also re 
placed 30 boilers where he used the 
existing burner. In 40 jobs he replaced 
the boiler and burner with a new boil 
er-burner unit. He also had 150 addi 
tional jobs which included such work 
as the replacing of faulty piping and 
radiation. Many of these also included 
the installation of tankless heaters and 
the replacing of domestic hot water 


equipment with oilfired equipment 
Makes Profit 


The questi n of wh th r thi 
Mur] hy aid that 
he would be happy to take as much of 


work 
was profitable arosx 


this work as possible. An averagy 
replacement profits would | 
vicinity of 306¢. Thus, tl 
provided a good sour 
the firm 

Growth in Murphy 
was rapid while th 
From 1946 t 


business, in terms of numl 


ket existe d 


oil accounts, grew each y 

of 12% above the previou 
1953 and 1954 this dropy 
In 1955 and 1956 this was reduced ti 
5%. In 1957 and 1958 this figure 
steadied off to a 4% annual growth 
These figures represent a thorough dk 
pletion of the conversion market. Th 
growth in the last few years depended 
almost completely on new accounts 
gained through replacement installa 
tions he made and through the repu 


tation of his service work 


57 





Half million 


Homes heated 


by Electricity 


a YEAR 1958 yvave electric h 
ing its biggest boost according t 
ELECTRK 


in annual analysis done by 


HEAT 
A little more than a half million he 


and Airconditioning maga 


ire now completely heated | 


tricity based on figures supplied 


of 
tility companies and systems 

Both private and public (or gov 
rnment) 


type utilities cooperated 


vith the study, and the coverage can 
* measured by the fact that they have 
ver half of 


all the residential meters 


n the nation. Privatelycowned util 

ties represented 71% of the re 
mpanies and had 92% I 

45% 


heated 


residential connections, and 
the homes completely 
lectricity 

The publicly-owned companies ac 
of 
ompanies, for 8% of the residential 


( I fully 


ounted for 29% the reporting 


onnections, and 75¢ the 


heated homes 


In TABLE we see the estimated 


number of homes completely heated 
by electricity on September 1 of the 


past three years. There is very litth 


juestion about the half million figure 


} 


vecause the individual companies that 


reported have well over half of this 
number, The growth rate of the indi 
vidual companies indicates very con 
that the half million 


clusively figure 


is conservative 
Thinking 


ompetition with oil and gas, it is gen 


| 


electric neatin Wl 


ot 


‘rally true that electricity competes 


more with gas with one ex | 
tion—the Pacific Northwest 


The 
Northeastern and Midwestern groups 


Tar 


TABLE 2 


Electric Rates for complete 
Home Heating 


Cents KWH 
Weighted 
Average 
1.78¢ 
91 


per 


Highest 
2.75¢ 

2.0 75 
2.7 1.0 1.58 
2.0 6 1.0 
2.75¢ 6¢ 1.0 


Lowest 
Northeast 1.2¢ 
South 
Midwest 
West 


ALL SECTIONS 


58 


have only 


the nation’s 
iting and 


f the coun 


otal oilheating 


Betv 


Ne;r 


I 
Th 


irg 


veen Septem 


1957 and the 
lat t 1958 
rates 
onsumer 

r electric 
heating ad 
1 slightly fron 
veer kwh t 
“his is shown 


) in TABI 





Northeast 
South 
Midwest 
West 


ALL SECTIONS 


Northeast 
South 
Midwest 
West 





Sept. 1, 1956 


TABLE 1 


Over a half-million Homes now fully Heated 


Sept. 1, 1958 
6,819 
275,399 
36,081 
181,844 
500,143 


Number in Use 

Sept. 1, 1957 
4,924 
236,782 
26,403 
104,110 
372,219 


3,830 
197,705 
16,807 
82,915 


301,257 


Percent of number in Use— 
1957 1958 
1.4% 1.4% 

63.6 55.1 

7.1 7.2 

27.9 36.3 


1956 
1.3% 
65.6 
5.6 
27.5 








E 2. Of interest 


il dealers is the implication 


lowest 

no longs 

situation 

is being show 
markets 

practices ol 


witl he me 


tavor pretty rapidly 


the r porting 


The hi 


rat 


1 
neating 


public 


power 


r running away 


A much wider in 


n by the privat 
using a demand 
is losing 
Less than one in 
mpanies ust 
me heating 


vorried about 


haven't materialized to any serious de 
gree. Only a few homes have a de 
mand above 10 kwh on any system 

In TABLE 3 we get the answer t 
how much energy is used by heating 
and what it really in terms of 
the pocketbook. The utilities were 
asked to give the average annual kwh 
of the their 


systems with complete home heating 


costs 


requirement homes on 


ind then the homes with no heating 


Correlating these two figures we 


come up with an estimated demand 


for heating alone of 12.433 kwh and 





1957 





Northeast 
South 

Midwest 

West 

ALL SECTIONS 
ALL SECTIONS 


TABLE 3 


What it Costs to 


Annual KWH—— 


Net for 
Heating 


With 
Heating 
20,393 
15,397 
17,800 
18,125 
16,010 
14,811 


W ithout 
Heating 
2,864 
3,672 
3,308 
5,167 
3,577 
3,123 


heat a House 


Average Annual Average 
Heating 
Rate 
1.78¢ 
91 
1.58 

1.0 
1.0 


97 


Heating 
Cost 


$312 
107 
229 
129 
$124 
$113 


Degree 
Days 
5621 
2923 
5923 
4516 
3749 


17,529 
11,725 
14,492 
12,958 
12,433 
11,688 
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Northeast 
Electrical Contractor 55% 
Heating Contractor 8 
Electrical Wholesaler 3 
Electrical Heating Specialist 33 
Other Outlets 1 





TABLE 4 
Electrical Contractors dominate Sales 


South 


71 
8 
12 
6 
3 


All 
Midwest Sections 
Yo 33% 69% 
12 5 
4 6 
46 13 
5 7 








an annual heating bill of $124. The 
final column shows the normal degree- 
days for the areas. In arriving at the 
sectional and national figures in this 
table 
the 


everything was weighted by 
heating loads of the companies 
except the second column which was 
weighted by total connections. 

You'll notice that the average heat- 
ing cost of $124 compares with $113 
this reflects the heat- 
The Pacific 


Coast had an extremely mild season 


year earlier 
ing season quite well. 
and this shows up in the low Western 
figure; the Southern average of $107 
is well up from the previous year 
chill that hit Florida 
with its thousands of heat pumps 


For 


average home required 3.3 kwh per 


reflecting that 


the country as a whole, the 
degree-day. There were variations by 
sections based on the season’s depar- 
ture from normal climate and based 
on the amount of insulation custom 
arily used. The South with its low en 
ergy costs uses lighter insulation as a 
rule so it can be expected to need 
more kwh per degree-day than the 


country as a whole 


TABLE 4 shows who is selling the 
equipment, and the chart on the right 
indicates that ceramic core wall units 
and ceiling cable are the most popular 
types in use today. 

In TABLE 5, we see that a greater 
share of the reporting companies had 
summer peaks in 1958 than those re 
porting in 1957. There's considerable 
geographic variation, but the trend is 
obvious. We now see that 41% of the 
utilities have summer peaks, while 
the 


ing companies had their high demand 


before only 30% of participat 
spots in the summer 

The chart answers the question as 
to which seasonal demand is growing 
faster. Combining all sections, we find 
60% _ of their 


summer business growing faster than 


the companies with 
winter, 31% with the heaviest growth 
and 9% about equally balanced. This 
again shows that a lot of heating has 
to be put on the lines before this prob 
lem is solved 

House heating is being included in 
the future economic plans of 87% of 
all the reporting utilities—a year ear 


lier. this interest was 67%. During 


1958, about half of 





HOW DO SEASON PEAKS RISE ? 


PERCENT OF COMPANIES 


the held 


sales 


companies 
one or more 
meetings for electric 


heat 


TYPES, OF ELECTRIC HEATING 
IN USE SEPTEMBER 1958 











TABLE 5 


More have Summer Peaks this year 


Summer Higher 
Thon Winter 


Winter Higher 
Than Summer 


eo le 
Com %o Com %e 
ponies Higher panies Higher 
Northeast 17% 10% 83% 1% 
South 70 26 30 21 
Midwest 42 16 58 7 
West 24 9 76 14 
ALL 
SECTIONS 
1957 ALL 
SECTIONS 


41% 16% 59 %o 13% 


30% 31% 70% 14% 


teresting unit in this investigation ts 


ist for the fu 
ture. The reporting group « 


what the utilities fore 
xpects that 
vears a little more that 


100,000 homes a year will be added t 


in the next tw 


those now completely heated by ele« 


This seems cf 


Looking further ahead, they 


mate 1,7 


tricity nservative 


esti 
52.316 installations by 1965 
This might conceivably hit two mil 
lion. This will still represent well be 
low 10% of total automatic heating 


at that time 


A particularly in 
WINTER ‘ 
R SING 


2 raBte 

so se 22 a 
mowest Tel 2° Ee 
west 

eae es 





NORTHEAST 


Actual 
Installations 
1958 


6,819 
275,399 
36,081 
181,844 
500,143 
372,219 
301,257 


Prediction 
1960 


22,238 
341,797 

74,805 
269,353 
708,193 
888,904 
561,890 


1965 

140,568 
566,872 
417,139 
627,737 
1,752,316 
1,786,050 
1,849,990 


Northeast 

South 

Midwest 

West 

1958 ALL SECTIONS 
1957 ALL SECTIONS 
1956 ALL SECTIONS 
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ALL 
SECTIONS 
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for OHI 
in Seattle 


Convention 
s) 


First Western 
to be held April 28-May 


es FIRST national convention 
the Oil-Heat Institute of Am¢ 
to be held on the West C 
place April May 
Olympic Hotel, Seattle, W 

This, the 37th annual conv 
the 
arranges for all the OHI m 


m, Ore., istmaster 
f the con 


Washing 


entertain 


28 t 


Institute, has a program ladies 
take place during the first 
Each of Div 


the Institute will gather for 


convention tl 
nual meeting early in th 
April 28, be tollows 


ufternoon by the annual 


OHI, wl 


to morning 


n has been 
Institute itself, which will 
tion of ofhcers and dit 


On th nd day, 


of directors will have 
ind the West Coas 


1] 
Wil 


Ing 
visory Committes 
is the oilheating promotior 
Also that ev ning 
Old Timers’ Club 


Industry have 


the area 


th 
burner 
planned 
On April 30 the Oil H 
W ashington—1 


; 
will have their own 


ot In this way 
of the 


from the 


iosts for 
Ing value 
ing. On this day, the first 1 ional ns wil ne n ily 
activity takes place with tl 


Ont golf 


will hear, 
will 


im 


Coast tournam they 
Inglewood Country Club, K 
Wash.. followed by a dinn 
Other social events als 
during the convention 
annual OHI grand lunch 
day, May 1. A 


pany executive will be 


Al Loucks, H 


will 
Midwi 


nvention 


top ma}é Carry 


the stern 
speaker 


m 


60 


Oil-Heat Institute of America 
37th Annual Convention 
April 28 to May 2, 1959 

OLYMPIC HOTEL, SEATTLE, WASH. 


April 28 
10:00 A.M. Distribution Division 
Board of Directors and 
Annual Meeting 
Manufacturer and 
sory Divisions 
Meeting 
Technical Division 
Meeting 
Retiring OHI Board 
Oil-Heat Institute of Amer- 
ica Annual Meeting 
New OHI Board of Direc- 
tors Meeting (First Ses- 
sion, closed) 


Acces- 
Annual 


Annual 


2:00 P.M. 
2:30 P.M, 


1:00 P.M. 


6:00 P.M. 


OHI Executive Committee 
Dinner Meeting 


{pril 29 

9:30 A.M. New OHI Board of Direc- 
tors Meeting (Second 
Session, closed) 

West Regional 
visory Committee 

Old Timers’ Club of the 
Oil Burner Industry 
Jamboree 


10:00 A.M. Ad- 


Coast 


6:00 P.M. 


ipril 30 
9:00 A.M. 


Technical Division 


posium 

Oil Heat Institute of 
Washington Annual 
Meeting 

Pacific OHI Golf 
Tournament, Inglewood 
Country Club, Kenmore, 
Wash. 

Cocktail hour, dinner and 
dancing, Inglewood 
Country Club, Kenmore, 


Wash. 


Sym- 


10:00 A.M. 


12 Noon Coast 


6:00 P.M. 


May I 
9:00 A.M. Distribution Division Deal- 
er Management Clinic 
10:00 A.M. and Acces- 
Commercial-Indus- 
trial Sections Meeting 
Kiana 


Bainbridge Is- 


Manufacturer 
sory 

12 Noon Ladies Luncheon, 
Lodge, 
land 

1:30 P.M. Ladies Cruise, Seattle Har- 
bor and vicinity 

Annual OHI Convention 
Luncheon 

Speaker: Top major com- 
pany executive, be 
announced 

Toastmaster: 
Home Fuel 
Salem, Ore. 

Commercial - Industrial 
Symposium (by invita- 
tion only) 


1:15 P.M. 


to 
Al Loucks, 
G8 ta. 


3:30 P.M. 


May 2 


9:00 A.M. Distribution Division Deal- 
er Management Clinic 
6:30 P.M. Cocktail party and OHI of 

Washington Annual 
Banquet 
9:00 P.M. Entertainment 


TUUTUEUODATUEDEEUERADAUOEOADOEUEDA EU ETO EU EEU CATO EEUU ATHENA 


March 


1959 





Jim Gilleland, left, housing chairman for 
the annual convention, Oil-institute of 
America, to be held in Seattie, Wash., 
April 28 to May 2, discusses arrange- 
ments for Seattle accommodations with 
Mrs. Dorothy Goldsborough, manager, 
Automobile Club of Washington's Tour- 
ing Bureau and J. C. Gregory, Auto 
Club general manager. Housing ar- 
rangements are being handled through 
the Automobile Club and Seattie hotels. 
Headquarters for this the first OHI 
Convention held west of the Mississippi, 
will be at the Olympic Hotel, Seattle. 
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Technical Division Symposium 
Thursday, April 30, at 9:00 A.M. 


Moderator 

M J Reed, Socony 
Mobil Oil Co 
Topics 

Cloud No. 9 Panel 
on oilburning De 
velopments for the 
Future; Fueloil Ad 
ditives and what 
they are doing for 
the Industry Re 
search Results on 
oilfred water Heat- 
ing: Applications of 
fuel Nozzles in the 
Fie d 


Commercial- 
Industrial 
Symposium 
Friday, May 1, 
at 3:30 P.M. 
Moderator 

Larry Sibley, Com 
bustion Control 
Div., Cambridge, 
Mass., and chair- 
man, Commercial- 


Industrial Accessory 
Section 
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DISTRIBUTION DIVISION 


Dealer Management Clinics 


Friday, May |, 1959 at 9:00 A.M. 


Conference Moderator 


T. R. Loizeaux, Sr.. National Chairman, Distribution 
Division, Oil-Heat Institute of America and president 
T. R. Loizeaux Fuel Co., Plainfield, N. J Loizeaux 


Subject Speaker 
The Midwestern heating oil Distributor speaks: 
Why and how We added a service Depart W. Allman, Dalton Oil ¢ 
ment to our heating oil Business Gary, Ind 


The heating oil distributor's Position—past J. Loeffler, Commeres 
and future Co., Chicago, III 


The Eastern heating oi! Distributor speaks: 
Increasing your heating oil Sales by direct Everett Elliott, C. L. Elhott Ce 
Mail Danvers, Mass 
Stepping up delivery Output per Hour T. R. Loizeaux, Sr., T. R. Loizeaux 
Fuel Co., Plainfield, N. J 
Industry Cooperation in developing realistic Ed Heeg, New York Oil Heating 
Codes Association. New York, N. Y 


The Western heating oil Distributor speaks: 

How We sell our Customers and keep Them Fred Grithts Grithr Fuel Co., 
sold Seattle, Wash 

How important is your credit Department in W. E. Simon. Simon Oil 
Profit and Sales? Lewiston, Idaho 

Why We lose Sales to electric Heat Henry Auld Jr Auton 

Co., Eugene, Ore 

Breaking the sound Barrier in dealer-supplier C. B. Grenier, Gren 

Relations Bellingham W asl 


Saturday, May 2, 1959 at 9:00 A.M. 


Conference Moderator 


Al Flournoy, president, Oil Heat Institute of Washingtor 
and treasurer, Seattle Diesel Oil Co., Seattle, Wash 


Flournoy 


Subject Speaker 
The Eastern heating oil Dealer speaks: 
Using Accounting and tax Tools profitably Norman Starr, H. | 
Co., Plainfield, N. J 
Increasing the Number of your budget plan R. K. Swett, Swett 
Accounts Springfield, Mass 
Company Methods of combatting natural gas Ray Nathan, Nathan Ojll 
Competition Freeport, N. Y 
Selling oilheating Equipment to Builders L. Braun, Piping Rock Fuel Cory 
Halesite, N. Y 
The Midwestern heating oil Dealer speaks: 
The gasoline Jobber develops a fueloi] Busi Lauren Schaetzel, Schaetzel Oul 
ness Co., Germantown, Wi 


The Western heating oil Dealer speaks: 

How We sell our Customers and keep Them M. N. Vining. Diesel Oil Sales, 
sold Seattle W ash 

Influencing the special interest Groups R. G. Lindsay, Economy Oil C« 
Builders, Architects, real estate People Portland, Ore 

How Association Purposes and _ Practices Al Flournoy, Seattle Diesel Ouil 
affect your Business Co Seattle, Wash 

The Industry needs cooperative advertising D. Robert Hayward, Griffin Fuel 
Programs Co Tacoma Wash 
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Pacific Northwest speaks up 


Out Convention in Seattle turns spotlight toward our West Coast Friends 


Seven West Coust 
sot together with the l it r, and we are getting bly good 
n November to di 


iperations dre different 


g the build 


imilar to the rest of 
This 1s the 


mm the round table tre 


picture 


UY February Issue 

Sitting im on the 
vas recorded by a stenot pi 
Bob Elmslie, managing dire 
Heat Institute of W ashin 
N. Vining, Diesel Oil Sales it ills hink the things ws 
Fred Griffin, Griffin Fuel Co rel xperiencing in the field 
G. Warrington, Rossoe, Inc 
G. Flournoy, Seattle Diese! Oil ( 
all Seattle. Also Robert Hayward wher W course, 1f 
Griffin Fuel, Tacoma, and C. B Y ic] joint, then we are 1 
Grenier, Grenier Distributing 1 sl 
Bellingham, Wash. Acting as moc 
erator was Robert Gray 
FuELOI & On 


nd of 


elements 


opinion 


1 shap 
Gray: An 


ght watch is 


interesting thing you 
your builder advertis 
Heat ing in the papers. In a few areas, the 
lers rarely if ever mention gas 

Gray: As far as this year-end « in their ads. And when we ask 
look for *59 versus ‘58 in oilheating them why, or at least we ask experts 


thinking of the Puget Sound ar the field why, they say that if they 


you consider it relatively jual t he put gas heat 1n the ads, it cuts down 


YS picture or t number of lookers at the model 
Griffin: Do you mean in ‘59 are hous 


zoing to be able to install and grow house 


But if they put gas heat in the 
ind the lookers get out and see 
is well as in °58? 
Gray: That is right, yes planters and the pink bathtub, they 
Vining: That is right--more s lon’t pay any 
Griffin: I would say better ng. It 


Warrington: In the last two months 


attention to the heat 


cuts their crowd way down if 


put gas heat in the ad 
ur incoming orders were up over ing: Is that du th 
25%. And I am just guessing at th 


figures, now——but they are pr 


ip 40% over last year. So that 


thing is only beginning to tak 


So next year I would say——and 
I am guessing—oh, we could « 
look forward to a 40% or 50¢ 


Now, I didn’t say 
ill of them. I am just talking 


ngure 


about homes 
Gray: From the straws 11 
that We get, | feel that 


building 


here is pretty decent. D 
teeling that 1999 should s 


tallations than this year? 


beautiful light fixtures and the 


general 


public feeling that yas 1s 

”» 
sive 

Gray: It must | 

Vining: Where was this? 

Gray: Primarily Metropolitan New 
York. Richmond. Virginia, and Hart 
ford, I 


places where we havi 


Connecticut. Those are tl 
studied it. And 
of course, they all have good prom 
tional programs going on, too. So that 
lo with it. T] 


ibs ut 


may have something ti 
builders have gotten gun shy 
mentioning gas in an ad 
Griffin: There is another way 
ould use that, in other words, 
are proud of the fact that we have oil 
heat” and get it into the public mind 
that actually they are not putting in 
gas—if there was some way that you 
could twist that so that the publi 
would get it. Then they would say, 
“Well, why is the builder afraid to 
Wouldn't they? Then 


right away they would say, “Well, I 


put gas in?” 


don’t want gas.” 

Gray: That is a pretty good point 
We haven't capitalized on that. I think 
we should 

Hayward: It is a pretty good point 
for the builder, too 

Griffin: Here is a fellow who 1s 
building a couple of dozen houses, and 
he says, “I am going to put gas in be 
cause I save $100 a house.” All right 
But if through the cooperative adver 


tising we give him and the extra cost 


Elmslie: Well, there are tw 


tor it, I think. One stems 
“We have to sell the people in the industry on the value of an association just as 
we spend money for public relations," emphasizes Warrington as Griffin listens. 
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it takes him to sell the house, it costs 
him in the end $100 more anyway to 
sell the gas house than the oil house, 
what has he gained? Nothing. 

Gray: There is a lot to be done with 
builders, yet, as you fellows well 
kn W 

There 


delphia where they have gotten the 


is One area south of Phila 


builders to charge $250 more on an oil 


heated house, which means only 


around 75¢ a month on the mortgage, 
and on which the builder makes an 
extra one hundred dollars 

The salesman, of course, gets part 
of the $100. He says, naturally, “This 
house is $14,995, just as quoted, with 
all of these pretty things. But for 75¢ 
a month more you can have an oil- 
heating installation, and then you have 
really got something.” 

Griffin: Then you have got the sales 
man Wwe rking 

Gray: | 


material from the April issue. Getting 


im taking up, now, some 


into commercial burners, what is hap 
pening in the commercial-industrial 
pictur s far as your new installa 
ncerned? Are your engi 

you a fair break on in 

ire they going very heav 

mbination interruptible stuff, 

pushing gas? What is the 

picture out here, as far as 


on of that market is con 


Grenier: A little earlier I mentioned 
re Cascade came in with unrealis 
s which have since been 
rcent, with the approval 
lling government board 
time the first and one of 
iginal installations, a larg 
t went to gas and threw 
since thrown gas 
oil. And they 
ounting. The 
job but it is 
the quantities 

Warrington: We ar 
f n the part of the 
or the architect t 


not ¢ xperienc 


It ver 


he commercial rate 
On the stand-by 
it Is a commercial 
irtment building, 
medium siz 

PS” 300 


ifying the 


Grenier Flournoy 


or 400 type of oil equipment. In fact, 
our business is increasing in that area 
far above anything else that we do in 
the equipment line 
Griffin: Of course. th 


house is going heavily t 


apartment 
electricity 
Grenier: And duplexes 
Vining: The apartment houses have 
gone into it very heavily, up to th 
12 or 15 unit apartments in this mar 
ket. That is the individual meter situa 
tion which takes the heating problem 
away from the owner, and it also gets 
him a littlhe more revenue in that he 
can get more for his apartment and 
just say, “You can have as much or 
as little heat as you want It is your 
own setting of the thermostat.” 
Gray: In that case do they avoid 
a caretaker? 
Vining: Yes, they avoid a caretaker 
Warrington: However, the recent 
trend in the small apartment is some 
what going back to a gas fired hot 
water boiler, primarily because of the 
initial cost 
Vining: On th 
iccount? 
Warrington: On th 
unit apartments. TI 
problems and 
problems becausi 
that move in ther 
rent as Yt 
around $1 
they get 


never planned 

we have vacancies for the first tim 
many, many 
g around and tl 


they 


It would seem to be small——-I would 
say in the biggest heating months it 
probably doesn’t run much over $14 
a month, But to them, they don’t have 
$15. When you start getting vacan 
cies, you can see what happens right 
away, as far as the owner is concerned 

Gray: I was told yesterday that they 
just made a 25% cut in the No. 40( 
oil. And they now have it on abs 
lute parity 

Vining: 35% on No. 400 and 25% 
on No. 300 

Gray: And they now have a parity 
we feel, with industrial gas 

Vining: That is not true unless you 
go down to Bunker. On Bunkers you 
are just about at a parity. On your 
commercial rate, your “PS” 300 is a 
ways down below your commercial ga 
price. It never has been within 20¢ 
a barrel 

Warrington: The Bunker reduction 
They had picked uy 


most of the conversions 


came too late 


Vining: Oil is down $1.20 a 
you see. So it is a little below 
the commercial rate mparatively 

Gray: You probably won't get muci 
more interruptible connections, as long 
as oil stays that low 

Vining: No. We ar 
point, if it’s an interruptibl 
account, that the cost ot nversi 


is considerable and that factor, I think 


will stop it. Maybe if there are larg 
new installations that are justified or 
an interruptible rate, ma 
yo to gas 
Gray: It’s the best part 
try from that stand] 
words, I haven't h 
where they have tl 
fueloil down to th 
So I am rather 
your statement 
Flournoy: In th 
st a lot of fuel 
Gray: I know 
until 
Griffin: — t! 
Gray: Now | 
with our anal 


How ir 


Elmslie: 





.. ..« Pacific Roundtable 


excellent placement job out of our tw Elmslie: Not unless he had good Griffin: But 97% is fantastic. We 
schools. We have graduated W prospects to remain at it. We have are having a heck of a time to sell the 


have placed every one of them in t had calls from Wenatchee, from up number we are selling. We are really 
industry. Actually, we think w uN ir way. Bud. from the Mount Ver working to sell them 


short servicemen at the rate o it non area and down south, Little by Warrington: He said 1950, Fred 


twenty-five to thirty a year Re Ca oes See eee aid Griffin: Well, I don’t know how 


seeable future, and we must train t hout the need for a serviceman and vou can get 97% out of anything I 
people and bring them into t went juipment sal — — 7 can't imagine 80% of my customers 
try because they are not avaiable 1n 7 receptive Cal “es people ever agreeing to anything. We don't 
any other way. So from ery ! re now Deginning to think seri usly even have 97% on automatic delivery 


int of view, looking fo! [ A t it | | 
point of v, looking and why would anybody turn down 


think there is a fine opportunit Gray: One of our key men in the 
seca ; ; ae 535 automatic delivery 


Griffin: He is the highest paid mat East, whom you fellows probably Gray: Herb’s concept, which is al 


we have. He is making more than so! know very well, is Herb Spade. He solutely sound—and everybody agrees 

f the management this past I top heavy on rvicemen and with it although not many work it 
Vining: None of us hav ee ee eos t peaks is that nobody buys oil heat. All in 
servicemen available during t peal vw a _— % daecure the world that anybody buys 1s nicer 
load period, say, from the middle of Vining: Our problen —— living. He means it and he works it t 
rs = oo death. “You never buy oil from us or 


August 
eC > Wel f , but Herb 7 

woray: l ut er 1 
Y ; ; heating from us,—all you ever buy is 


Gray: Could you evet . 
or: : : t istomet n 9 pre : anes ' ; 
Griffin: We never hav a a dependable 70 He works it in his 
direct mail and sales for 
How d get 97%? - , 
i ie the modern 


I 


Vining: As we develop sers apr 
Griffin: 


tracts, we will even that load out and rg ial Flournoy: He is selling th dern 
rrington: \ ng | he beet , . 

then will be in good I But arrington: Hi liquid fuel 

till need a lot more servicemen in tl = Vining: He doesn’t have any of these 


Gray: cv H then ‘do it-vi urself peop 


industry 

G iffi y Y t His ntr t Sis 2 
riffin: Until we get t mor Gray: Let me mov ver to 
c. 4 ne-half nt llon. Of : : 
d June issue, now. The first thing I have 

that gap, without havir t , - ; here is the Trade Association We | 

TALS ; quite an interesting study on it in tl 
Warrington: What t per gal 


annual service—you nev 


off in the spring or s 
Gray: Would you suggest t 


issue 


! , 
Are you growing out here in pet 


I know of good service t t nd 
Gray: Probabl in West 
I mean a typically good grade of serv Y cent of total volume in your activity 
ter (* int 1 1 11 
ice Manager, wanting t ‘ do you think, or are you! lding ab ut 


steady? How muc 


~ 2 oe tr 
Griffin: I | ' to 2 h of it do you feel 


location, that I should rit B 
Elmslie a note? What do 1 think G a - that you have? 
eee ‘ ray: ; al t upport. th : é 
Griffin: Come west ing man! ay: Ai pport « Elmslie: We are growing every year, 


Vining: I am looking f I ty well, at such times of 5 * volume-wise. We probably have 70% 
now for Bainbridge Islat i —— ‘f the market, as members 

Gray: These things | ‘ eseing In numbers it would drop below 
up now and then, hig! Flournoy: T! . — “ t as tan that because of a lot of the small deal 
chanical men, and I never tl ht of — i. ees cao endo ier ers. But every year we add new firms 
writing you fellows and say “Stick on oe . me Oo _ I think. looking at it objectively, that 
it in your bulletin.” The I I r\ gr m nts | ; , as they they are beginning to realize that thei 
men around! pees mm the genera ates strength lies in an association an 1 in 


Elmslie: We could pla | association activity 
The difficult thing which I be 


know there are lots of pl it i 
the country where the | vel lieve we have corrected somewhat by 
much interested in findin od serv our field representatives—is to mak 


icemen and would probabl dealers throughout tl ntire area 
operative service program t ther aware of the things that are going on 
have a good man in that a1 for their benefit. Until we did have 


Griffin: In August, September, O 
tober and November, around re, | 


rt 


our field representatives we were sort 
of nebulous. which is not to be referred 


know any good servicemat n fit to critically, but it is one of the prob 


a job lems 


For example, the natx nal head 


Gray: But you wouldn't bring 
quarters of OHI being in New York 





man out here from the East unless it 


was a long employment Elmslie Hayward ind we being removed, except by mail, 
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m direct contact with them, be- 
iuse of personal activity in the field, 
think we have improved our post- 
ion. Wouldn't you say that is true 

Tacoma 


yward: Definitely. There is one 


Ha 
thing that bothers me a little and that 


is that we have members of our asso- 


iation on a state basis who, as mem- 
ers, eX] t the association to do the 
Ib th should be doing, and that 
frightens m 
Tt ociation is supposed to sell 
lheating for them and it is sup 
sed to get the oil in the tank and 
then it is supposed to collect the bills 
know what they are doing but 


t rsome factor that we ought 
I f in Our association ac 


Ti 


Griffin: They expect too much of 


Hayward: Right. They are using it 
rutch for the wrong purpose 
Griffin: They blame it for all of the 

robl t they have 
Gray: Well 

ned to make the pasture thick and 
t. T v has got to eat the stuff! 
Hayward: I am not making a criti 


an association is only 


ism of our association,—which is ex 
it I am making a pointed 
irk it some of the members of 


. ition who are using it with 


wrong objective 
Warrington: I think that is an im 
rtant point, we have been much 
re SU sful since we have put on 
f [ but that we realize we 
r lose them,—that we have to 
ntinually sell the people in the in 
I the value of an association 
ist as Mu s We would spend money 
r pu relations—call it advertis 
t you will—to acquaint th 


public with the desirability of our 


product, and that this is the reason we 


ve continued to be successful 

I wonder if through other sections 
ft the intry they use field men? 
Gray: Not to the extent that you 


what do you have,—two men 
ler 
Elmslie: Two men in the field 
Gray: How widely do they travel? 
Elmslie: Well, they travel, of course, 
north to the border, south to Centralia 
nd Chehalis, west to the ocean and 


st to the Yakima Valley 





Warrington: They cover the whole 
territory. But I think we should go 
further than that because our public 
relations counsel and our advertising 
counsel are also in the field doing this 
same job to a great degree. So when 
we talk about two men, effectively we 
must have about three men—wouldn't 
you think? 

Elmslie: Probably, in terms of time 
and hours 

Gray: It is probably like anything 
else, you get a lot farther with shoe 
leather than you would with arm 
chairs. That is about the size of it 

Grenier: I think the people in the 
industry in the outlying areas are 
more receptive to joining and paying 
dues into an industry organization 
now because for the past fifteen years 
they have just had to sit there, and 
they grew without any effort on their 
part, because there was very, very little 
competition, But that is all changed, 
and they realize that they have to be 
more aware of what is going on in the 
industry 

Gray: There is a restlessness all over 
the industry the last year or two, pri 
folks are 
shocked to find that this 


marily because simpl; 
business 
dc resn't keep YrOWINY by simply com 
ing in over the transom 

Grenier: That is right. We have 
gotten used to it out here and that 
thing has reversed 1 

Vining: When are the suppliers 
ing to get that way? 


Gray: Well, much more than you 
would imagine—just very, very re- 
cently. But the restlessness gets down 
to the point of trying to find out who 
is responsible and whose fault it is, 
you see. And almost invariably it is 
the other guy’s fault 

We have a situation, now, in which 
ided that 


what we need ts an oilheating installa 


part of the industry has de« 


tion that will sell for less than a gas 


heating installation. And then we 
won't have anything to do. The build- 
ers will dash back and put in the oil 
because it is cheaper 

Warrington: It is a step in the right 
direction, however. If you were think 
ing only of the burner, I will concur 
But the burner is only a part of the 
total installation cost. And here I 
don’t care whether I make enemies or 
not 

When I look at what th gas in 
dustry has done through their agen 
cies, in setting up policies that en 
deavor to lighten the construction and 
the life of a heat exchanger and other 
factors of a warm air furna I am 
astounded when some folks say, “We 
are going to go ahead with Under 
writers’ Laboratories and we are look 
ing to do a terrific deluxe job that ts 
going to make it mor tly at the 


furnace level with an Out Chapter 


supervising this installation,” and s 
on’-which again increases the cost 
riving no consideration to an oilfired 








DIE SERCO NEES EESTCO! 


HEATING OIL 

OIL BURNER SERVICE 
TIMKEN OIL BURNERS 
ma) ME 2-0366 


roster 





This Diesel Oil Sales truck is always on the road building company identifica- 
tion. Pictorial artists reproduced the replica on an outdoor bulletin, matching 
colors with the oil company's actual delivery fleet. The display has rotating 
city-wide coverage: it "moves" monthly from one location to another. 
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HERE'S ONE THING ABOUT OJLBURNERS 


You ought to know 


A little Knowledge can be a dangerous Thing, but no Knowledge of this Point is worse 


by W. B. Adams 


. A MEETING attended by many\ 
d Sapa poeee f oil com 


1] | ] 


panies, a dignified and elderly gentl 


man made it known that 


to the gathering to obtain vord 
two of information, if possible, abv 
oilburner behavior. Oilheating m 


also were at the meeting 


It turned out that the dignified 
elderly gentleman, who will t Ie 
Mr. Jones from here on, seemed t 


own most of the fair-size cit 


he « alled he me 


Thumbing through the | 
FurLomw & Oi Heart, he pla 
he had run across the “Readet t 


lems” department 

One letter from the 
ice department of a fuel 
proved so vastly interesting t 
I read it twice! The fact I 


of my secretaries cut it 


The question from tl R ler 
Problem” department dealt 
pile-up of fueloil in the | ri 


of a small apartment hous 
A pressure burner, fit 

and installed and serv 

quiring oil company, start 

fall morning, but fail 

Its motor continued to 1 


its nozzle continued putti 
fueloil into its firebox, A 
noyed by the lack of 


owner of the apartment 
] 


turn phoned th 
asked that a servicem 
building when conven 

When the servicemai t to t 


burner, it still was runt 


fueloil into the firel 
was not burning, of cour I 


ud that the burner 


rT} rvi mal JUICE 
the burner, worried 
boiler back int perat 
phoned his th I 1 


details, the service m 
rushed to the job. Hi 


who had written the lett 
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Executives and owners of oil 
companies and companies sell- 
ing oilheating equipment, who 
are not experts in technical mat- 
ters, show by their letters to 
FurLtom & Ow Heart that they 
need the information presented 
in this article. The last time a 
question and answer about an 
oil-soaked boiler appeared in 
the “Readers” Problems” depart- 
ment, letters came in from three 
executives saying that the burn- 
ers serviced by their companies 
also had the habit of oil-soaking 
furnaces and boilers, but that 
these executives could not un- 
derstand why this kept on hap- 
This 


specifically to 


pening. article was pre- 


pared answer 


fully for once the questions of 


She dispatches them to answer calls 
and takes care of all their paperwork 
When we need a new serviceman, sh 
places an advertisement for one in 
local newspaper, and she employs th 
likeliest applicant who appears. Or 
occasions when we face complications 
I arrange a conference attended by the 
serviceman who is in on the mess. an 
by my secretary and m 

“The way I have arranged matters 
I have no need for a service manag 
at a high salary, who remains most 
at a desk in the office, and who dos 


not go out and do actual service work 


for which we can bill our customers 
After a long pause, one of th 
heating engineers slapped the t 





executives puzzled by difficul- hard, and _— ally sl ee Mi 
ties of this kind. An understand- Jones, “What you need is the m 
ing of these difficulties at the ipable service manager 1 can hir 
lop, executive level should put Among the dozens of servicemen v 
in end to them! th yaar a 
don’t know how t rv yuri 
Aft _ These men are buggering ’ f 
Est tot liy ontrols on the installations they s 
¢] etic tile ice—bugvering them up intentior 
t peal for the number of control failur 
I t . re referring to doesnt Ir 
fs — result of controls sticking, wu 
oe it ut, or going | ly ( 
, tallat tack top of control failur 
| _ t ur at a \ 
1 tr 7 ble, you are ru t 
+] bon : ‘ f lure f writ t 
1 { ' Is “All um e t 
: t 9 t ws. failure of t nt 
I ut vith failure of t “ 
1 | ten ind u Wil Ir 
nd boilers fl with fi 
All I want rol { Another dinner M 
k uy u N 
t juirt fi u t want 
I it th k nt 
H Mr. Jones, tl 
k t very tl 
Mr. J th bout 
rst this troubl 
M t I s not! A 
thi M tary w rn to prevent 
I partment Her ne t 
ry I tly for m know abou mur t 
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Then this man, design engineer of 


lburner manufacturer, quickly 
is point for Mr. Jones. 
First, although an oilburner stack 


ntrol performs other functions, its 


mportant function in connection with 
troubles is to prevent con 
operation of a burner which 
s up but produces no flame 

The stack ¢ 


ntrol has a thermally 


nsitive element that extends into the 
kepipe. Following starting of the 
irner motor, the heat sensitive cle 


nent must he 


heated up within a 


tand: safety timing” or “trial-for 
gnition period” of 90 seconds, by hot 
roducts of combustion coming from 

flame and traveling through the 


Ik pl or the stack control will 
stop the burner and keep it idle until 
mes and re-sets the stack 
ontrol manually 

That’s the one thing you ought to 
<now about oilburners, Mr. Jones,” 
his engineer emphasized, “if you know 
inything at all about oilburners.” 

Next, he made other points: 

When 


starte d uj 


new oilburner is being 
its stack control should be 
sted thoroughly by a competent 
serviceman to make certain the stack 

mtrol performs properly in every re 
spect. Obtain the instructions for the 
tack control from its manufacturer, 
nd simply follow them to the letter 


How to test a Control 


One simple way to test a stack con 
ls “trial-for-ignition period” is to 
inhook one of the wires to the oil 
urner motor, with the burner turned 
ourse. Keeping an eye on the 
a Watch, you turn on 


main switch (room thermostat is set 


I UV up) so that the motor 
starting relay of the stack control 
ps in, attempting to start the oil 
irner 
The motor can’t run, as you dis 
nnected one of its teed wires. The 
| I which “thinks” the 
irner motor is runing, 1s not affected 
| | heat. In about 90 sec 
nds (if the “trial-for-ignition period’ 
standard length of time 
ljusted to be somewhat 
rter), t stack control should “go 
1 rety 
\ n installation nas not 


[4 





This stack control represents thousands and thousands of similar controls, of 
different makes and models, which still work dependably after many years of use. 
Such stack controls, and other primary controls, do not become inoperative by 
themselves. The control which fails to stop a burner motor following a start-up 
accompanied by ignition failure invariably has been serviced improperly or neglected 
by servicemen. Tinkering homeowners are, in some instances, responsible for the 
crippling of stack controls, and for resultant oil-soaking of furnaces and boilers. 


seen before, a serviceman should test 
its stack control in the preceding fash- 
ion, or in another way that accom 
plishes the same thing, to make certain 
the stack control works properly. 
Once-a-year or more frequently, the 
stack controls of all regular customers 
should be tested thoroughly, as out 


lined in stack-control 


instructions 
issued by control manufacturers 
Another important function of a 
stack control is to stop a burner motor 
following failure of the oil flame with 
the burner running normally. A burner 
that runs out of oil, for example, is 
stopped by its stack control. You can 
learn about “re 


stack c 


design 


cycling” and “nomre 


cycling” ntrols in this connes 


engineer told Mz 
Jones. simply by obtaining ind read 
, pry DY 


tion, the 


ing literature available from 


facturers of thes: 


manu 
ontrols. Literatur: 
will teach you all you should know 


about stack controls, and other “pri 
mary control systems” ot mbustion 
afety systems” which can be used 
place of stack mtrol Ther I 
other controls that serve the sam 
functions as stack controls, but whicl 
ire not Mounted on smokepipes. Leart 
also about these 





“As the owner and executive of a 
fueloil company,” the burner design 
engineer concluded to Mr, Jones “you 
should know that the type of trouble 
you have described is caused by poor 
work on the part of some of your 


No doubt about it, 


of your servicemen have been pur 


servicemen some 
posely making stack controls inopera 
tive!” 

One reason a man poor at servicing 
may do this was explained. A burner 


keeps on stopping “on safety.” Its 
stack control, or equivalent control not 
mounted on the smokepipe, keeps 
turning off the burner in a way that 
manual re-starting by tl wner 1s 


Necessary 


The man poor at. servicing th 
burner becomes frustrated, for 
reasons that the burner’s ignition sys 
tem works properly for each start-uy 
but the stack control improperly 1s 
turning off a burner that works as it 
hould 

I prevent t tack tr trol 
topping the burner { rT 
1 iri or at ! 
vork will cripy tL stack tr 
that it cannot stop tl burnet { 

fet under at mndition 
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What’s the right Truck for Your 


Meters and Reels, power Take-offs, plus Developments for improved fueloil Delivery 


by Matt EK. Nuttila 


ARTICLE 1s 


I HIS 
Series Of 


problem of 


the 
SIX di alin 
minimum 
and investment 

This ( 


selection of 


ncluding por 
meters, reel 
take-offs along with 
some product developn 


proved fueloil delivery 


} 


urs d 


mal 


Location of meter and reel—side of 


truck or rear 

This subject is one 
troversial issues, One 
ing conditions 1s the 
fall during winter in 


In 


snow load map, whicl 


this connection, 
idea of the problem 

Advant ives and 
side location 


Where 
presents a trafhe prol 


the 


Snow | 


far Out 1n a narrow re 


necessary in order to mak 
the driver to handle tl 
tering equipment on th 
the space between thi 


and truck. The 


depends on the numb 


extent 


during the season. and 


as to be negligible as th 
snowt all decreases 


Thr 


the dual side location 


advantages ar 


1. Shorter trucks permit 
This Tk 


advantageous in the long 


maneuverability 


such as 3-axle trucks and tra 
trailers 

Improved reliability. It 
with a 


that and 


Opp 
be pressed into use whenever 
failure The 

of failure 


meter or hose reel must by 


meter 


each side that the Ste 


on one side 


road calls due to 


against the cost of upward 


for the additional equipm 


*Motor 
ice Oil Co 


Vehicle Su] ervisc 
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Directional position of hose reel 
) I involves 
in be 
netimes 
size of hose 
maximum 


1 
} 


tne reel 


lirection 
carried 
r at th 
still i 
osition 
iternate arrang 
t have the 1 


ir. N 


e to pulling « 


rmalls 


guide arms” 


previous article are 
designed to minimiz 
ll te 


added resistance. It is w evaluat 
+} rf 


the effectiveness in redu 


Some 


models incorp 


ver arm lengths for 


1 
red 


mnsidk necessary 
Tractor semi-trailers 

Should pump be oy 
er take-off 


lary motor located 


trom the 


Advantages ot Pp 
tractor are as follows 

1—Fewer complications. Th 
take-off and necessary hose and pipi 
ire basically more simplifi 
than an auxiliary 
less breakdowns woul 

in when using 
However, recent auxilia 
more reliable than mar 
nodels, and some who | 
rs lately at 


the way tl 


the reliability standpoint 


starting failures wit 
were once a prob 
starting fluids for us 
tures are now avail 
omplaints 


~ 


Power  availal 
never a question as t 


available to the pr W 


the tractor engine provi 


ratios have been used 


Ways true with 


With the 


pumping 


auxili ry engi! 
recent trend toward hig! 


speeds and pressures, tl 


limited power availabk 
early models of auxiliary 
found 


been unsatisfactory 


placements with larger units have be 
necessary in such cases. It is important 
that specific recommendations be dé 
termined for varying pressures, hos 
sizes, and pumping speeds 
3—Less noise. The 
pumping sp 


considerably quieter than an auxiliary 


regular tract 


motor at eds usually 


motor which runs at high rpm to pri 
vide the necessary power output. This 


is of negligible consequence whet 
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making daytime deliveries only, but 
of considerable concern when making 
night deliveries. Unfortunately, the 
trend of recommendations regarding 
pumping rpm with the tractor motors 
is to keep them up near 800-1000 
rpm for better combustion and long 
life. At these speeds the noise level 
increases to a point of concern for 
night deliveries. There is room, and 
necessity, for considerable improve- 
ment with either type of installation. 
The preferred compromise with large 
tractor motors is to gear them down 
to lower speeds, despite the attendant 
combustion problems in order to mini 
mize the noise level. 

Auxiliary motor advantages: 

1—-Tractors are interchangeable. In 
case of a breakdown due to accident 
or mechanical failure to the tractor, it 
is Of MaximuM Importance to continue 


Where all the 


pumping equipment is on the trailer, 


the trailer in service 


it is relatively simple to arrange for 


the rental of an additional tractor 
with minimum delay because a stand 
ard tractor is then satisfactory. How 
ever, tractors equipped with power 


take-off are not normally available 


and the installation is too expensive 
and time consuming to be a practical 
solution. Breakdowns occasionally in- 
volve failure of suppliers to keep re 
quired parts in stock. This happens 
only too frequently and unless there is 
definite assurance of parts availability, 
there is need to consider seriously this 
important factor, in order to provide 
continuity of service which Is SO es 
sential 

2—-Less wear and fuel consumption 


The 


fuel and, when maintained properly, 


vuxiliary engine uses much less 
requires less repairs from a cost stand 


point than the larger motor. It is not 


onomical to run large motors when 
smaller ones will do the job. However, 
much of the advantage is lost due t 
the fac 


difficult to 


t that even the larger motors are 
wear out on a single shift 
basis before the truck becomes obso 
lete because they only operate the 
equivalent of half a year compared 
with other types of service 

Elimination of connecting hoses 


The 


connecting hose presents a possibility 


between the tractor and trailer 


f leaks at the connections or weak 


spots in the hose due to wear in time 
caused by turning of the tractor or 
bouncing of the hose. This, however, 
is a relatively minor problem when 
properly designed, and periodically 
inspected. 
4—Extra 
Malfunctioning of 


motor is inexpensive. 
auxiliary motors 
can be an occasional problem. In the 
event of major breakdown, the small 
motors are made in such volume as to 
be relatively inexpensive and if origi- 
nal design is proper, can readily be re- 
moved and replaced in a short time. 

In summary it can be stated that 
especially if the noise level is not a 
problem, the auxiliary motor offers 
tractor-trailer 


many advantages for 


application. 


Improvements—cost information 

In order to promote important sav- 
ings through increased delivery speeds, 
it is required to make the necessary 
expenditures to improve equipment 
The least expensive improvement that 
can be made to pumping equipment, 
if everything else is satisfactory is t 
This ap 


proach 1s limited to pe ssibly 20-25 gpm 


replace the by-pass springs 


and increases will apply in only a very 


limited number of instances where 
positive displacement pumps are al 
ready in use. An additional 15 to 20 
gpm increase is accomplished through 
the use of larger hose, possibly 144” 
lightweight hose instead of the regular 
14%”. There is very little difference 
in either the 


weight or the cost. 


In many instances, replacement of 
pumps will be necessary to accomplish 
improvements to the 80 to 100 gpm 
range and where larger pumps, hose 
and tight connectors are required, the 
expenditure will be in the neighbor 
hood of $500 or more. Any necessary 
changes to increase size of piping will 
be an additional $250 or more 

An important precaution when con 
sidering bigger pumps is to check the 
pressure and capacity ratings on the 
old meters, as well as the power take 
off units. They may not be designed 
Also 


excessive she ck le ads can Cause damage 


to handle the additional load 


to air eliminators, pumps, and meters 
Experience has indicated it is im 
portant to consider the effect on the 
complete system when changing any 
of the components. Slow-closing or 
control-type nozzles as developed by 
Scully Signal Co. Opw and the Phila 
delphia Valve Co. are designed to 
minimize shock load 

One of the key 


ernization program is the conventional 


parts of the mod 
tight fill, such as featured by Ever-tite 
Coupling Co. and Opw. Additional 
types feature quick-connector fittings 
with an adapter which is installed on 
the fill-pipe and a quick connector 
which mates with it and is attached 
to the The adapter is fitted 


with a fast opening cap 


nozzle 


The three principal manufacturers 
of quick-connector type tight fill con 
nections are: 


1. Scully Signal Co.. Melrose. Mass 
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Figure 1. Figures show maximum snow accumulation under most severe conditions. 
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. ... Selecting the right Truck 


Some of the products are the | ral ther 1 n. It does not 
System, Ventalarms, Vent Scu ttect t ngine when driving, but 
trol for limiting pressut Throtlater ver the power tak fF is en 
to govern pump speeds under certai t ntrols maximum engine 
conditions, and other items. The tight ! through action on the distributor 
fills have a quick-acting screw thread ts. Unt ry pump wear and 


which requires approximat to the pumping and metering 
turn for a leak-proof connection 

2. Plastic Appliance C P rse, other devi 
phia, Pa. 
Centrifugal-type pumps are usually 


The equipment made by them 
called Philly Rapid Tite: Tw I ble and relial for peak op 


like projections inside t pter ! fhciency over g period of 
serve as the holding m« I f u ft fact ther 


3. Time Saving Fills, | Y ork ne moving part, which is the 
Pa ' mpeller. B 1s f th 


This product is called the I t not ring part 
Time Saving Fill. The nozzle fittir Wear probler re limited to the con 
hooks onto a dowel pin in tl pter tact surf f tl mbly anc 
Only one quarter turn is required Increaser gears ncluded 

( rit l mI require high 


Hose swivels for satisfa 


The use of swivels mak t eayst vl rporat r increasers 
position the nozzle at time of att re operating speeds are in the ar 
ment and eliminates hose t t m and u I T] it 
definitely contributes to incr 1 lit t is not always directly proportional 
of both the hose and th 10Z2Z1 tsell t It rpm at ul | ; ranges 
Also the elimination of twist . : refore, 1f the t De varia 
it easier for the driver wl t ry t ve proper con 
the hose, An early com] t } t to the ral f satistactory 

f ruggedness. This I I rati 

me, according to t S S I t vf 
Co., with their improved 1 init I | pumps is the higher availabl 
It incorporates ball beat Ci pressul re pe! 

ls properly regardl Most s of 

In addition, Buck iF tf B t tor 
Works, Dayton, Ohio, mak Init 
for a similar purpose. B I t t I 
Scully's have a list price bet $§ nti te to su ful and 1 


ind $9. A third swivel 
type made by Ever-Tit 


tor ibout S1¢ 


Centrifugal pumps 
Much interest and a trend toward 
selt priming ntrifug Mounting. Mar l ver} m 


the use if 


pumps has been evident 1 tl t t 1 also hav high degree of 
the utmost of precaution nst ex ty for tisfactory mounting 
cessive pressures is to be i ided t Iternativ itlet for piping 
the planning it is well to deter 

whether pressure relief or { Pr i C yed readil 
trol is considered necessary 1 if hanging by-pass springs within 
what further steps should be taker rat f operating requirements 
As an example, to meet t requit t it changing pump s} ls or out 
ment where considered n ry. t Also the | t built 
Scully Signal Ci provid \ tet I tur iinst , 1Vvé n 
alled Scultrol which prevents pres ing pressur it bvious ad 
sures 1n excess of 125 ll 

might be caused by over t Output v rect \ 





speed. A high degree of predictability 
as to output at any given speed results 
from this desirable relationship 

4. Slow 


sliminates the need for 


operating speeds. This 
speed in 
creasers and the necessary extra gears 
Selection of power take-off is simpli- 
fied 


Generally speaking, the use « 


fT posi 
tive displacement pumps will permit 
outputs approximately 80 to 90 gpm, 


134" 


particularly when used with A 


hose 


Progress through research 


Recently there have been accon 
plished many significant improvements 
permitting an increase in pumping 
speeds from 35 and 45 gpm to the 8 
ind 100 gpm range, Many other tim 
saving economies have been pioneered 
One of the key elements has been tl 
tight-fill. Other improvements are th 
vudible 


faster pumps, meters, and piping. T] 


signal, improved ventcaps 


impact of this br 
spread gradually as information ri 
garding the possibilities and economies 
becomes more availabl 

Along this line. or ffectiv t 
proach to demonstrate actual results 
the “Laboratory on Wheels” dev 
oped by Scully Signal 


made 


It emphasiz 
in raster 


speeds and can demonstrate the \ 


progress pumping 
‘us conditions met in the field in the 
r of fueloil. Every fill and vent 


Canada is duplicated. Vent sizes in 
lude 344”, 1”. 14%”. 11%” and 2” 
Each can be demonstrated with and 
without screens. In this connecti 
screens now are prohibited in man 
states and recently the Underwriters 
Laboratory has recommended that 
they not be used 

In addition to the Mobile Hydraul: 
Laboratory type of demonstrator, 
Scully and other manufacturers, suc} 
as Time Saving Fills 


mstrations of actual delivery opera 


promote dem 


tions and also promote the use of im 
proved equipment through the show 
ing of slide films and movies 

It is amply evident that improved 
efficiency and safety of deliveries 
ssential to the economic well-being 
individual operators as well as the it 


lustry as a whole 
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Massachusetts shows how! 


Its oilheating Men keep our Industry far ahead in the Race 


by Robert Gray* 


tpg ARE VERY interesting days 
for oilheating. They are often 
difficult but never dull. The industry 
has been running into trouble from 
other automatic fuels in some of our 
good territories, but that has been 
New England. 
Massachusetts has held a strong lead 
for oil heat, not only in the installa- 


much less true in 


tions of late years but also in the com- 
plete tally of present fuel customers. 

In earlier years at such a meeting 
is this we have looked into some 
broader industry problems of the kind 
that could be discussed almost any- 
where; this time let’s think mostly 
about Massachusetts. Let’s see if we 
can check some of your doings, some 
f your marketing experiences to see 
how they stand up against the yard- 
sticks common to good volume and 
profits 

There's no question but that Massa- 
husetts, and New England generally, 
represent a very bright spot in the in- 
dustry’s economy. There have been a 
lot of reasons for your better experi 
nce, but at least three considerations 


stand out pretty clearly 


Price Advantage 


First f course, the cost of gas as a 
fuel is considerably higher than oil in 
Massachusetts. The reports coming in 
to us from quite a good number of 
friends in the area show the cost of 
gas for heating fuel to run at least 
25% more than oil 

This would not by itself win the 
game for our side. Good strong sales 
promotion and advertising by a gas 
utility can overcome a fuel cost handi 
ap. The Massachusetts fueloil user in 
the past heating season spent about 


712 


$213 for oil to burn at his home. The 
iverage gas user paid out for heating 
$266, or $53 more 

Now it’s wonderful for us to have 
1 price advantage, but if a customer 


an be led to believe that gas brings 


Thi ndensation of a January 
lk by the editor at the Boston meeting 
Massachusetts Oil Heating Assn 


better heating, more comfort with lit- 
tle attention, he can and he will afford 
the extra $53. But certainly, lower 
fuel cost is in our favor 

The second outstanding reason why 
Massachusetts has made so good a 
showing in this competitive fuel race 
has been a particularly intelligent at 
titude toward oilheating in general 
and toward individual customers in 
particular. 

We almost never conduct a study 
of marketing conditions without find- 
ing that New England scores high on 
every count that measures good prac- 
tices in oilheating. The folks just nat- 
urally seem to like to do a job right 
and keep pushing deeper roots into 
the community. 


Equipment Picture 


For example, you can pretty well 
gauge the real oilheating interest of 
a group of oil men by learning what 
they do in the equipment picture 
Let’s look at the facts. In the whole 
country last year the oil men sold 
48% of the total number of new oil 
heating jobs. In New England, oil men 
sold 65% of the new oilheating, and 
in Metropolitan Boston they sold 77% 
of the new oilheating 


Massachusetts oil men have taken 


an extraordinary interest in seeing that 
the customers are well served at all 
times, not only with oil but in the me 
chanical end of it. Nationally, last year 
oil men provided 63% of the mechani 
cal service needed for good oilheating 
In New England the oil men did 75% 
of it and in Metropolitan Boston 80% 

What do we know about the gen 
eral Massachusetts attitude toward the 
customer on service work? We're talk- 
ing here about measuring a state of 
mind, a psychological approach. 

Let’s measure it this way: Your 
New England 


showed a loss on service in the past 


service department 
season of $3.32 a customer. The na 
tional average came to only $1.14 loss 
on the service account. I don’t believe 
any of you tried to lose money here 


Rather you had a feeling of responsi 





bility for the customer that caused you 
to give a little more than you were 
supposed to, or to tear up a bill here 
and there when you thought it would 
work a hardship 

The third reason for Massachusetts 
making a better showing than the rest 
of the country is in the way its oil 
men have for so long worked together 
and pulled together. I'm thinking just 
now of the advertising and public re 
lations campaigns that you all help to 
support. You certainly have been able 
to show the folks in Massachusetts that 
oilheating is anything but an old 
fashioned industry, and to demonstrate 
that you expect to keep it on top 
You're telling them that you'll do this 
by showing how oil heat wins on ail 
points. I'm speaking principally of the 
advertising campaign in Metropolitan 
Boston. There are other good ones in 
Massachusetts farther west, like 
Springfield and Pittsfield 

The Greater Boston campaign is the 
largest individual one we have among 
all the OHMR programs, although in 
the general vicinity of New York there 
are four separate ones that total con 
siderably more than Boston 


Look at Record 


Let’s see if we can learn what has 
Massachu 


setts area, particularly Boston, since 


actually happened in the 


the advertising campaign was first 
launched back in the spring of 1955 

It’s too early to have the Stat break 
down on either oilheating or gas heat 
ing for the beginning of this year , . 
those are several months off yet; too 
many things have to be learned first 
But we are able to make a comparison 
over a three year period, which will 
ve the first three years of your cam 
paign 

Right at the beginning of the year 
1955 the state of Massachusetts had 
in operation 683,000 oilburners; gas 
heating was pretty low then with only 
70,000 but starting its push 

Now move forward three years t 
the start of 1958. We find that the 


(Please turn to page 126) 
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Ginny tours Europe 


But with an oilheating industry picture taking 
background she can’t stay out of basements 


T 


ditioning equipment has been routin 


AKING FHOUSANDS | t 


ast off the old habit. she kept 
larting off to 


Ot Nn 


graphs of oilheating and aircon photograph oilheating 


ind airconditioning equipment 


work for Ginny, well known to many As examples, the European artisan, 


members of the oilheating industry be Ginny found, loves to install domestic 


cause of her appearance as staff pho burner suction lines and return lines 


tographer of FUELOIL & Oi HEat is carefully as though he were design 
at many shows and conventions ng and installing a television antenna 
She has been in the habit of taking and its lead-in wires. A small inside 
photographs in countless basements lomestic oil tank in Europe may have 
showrooms, oil refineries, laboratories i large, bolted-on cover, to permit any 
and equipment factories. Her travels body interested to view the interior of 
include expeditions in sea-going tank! But on commercial-indus 
tankers and subterranean visits to tl trial installations, Ginny found that 
innards of large buried fueloil tanks the Europeans really outdo themselves 
all just to get the pictur in respect to controls. They install th 
Taking photographs of airconditior fanciest and most complete control 
ing and heating equipment becomes t-ups that can be used. In contrast, 
habit that can’t be discarded easil n many of their typical domestic in 
Ginny proved that last summer whet tallations the wiring and controls may 
she traveled to Europe primarily t bly be a shade below the standard 
study advanced photograpl the United States 
Following her schedule. The accompanying photographs, 
many hours working on photograp! mples from Ginny's collection of 
with expert instructor visite juipment pictures taken last summer 
many factories which ke phot vive an insight to modern practices in 
graphic equipment, but as sh uld vidence of European installations 





is eh j 
ae ——s 


we 
— . 
Duray boiler rated at 50 horsepower, is fired at 20 gph by fully automatic Iron 
Fireman burner which uses No. 6 fueloil. The large steam dome, reminiscent of 
railroad locomotive steam boilers, is typical of Belgian boilers of this type. Of 
course, it is used to insure dryness of the steam produced. At left is R. Matagne 
who installed the burner; center is J. Small, engineer at the Fabrique Nationale 
in Liege; right is electrical engineer G. Dutilleux. 
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Ginny rings the bell to the house of 
Goethe, famous poet and philosopher. 





Basement oil storage tank in the large 
Frankfurt home. Tank is rectangular, not 
obround as in American installations, 
and has a removable top access plate 
to permit inspecting tank interior. No- 
tice fueloil suction and return lines 
meticulously arranged. 











Control panel of the Iron Fireman in- 
stallation. Electrical engineer G. Dutil- 
leux checks combustion control system 
which is part of the panel. Above the 
panel are two cylindrical dials of the 
fueloil tank gauges; notice the hand 
pumps of these pneumatic tank gauges. 
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World famous Leica camera made in factory of Ernst Leitz 
in Wetzlar, Germany, benefits through American controls in 
airconditioning. This veritable battery of Honeywell air-tem- 
perature controls closely governs the tactory temperatures. 


Blowing hair gives evidence of hurricane in this plenum cham- 

ber in Ernst Leitz factory. No fewer than 33 temperature- 

sensitive bulbs, mounted side by side on a rack, report the 
plenum chamber temperature to a gang of controls. 





One of the belt drive circulating blowers which serves the 


airconditioning system in the Leitz factory. 


- ja ie 











Robert Matagne checks over the boiler which heats an eleven 
family apartment house in Liege, Belgium. The boiler, distinc- 
tively Belgian, has interesting front, flue clean-out doors. 
Burner, distinctively of American origin 





~ $ -, i i : 
a — i ae! SPD > 
United States Air Force Hospital in Wiesbaden, Germany, 
boasts of summer and winter airconditioning for rooms of 


the surgery and obstetrics departments. 





is a Weatherall. 


This German store sign means the same thing in Frankfurt, 
Germany, as in any American city. 





Because these airconditioning ducts will be above a false 
ceiling, the new Woolworth salesrooms will have clean ceil- 
ing lines. The store is being enlarged and modernized and 
equipped with a wealth of heating and cooling equipment. 





E. Lenz discusses operation of airconditioner compressors in 
foreground with maintenance man of the United States Air 
Force Hospital in Wiesbaden, Germany. 
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Fourth commercial 
oilburner Examination 


Men who know commercial-industrial Installations 


can prove They are competent, by passing this Test 


by John W. Schulz 


ages @ OIL HEAT readers want to 
test themselves by taking technical 
examinations. That’s been made clear 
each time an oilburner examination 
has appeared in these pages. Dozens 
and dozens of letters have come in each 
time. Most of them have been from 
men who tested themselves conscien- 
tiously and obtained high marks. 
Oddly, some men first declare that the 
published exams are too easy, then go 
on to say that the one or two ques- 
tions they failed to answer correctly 
were unfair or not clear. 

Since May, 1955, this commercial- 
industrial section of FUELOIL & OIL 
Heat has not featured an examina- 
tion of this kind. The following exam 
appears in response to many requests, 
and particularly in response to an en- 
thusiastic FO@OH reader who latched 
on to the author at the recent heating 
Philadelphia to 
“When I last saw you at an oil heat 


show in exclaim, 
show at the Coliseum, New York, you 
promised to write up a new exam for 
big-burner men. But you haven't done 
it yet!” 

The man who made that complaint 
was told that fear of a law suit had 
caused the delay. The appearance of 
a previous commercial-industrial ex- 
amination had brought in a phone call 
from the top executive of one of the 
largest commercial-industrial oilburner 
organizations in New York City, He 
said, “Since your magazine came into 
our offices this morning, every man in 
the place has been full-time busy tak- 
ing and talking about your commercial 
oilburner examination. Not one stroke 
of work has been done! I'm consider- 
ing making you pay for all the hours 
my men have given to taking your 
doggone tests!” 

Taking the following examination, 
you use the selection method. You 
select the one answer, of the several 
possible answers, which seems to you 





The instructions indicate a serv- 
iceman who obtains a mark of 60% 
or higher passes this test. That's 
because certain men good at work- 
ing with tools, and — good 
at diagnosing and curing oilburner 
trouble, prove to have difficulty 
handling numerical values of the 
types in some of these examination 
questions. However, highest level 
servicemen, who have had formal 
oilburner education or who have 
seriously studied trade magazines 
and textbooks, should receive a 
mark no lower than 80°, as the re- 
sult of taking this examination. 
Such men have the ability to use 
pencil and paper to answer oil- 
burner owners’ questions about 
such things as boiler-room ventila- 
tion, fueloil consumption, boiler 
efficiencies, etc. 





to be correct or most nearly correct. 
This method of testing avoids a low 
mark as the result of a man’s inability 
to prepare complete, well-written an- 
swers. 

This same type of test has been pre- 
pared by the author for use by tech- 
nical schools, and by cities who test 
servicemen in connection with licens- 
ing them. 

Licensing and similar examinations 
should not measure servicemen’s excel- 
lence at doing excellent technical writ- 
ing, but should ascertain if the men 
know how to service oilburners reason- 
ably well and safely. 

You must, understand 
English well to pass this test. If you 
obtain a low mark, don’t excuse your- 
self on the grounds that you could not 
understand the questions and possible 
answers. For one thing, the men who 
get high marks taking this examination 
prove its words and sentences can be 
understood. For another thing, you 
should not be servicing 
equipment in an_ English-speaking 
country, if you can’t understand sim- 


however, 


oilburner 


ple English, for in that case you can’t 
























































































































































































































































read and understand th 


installation and 


that 


Serv k 


come with compli 
equipment 

Take this examination tl 

1. Read a question and stud 
possible answer below it 
correct answer. On a separ 


paper, answer this way 
#1, B; Question #2, D 
#3, A,” and so on 

(The correct answers 

2. After 


will not in every 


reading 

Instance 
1 Lh ] 

which you believ 


When yi | 


correct the 


swer 
correct 
possible answer tl 
believe is most nearly cort 

3. Mark only one answet 

4. Switch to a different 
you desire, but if you d 
final answer clearly 

5. Take up to 


swer every question 


20 minut 
Qu st 
swered in 20 minutes c 

6. Give yourselt 


each question you answ 


A serviceman obtaining 


60° or higher passes 


Commercial-Industrial 
oilburner Examination 


Question | A_ boil 
No. 6 fueloil at 16 gph ha 
following heat input from tl 
in terms of Btu input per 


5 


A. Gross output, 52 hor 


B. Input equals 33,47 
hour, per boiler horsepower 
C. Input 2,500,000 Btu | 
D. Input approximately 


one-half million Btu pet 





Servicemen on their way up the 
ladder of success enjoy taking these 
examinations. Such men can work 
their brains, and use clean hands 
to handle pencil-and-paper, just as 
well as they can work on commer- 
cial-industrial burner equipment 
using tools and dirty hands. 
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for Servicemen 


Question 2—Th 


wner of an 
ited in Brooklyn, 


ns for yout inswer 


could have bought a 
uld use No 


much lower 


(which w 
price, he 
ype burner UL-listed to 
The man who sold and 
+ had 


burner fir 1 it use its 


preheater 
ed the 
saying it 
ular fuel 
installation 


hen first in 


Finding that a burner breaks 
down or uses excessive fueloil be- 
cause a piece of equipment is un- 
dersize (the burner itself, a boiler, 
a pump-set, or a fueloil preheater, 
for examples) a topnotch service- 
man can use pencil and paper to 
determine the size of the equip- 
ment needed to end the trouble. 
He should be able to give an idea 
of the installed cost of the new, 
higher-capacity equipment which 
is needed. 


ind 
pump 
No. 1 
Il-B 
ture i tual 


” 


h Tac h 





If you believe your know-how 
about large installations is excep- 
tional, can you prove this by tak- 
ing this examination in competition 
with other experts who work on 
commercial-industrial installations? 





fueloil the burner is receiving. Put 

oil heater to use and obtain better c 
» reading ¢ 
smoke 


and the stack tem 


bustion. Probably the « 
be increased 18%, the can be 
dropped to zero, 
perature can be reduced by 100°! 

B. The oilburner installer was cor 
With the burner 


ising the particular oil now delivered, 


rect in what he did 
nothing is gained by using the electri 
il preheater, and without this heater 


nothing can be gained by the 


in use 
burner’s pausing before it starts firing 

C. As ni burner should 
ise fueloil heavier than grade No. 2 
the owner should switch t 
No. 2 oil, 


r gallon than th 


gun-typs 


domesti 
even though it costs more 
| is buying 


>c107 ~~ 
Is de signed 


D. Because this burner 
for thick No. 5 oil and will wear out 
juickly fueloil, th 
wner should switch immediately t 


thickest and he aviest Ni 5 oil he 


this 


any lighter 


using 


in buy—even though 


same per gallon as the 
using 
Question 3 
tor siX years, 
* 


flame 


rforming well 


Afte 


a rotary 


up burner using 


oil suddenly cann 
large enough t 
pressure in the low-pr 
boiler it fires. Rated for up t 
the burner should fire the boi 
ibout 55 gph, but now is unabk 
produce a flame larger than about 


gph. This small flame s 
few minutes. A 


] ] 
utters and al 


most goes out every 


vacuum gage the suction 


g reporting 
developed by the burner’s oil pump 
”” 
gave a reading of 6” in previous years, 
but since last October has been reading 
9” Closing off a 
with the burner running produces a 


Why 


a flame of 


suction-line valve 


reading of 27” on this gage 
ant the burner produ 
sufficient size now? 

A. Air 


through pipevline 1 


is entering the suction line 


-aks, or through thi 
top of a suction-line strainer that needs 


i new gasket, or through faulty pack 


ing in the bonnet of a suction-line 


valve 
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for the most complete line 


of Draft Inducers 


... with the most features 


This new, small size 10DI-1/6 Wing Draft Inducer exactly 
suits the needs of small heating equipment. It opens new 
profit possibilities in new boiler, furnace or heater instal- 
lations, conversions, chimney eliminations, fireplace draft 
and other small capacity jobs 

The 10DI-1/6 has almost all of the features found in the 
larger units. The fan-shaft, motor and bearings are all one 
unit which may be easily withdrawn from the casing for 
inspection and service without disturbing the breeching or 
insulation 

The fan is of a special design for highest efficiency; V-bele 
drive eliminates need for field alignment. The bearings are 
permanently sealed and enclosed in a tube which holds 
their temperature to a few degrees above ambient for long 
life 

Can be installed in any position for any breeching arrange- 
ment 

In addition, this new draft inducer features an interchange- 
able sheave arrangement that permits quick change of 
capacity 

Its Capacity 


1600 cth 


is adjustable up to 9!4 gph oil, 95#/hr coal, 


1000 Btu/CF (1200 cfh—A.G.A. units) gas. 


L. J. Wing Mfe. Co. 


DIVISION OF AERO SUPPLY MFG. CO. INC. 


140 VREELAND MILLS RD., LINDEN, NEW JERSEY 
FACTORIES: LINDEN, N. J. AND MONTREAL, CANADA 
IN EUROPE: WANSON, HAEN-NORD, BRUSSELS, BELGIUM 


Now Wing Draft Inducers are available for capacities from 
2 GPH to 1000 GPH, from 800 sq. ft. EDR to 470,000 sq. ft 
EDR, from 8 Boiler HP to 4000 BHP. FOR ANY DRAFT 
REQUIREMENT. 

Only Wing has the wide background of experience in 
combustion as well as fan manufacturing to assure re- 
liable, trouble-free and economical solutions for your draft 
problems. 

See your local Wing representative for complete informa- 
tion so you can cash-in on this new source of profit 








Other Wing Products: 
Revolving Unit Heaters, Fresh Air Supply Heaters, 
Draft Inducers, Fans, Turbine and 


Motor Blowers, Auxiliary Turbines 





. « Serviceman’'s Test 
cntdecbiabhiiesiaaeeteNeenOeeaneNNNE 


To get to first base handling 

problems of the motors of com- 

mercial-industrial installations, a 

serviceman must have with him in- 

B. The suction-line oil pump in tr parks ilburt rT n struments for reading volts and 

burner is badly worn and needs 1 t amps—or a combination testing 

instrument that reads both volts 

and amps. Lacking the proper elec- 

trical testing instrument, a service- 

t ilding, man appears silly and intellectually 

livered since last October. T] lin. Y urn tha deficient trying to solve the sim- 

in the normal suction-line vacuu Wa Ser eres plest problems about such every- 

ea = ee Nits TIP Dg day troubles as blown fuses and 
* naar overloaded electric motors. 


pairs or replacement 
C. Fueloil entirely 


heavy for this installat 


from 6” earlier to 9 
October, proves that. W1] 


| 


ensnecsequaccnuencuecesceseensesscncecscensscessse 
Ops the excessive suction‘lit 
of 9” | the pump in this burner ndl P t without havino ‘ ” motor runs before the burner’s 
insufficient fueloil _——- a r he gag valve opens and firing starts 

D. The burner’s suction:lir t r sl Ss 1 1 trac B. The number of seconds a cor 
pump is not large enough t rodu ;, - seal canines i system takes to cut off a burner’s 
a flame larger than 20 gph siz tot t] ne-pipe steam system f atomized oil into the firebox, 


that th lowing flame failure 





Best servicemen can point out bur ited for a maximum firing C. The number of seconds a burner 
installation faults responsible for rate of 60 gph an ing No. 6 oil, is is permitted to put atomized oil int 
chronic trouble. They can make ex- icing a fire size of about 35 to 40 
cellent plans for electrical control 
systems, burner wiring, proper pip- 
ing and pumping and preheating 
of heavy fueloil, fireboxes, and ir instruments show 940°F, stack D. The number of seconds the igni 
draft-control equipment. To be mperature, No. 3 smoke, 9% COz, tion system needs to ignite the oil 
able to diagnose and outline reme- rire draft 18” (the most 
dies for the worst troubles requires : Whae is i 1. 
the same know-how needed for - into the firebox ilso called the 
planning new installations. dieceibsn teas esate obtain “delayed-ignition period.” 
snesccesneoussessesence > mor im than is being ger Question 7—What is meant by 


Question 4 Many hiv! , é Pea eos eens valerie “proved gas pilot,” compared t 


“unproved gas pilot?’ 


its firebox, during a start-up with the 
fire harder lead ignition system not working, thereforé 


chimney smoke with no ignition of the fueloil 


after atomized oil first starts spraying 





automatic burner installations e1 ; 
lead-sulphide cells for t —— —* a A. After a pilot ha 
purpose si cnnanee >P = for some time and | 

A. To monitor pers dependable, it’s a “pro 
flames and the gas pilots of —s ter ru * until then, it’s “unprov 
tric ignition systems etna ; ' ast B. In the field of 

B. To serve electron t fey SOk oe ERE ; pilot that’s “proved’ 
tems as rectifier has ter trial-for-igni supervised by an el 
nating current to direct current riod of at bur! th no atomized fueloil 1 

C. To report on amount tart fety timing period, in | rebox before elec 


in boiler breeching the | nun f nds has made certain th 


New wiv-west GAS-ELECTRIC PILOT 


Assures Instant Light-Off for Commercial-Industrial Oil Burners 


ADVANTAGES: 





IGNITION TRANSFORMER BOILER FRONT PLATE @ Forced draft blower drives pilot flame cok 


i. directly into burner oil mist Ay ~ 
¢ Pilot flame unaffected by variance of gas 
pressure. 


3 
@ Excellent flame retention resists air turbu 
* 


ELECTRODE 


GAS INLET 


HIGH TENSION WIRE f lence within boiler. 
siower >| Simple to install in existing or new in 


ce P TUBING stallation. 


I—t—» 4 J 
ut et rn, ume | MIDWESCO, INC 
Gas COCK oanetuns SOLENOID VALVE ' © 


a 1650 N. ELSTON AVENUE, CHICAGO 22, ILLINOIS 
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FUEL WATCHMAN (ELECTRONIC | 


HEAT CONTROL 


1007 Automatic! . .. completely free from any de- 


pendence on manual attention. 
Electronic FUEL WATCHMAN, because it never sleeps, pro- 
duces sizable fuel savings resulting from slight rises in 
outside temperature ... rises which might not be noticed 
by a maintenance man, or only noticed after hours of 
fuel-consumption had been wasted. Electronic 
FUEL WATCHMAN can SAVE ITS COST 

in surprisingly short time! 
The Electronic FUEL WATCHMAN consists 
of two parts: the Control Unit, installed in the 
boiler room, and the Polarstat, a sensitive out- 
door weather detector which reacts with light- 
ning speed to the slightest change in tempera- 

ture and wind velocity. 

Two Control Discs are operated by an electric 
clock: one Disc schedules the hours at which 
heat is required; the other Disc schedules the 
quick morning “pick-up” heat load. Outdoor 
Temperature Selector regulates the schedule 
of Day-Heating. The Electronic FUEL 
WATCHMAN can be set to begin operation 
at from 47° to 60° outdoor temperature. In- 

tegral Night-Heat Selector. 


@ No inside thermostat needed! (Open 
windows do not affect instrument). 


@ Reacts to Humidity, Wind Ve- 
locity, and Solar Radiation as 
well as Outdoor Temperature 
Changes. 


@ Easily adaptable for special 
heating problems—10 different 
models. 


@ No additional transformer or pressure 
control needed. 


@ Tamper-proof lock. 


@ Protected by U.S. Patent No. 2511022; Canadian 
pclae Patent No. 601743. Other Patents Pending. 
clarsta 


FUEL WATCHMAN SMOKE DETECTOR 


This smoke detector is basically an alarm—has built-in 
audible alarm, and has provision for remote alarm. Con- 
trol can be wired to burner to shut down combustion after 
a predetermined time interval of excessive smoke. Variable 
time-delay adjustment is built into control circuit. 








Both phototube and light source are designed for extra- 
ordinarily long life and trouble-free performance. No am- 
plifying tubes to get out of order or give false readings. 


Equally adaptable to heating plants and incinerators. 


Lowest-cost unit on the market—dependable performance. 


Please Rush Full Information and Prices on: 


' | Electronic Heat Control Smoke Detector 
FUEL WATCHMAN _ | 


NAME 


77-29 (38th Street pony 
Flushing 67, N. Y. 


CITY 











Burner Examination 





sL SEI ORS The appearance of this kind of 


exam in Fueloil & Oil Heat unex- 


A a need pectedly brought out the fact that 


servicemen in general are over- 


whelmingly in favor of compulsory 
licensing of all oilburner service- 
;' roperly, is ready to ignite the men. Many men have written say- 














fueloil promptly ing they want such licensing in 
C. Starting up a new installation their localities, but not one letter 
iS . gas pilot, you turn the oil came in protesting against it. 
UL listed n and off with the gas pilot burning eocsceceens 
e i u Tina THe ’ 
iste ‘i lf pilot lights tl il every 
Underwriter Laboral ; , ; mm , 
label on most mn time, as it should, it’s been “proved”; ontrol system cuts off the flow of 
used sizes. ve proved the pilot to be satis atomized fueloil into the firebox in 
* Minimum ones loss factor four seconds or less time 
high straining are D. A new design for an ignition Question 9—To solve a_ problem 
— wre imum t unproved” until tested and about providing a large boiler room 
» WhICT t t ti Underwriters Labora vith ’ x] ide Ir ust 
. L t ! with enough outside air, you must 
proved” after it receives start w a figure that represents the 
- ~ Versatility- economy : urt vith a figure that represents the 
interchangeable Ww t UL approval number of cubic feet of air that must 
baskets eliminate flow into the fireboxes (for combus 
buy complete separat tion) for each gallon of residual fuel 


different screening requ Men who use combustion-testing ‘J 


; : : burned. Select an answer which 
ments. instruments in their everyday work 


represents roughly the number of 


@ Selection ' prove best at getting high marks 
dicen mancl te in examinations. Today your equip- ubic feet of room air needed to burn 
working pressure ’ ment is not modern and complete ne gallon of residual fucloil 
psig in cast iror 1, unless it includes a smoke-testing A. 1.750 to 2.250 cubic feet 
aiubitae ter baddies ons instrument, in addition to a CO. B. 75 to 125 cubic feet 

tester, a draft gage, and a stack ‘ , 

_& 10 to 15 cubic feet 
thermometer. 


D. 625 to 750 cubic feet 
Question !0—An institution in 

















Question 8—According to the r New York City is made up of nine 
ment ft] [ eniatines buildings, each with its own, modern, 
| wel ok con iaie automatic room-temperature control 
_— a ystem for heating. One, large boiler 
col moe ‘ae plant provides heat for all the build 
Sierenen mee a oon ings, and uses 5,000 tons of coal per 
Class 72 integral eee wteole. Wilh: : £ ch heating season, starting September Ist 
pian sapseators PS aE pence eae pene and ending May 3lst. Planning on 
A-1430 , . . nverting the boiler plant to No. ¢ 
\ Bf the fame chould faa with 2 fucloil, the superintendent of the in 
burner in normal opera stitution wonders how large a fueloil 
Class 72 single ' t] Lactenmin gaked — storage tank will be needed. He asks 
oo ' vill cing an alarm bell immed: you how many gallons of oil will 
A-1882 ; nd will attempt to keep th ed in the boilers during two coldest 
x aan of the heating season. Select 
B. If the flame should fail with th oo wee 
r running normally otherwise, A. About 2,500 to 3,500 gallons 
w of atamined off ints the Ge B. About 7,000 to 9,000 gallons 
. 3 ue off subcmaticath C. About 25,000 to 35,000 gallons 
sare D. About 60,000 to 80,000 gallons 
: tr t : us saeee seecee 
I rtain that a burner which 
modulating or high-low flam Other oilburner examinations ap- 
; a desta a ae ote peared in issues of Fueloil & Oil 
Class 72 3-pc. flanged separators és Heat dated April 1952, December 
en ee : 1952, March 1954, and May 1955. 
ce D. If the flame fails with the burner No copies of the old examinations 
‘ Je KRAISSL CO. inc. normally (ignition system are available now from FO&OH. 
| 295 Williams Ave., Hackensack, N. J. | been turned off), tl lectroni senteds ecnececosescsccceneses 
March 
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Partial view of pump and heater set fabricated 
by Peabody Engineering Corporation, Glen- 
brook, Connecticut, utilizing two “Thermo- 
Film” Fuel Oil Heaters of these specifications: 


IG Fee scniccenstsnsnesesesecemenneresenntennrenennss FF-48 HTW ‘‘Thermo-Film” 
BIT ssi ihecssdcepabiciaiecuenssuannienneniiestonn . 7500 Ibs. No. 6 oil per hour 
NINN, se icenennaniccdisiinaialial 80°F to 210°F 
Operating Pressures ............... ; ee 300 psi, water side 

315 psi, oil side 


HTW Flow Rate.................... 
FULL ASME Code Construction 
Overall Heater Dimensions........................ 15” x 6’-6” 


veeeseeee LOO GPM at 370°F 





HTW Inlet 


Sight Gloss ———_| 


~~ Fuel Oil Outlet 


Heat Transfer 
Liquid Expansion Chamber 


Fuel Oil Inlet 
HTW Outlet 


N\ 














| How to use High Temperature Water directly in a *6 
| oil heater...without danger of system contamination! 


‘GUT ALONG DOTTED LINE AND SAVE 


The Problem 


The pre-heating of #6 fuel oil with High Tem- 
perature Water to provide adequate oil tempera- 
ture and eliminate possibility of leakage of fuel 
oil into the HTW stream. 


Leakage of fuel oil into the HTW stream would 
result in contamination of the system and could 
cause serious and costly damage to the boiler and 
the entire system. 


The isolation of the fuel oil heaters can be ac- 
complished by several methods. For example, the 
HTW stream may be passed through an evap- 
orator to supply steam for use in a steam-type 
fuel oil heater. Or, the HTW stream may be 
passed through an intermediate water-to-water 
exchanger to heat a secondary water stream 
circulated through a water-type fuel oil heater. 


In both of these systems, the HTW stream is 
safely isolated from the fuel oil heater by an 
intermediate secondary circuit. But effective as 
these methods are, they both require a minimum 
of two heat exchangers, additional space and 
additional connecting piping, regulators, level 
controls, etc. 


A New Solution 


Now for the first time the Paracoil “Thermo-Film” Fuel 
Oil Heater furnishes the optimum solution to the prob- 
lem. In a single exchanger the “Thermo-Film” Heater 
provides adequate oil temperature, isolation of the HTW 
circuit from the oil circuit, a reduction in space require- 
ments, simplicity of operation and substantially lower 
initial installation cost. A number of double tube ele- 
ments are enclosed within the heater shell providing 
three circuits: the primary HTW circuit, an intermediate 
heat transfer fluid circuit, and the oil circuit. 


The heat flow path is from the HTW to the heat transfer 
fluid to the fuel oil. In the rare event of an oil tube 
failure, the free oil cannot contaminate the HTW stream 
as it becomes trapped in the intermediate space con- 
taining the heat transfer liquid, and gives warning to 
the operating personnel by rising in the indicating gauge 
glass at the expansion chamber. 


Your inquiries for Paracoil “Thermo-Film” applications 
to HTW systems are invited. 


DAVIS ENGINEERING CORPORATION 
30 Rockefeller Plaza, New York 20, New York ® Circle 6-5650 


Ar 
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NONCEALED beneath concret 


4 pentine-grid network of 


piping circ ulates 1,100 gpm of ! 


light oil to warm the toll-gat 
of Chicago’s Calumet Skyway 


Chicago Skyway Toll-booth kept clear 


of Snow by warm Oil in welded Pipes 


Welded carbon steel piping (right) be- 
ing fabricated on Chicago's Calumet 
Skyway Bridge. Afterwards the piping 
was covered with cement. Heated oil 
circulating through the piping keeps 
pavement free of snow in front of toll 


gate plaza shown below in aerial view. 


roadway is kept free of ice and snow 


by holding its temperature to 34-36 
























degrees 

The system covers an area of mors 
than 58,000 sq. ft., 
160 teet of 


slowing down and 40 feet in which t 


giving irs Trom 
120 to bare surface for 
pick up speed 

City officials say that with the use of 








non-corrosive oil as the heat exchang 
agent, the snow melting system should 
outlast the tollway without signs of 
deterioration 
The oil is heated in heat exchangers Examination Answers 
toa maximum of 160°F. by steam from . 
Answers to questions of commer- 
two 200-hp boilers located under th ee . : 
. cial-industrial oilburner examina- 
plaza. It is circulated to the road a1 


tion which starts on p. 75: I—C; 
2—B; 3—A; 4—A; 5—D; 6—C; 
7—B; 8—D; 9—A; !0—D. 


through all-welded piping that starts 


at 8” diameter and is reduced to 5, 4 








3, 2, 1% and finally 34” diameter ae 
SAFETY SWITCH MISSED... 
THAT SHUTS OFF aeiae seeing the brand new MAXI 


THERM line of heavy duty, stain 


less steel furnaces at the Heating 


IF BLOWER FAILS 








Protection and Air Conditioning show last 
for month, write for literature on ca 
Oil Burners pacities and special features. A 
eS few territories open for qualified 
. representatives 
industrial 
Available in counter flow, up flow, 
Ovens horizontal and duct models in ca- 
e pacities from 120,000 to 2,509,000 
— BTU's. 
Power aa 


Gas Burners 


WHAT IT DOES 


The Safety Air-Flow Switch 


opening of fuel valve until fan is up to speed 





rer CHICAGO STEEL FURNACE CO. 


}j 
JU! 9324 S. Anthony Ave. Chicago 17, Ill. 











Dewey protects against 


You Can Improve Your Selling Technique 


“THE SELLING MAN” 


MATHESON 


Insures purging of furnace before fuel valve opens. Closes 
fuel valve if fan slows up or stops. Flashes danger signal 
if fan or fuel stops. Safeguards 


fucl failure when used with safety 


Thousands sold. Factory Mutual 
Laboratories Approved. Standard equipment on 
products. Write for prices and literature 


DEWEY GAS FURNACE CO. 


100 E. Baltimore Detroit 2, Mich 


against danger from gas 
shut-off valve 


BY W. A. 


Underwriters 
leading 


and 


The one who reads this book, whether he is just starting 
or whether he has been selling for many years, can gain 
knowledge of sales techniques. Each hard fact is based 
upon tested sales principles. Only $4.00 per copy. Send 


FREE | 


CIRCULAR 


remittance to: 


2 W. 45th St. Fueloil & Oil Heat 


N. Y. 36, N. Y. 


CDOOHAL sarery AIRFLOW SWITCH 
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Edited For You— 


THE COMMERCIAL INDUSTRIAL 
OILBURNING BOOK 


Computing boiler load 
e 
Selecting burner size 
- 
Combustion volume 
. 
Boiler types 
7 
Firebox construction 
s 
Water tube boilers 
e 





Selection of burner 
. 





ONLY $2.00 A COPY! And other valuable information 
- 7 


COMMERCIAL & INDUSTRIAL OILBURNING 
BOOK contains a series of articles of particular 
value to you, including 12 features by Kalman 
Steiner on the “Design of the Industrial Installa- 
tion. 


This series begins with a brief “Introduction to In- 
dustrial Oilburning” and then discusses in succes- 
sion, computing boiler load and selecting burner 
size, combustion volume, boiler types, and firebox 
construction, water tube boilers, selection of burner 
and accessory equipment, boiler settings, function 
and operation of primary controls, other controls, 
function and application of fueloil preheaters. 


An 80 page book, 8! x 11 page size, profusely 
iliustrated with photographs, charts and diagrams. 


A reservoir of information you can use profitably 
and priced low enough so that each serviceman in 
your organization may have one as a ready refer- 
ence book. $2.00 A COPY. 


COMMERCIAL €& 
INDUSTRIAL 
oilburning 





ORDER YOUR COPIES TODAY! 
PLEASE SEND YOUR REMITTANCE AND ORDER TO: 


FUELOIL & OIL HEAT - 


2 WEST 45Tu ST. NEW YORK, N. Y. 





FOR LOW COST HEATING 
PLANT POWER-DRAFT AND 
INDUSTRIAL EXHAUSTING 


Patent No. 2,722,372. 


. 
§ ecif Other Patents Pending. 
eee 


Ouickdraft 


* NO MOTORS, FANS OR BEARINGS 
IN EXHAUST LINE * NEEDS NO STACKS 
* ACID RESISTING FINISHES * STATIC 
PRESSURE UP TO 60 INCHES 


FOR HEATING PLANTS AND INCINER- 
ATORS, Quickdraft provides constant draft for 
efficient and economical combustion. It eliminates 
pulsating or chattering, pufiing,smoking and sooting. 


Costly, tall and unsightly stacks are unnecessary. 


FOR INDUSTRY, Quickdraft now offers from 
,-inch to 60-inches static pressure for exhaust- 
ing corrosive gases, abrasiv es and paint spray... 


moving fine bulk materials and wastes. 


FOR MOVING AIR ... in or out of building 
through ducts . . . Quickdraft is outstanding. 


N-446QD 





IMPORTANT NOTICE 


For withstanding corrosive gases, all Quickdraft units 

are available in standard acid resisting vitreous enamel, 

No. 316 Stainless Steel, rigid plastics (P.V.C.) and with 

plastic and Fiberglas coatings. lan 
J 
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Write for QUICKDRAFT ENGINEERING 
DATA on your application . . . today. 


Quickdraft P. O. Box 87-F 
CORPORATION Canton 1, Ohio 
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TO MAKE BIG PROFITS 


on small volume, non-credit 
fuel oil customers . . . with 


BUDGET METERS 









HERE’S HOW! 


Eliminates 

C.0.D. Accounts 

Small Gallonage Deliveries 
Credit Problems 


Reduces 
Fuel Oil Delivery Costs 
Accounts Receivable 





Plus increases gallonage by permit- 
ting you to solicit accounts which 
would be unprofitable or unwise to 
handle without the Budget Meter. 


6 METERS 

ON 60 DAY 

FREE TRIAL 
BASIS 


low cost» coin-operated 
burner attachment 

allows customers to pay 
as-they-use. Can be in 
Stalled by your own serv 
ce personnel easily 
and inexpensively 


Simple, trouble-free operation guaranteed ! 


Home owner merely deposits quarter or quarters for 
amount of heating time desired. This time period is 
variable depending on the customer’s monthly fuel con- 
sumption. No adjustments are necessary for fuel oil 
price fluctuations. 


Advantages for your customers 


They will never run out of oil 
Easy, convenient payments 
No large fuel oil bills to meet 


BUDGET METER CO. « Arch Road « Westfield, Mass. 


BUDGET METER COMPANY Arch Road e Westfield, Mass. 
{_] Send me complete information and prices on your Budget Meter. 
[_] Send me 6 Meters on 60 Day Free Trial Basis @ $19.95 ea. 


| 

! 

Ic 

| NAME 
| 

| 

| 

| 





FIRM 





ADDRESS 





| 
| 


CITY ZONE STATE 
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GET FULL DETAILS TODAY! 








NEW PRODUCTS 


Fuel Watchman electronic heat Control 
operated by an outside sensing Element 


FUEL WATCHMAN electronic heat control consists of a con 
trol unit installed in the boiler room and a sensitive weather 
letector installed outside the 
building 

Th ele 


utside sensing 


the Polarstat, registers 


true air temperature and re 
lays the weather factors to 
the control unit, This device 
electronically calculates the 
heating needs of the build- 


ing 


Subsequent heating system 





peration is governed by: 


Two cl ck, 


schedule the hours of heating, the other to schedule morn 


control discs operated by an electric one t 


ing “pick-up” period; an outdoor temperature selector, 
with an operating range between 47 and 60 degrees; night 


heat selector, which can shut off the system entirely or 


elect a lower temperature in the range from 15 to 45 
legrees outdoor temperature. 
Made by: Fuel Watchman, Inc., 77-29--138th St 


Flushing 67, N. Y 

Dunkirk adds cast-iron Baseboard 

for Use in limited height Areas 

isuring 714” 
Dunkirk is intended for installation under pictur 


DITION of 
high by 


ist-iron baseb« ard radiation m 





or sim1 
I 1tions 
vhere vet | 
re at 
minimu 
P re tur coma Waoes om rom 
nished in 18” and 24” lengths, factory-assembled up t 


increments. Panels have integral fins, 
pipe 
accessories are finished in a gre} 


Dunkirk Radiator Corp., 


March 
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neths in 6” 
igned for forced hot water or tw steam systems 
prime coat 
Dunkirk, N. Y¥ 


Made by 

















When you join the Metropolitan family, all of its facili- 
ties become a part of your service organization. In the 
New York Metropolitan area alone, there are 17 mod- 
ern terminal plants, conveniently located to help you 
serve your customers promptly and economically. 


Met-Pet assures you of dependable supply and 
unvarying quality. A phone call will bring a represen- 
tative to see you. 








“A MAJOR INDEPENDENT" Wholesale Only 


ITAN PETROLEUM 


CORPORATION 


Executive Office: 514 Kinderkamack Road, Oradell, N. J. 
MUrray Hill 2-O667 























iWALKER 


SHUR-FLO 


Dratt Inducer Reg kebiels 


ee 





= 


ENDS DRAFT PROBLEMS 
RIGHT FROM THE START... 
MODELS For Gas... Oil... and Solid Fuels! 











THE INSIDE STORY OF 
SHUR-FLO EFFICIENCY 
@ Hi Volume Self -Feathering Fan 
@ Self-Cleaning Blades (No soot 
busid-up) 


| don't fuss and fret with uncertain draft anymore 
since Walker brought out this low-priced draft in- 
ducer-regulator combination. Now, | install Walker 
inducers on all my jobs. That puts me way out 
ahead, because with good draft | know every job 
will be exactly right from the start 













@ Stainless Steel Shaft, 
Hub. and Blades 


“mm "| "Most Efficient 
vise, | Draft System 
i Ever Made" 

Sev. Mooting Contenstors 














Draft problems are eliminated with a Walker Shur-Flo 
Control (Pats. Pending) in an oil, coal, or gas-fired 
installation because it’s the SUREST DRAFT SYSTEM 
ever devised. 

Here’s an economical draft inducer that’s a 
fool-proof answer to every draft problem from older 
heating installations to modern, low-roofed houses. You 
just install it and forget it. What could be better? 

Moreover, the Walker Shur-Flo with fan operated draft 
inducer moves ONLY flue gases; does not suck in outside 
air. Building and home owners like the Shur-Flo 
because it runs quietly, costs less to operate, and requires 
little power. You'll like the Shur-Flo because it installs 
quickly at any angle—vertically, horizontally, or at a pitch 
—and virtually eliminates costly callbacks and corrections. 





There’s a Walker Draft Control! scientifically designed to meet every 
draft problem regardless of fuel. 28,000,000 in use prove efficiency. 
The standard of performance for the industry. 





ROYAL PURPLE 


for smaller eorarel s central heating 


VENTURI CAP 
for heating 
and ventilating 


JUNIOR LINE DOUBLE SWING 
for gas fired 


equipment 


| | 
| | 
|g | 
| | 
| 
heating plants budget control | | 


For full details, see your supplier or write direct 


WALKER MFG. AND SALES CORP. 1759 Penn St., St. Joseph, Mo. 
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.. « « New Products 


Sundstrand Model H-7 fuel Unit 
maintains a 40 gph firing Rate 


MODEL H-7, two-stage, fuel unit has been developed by 
Sundstrand to maintain a 40 gph firing rate with Nos 
1, 2 or 4 fueloil, 
signed for com 
mercial-industrial 
ipplications. The 
unit incorporates 
sets of Rota 
Roll pumping 


members, each of 


which acts as a 
separate pump 


Oil moves from 





the tank into the strainer chamber reservoir and when this 
first chamber is full, excess oil and air return to the tank 
The second stage draws only solid, air-free oil from the 
bottom of the chamber and delivers it to the burner nozzle 
under pressure 

Designed for use on two-pipe installations with vacuums 
up to 20 ins.—an internal by-pass arrangement permits 
single-pipe gravity feed installations—the unit features 
Sundstrand-balanced design valves 


Made by: Sundstrand Hydraulic Div., 2210 Harrisor 
Ave., Rockford, III 


Mercoid temperature limit Control 
operated with bimetal coil Element 


MERCOID TYPE MX-51R—Factory Mutual approved—is a 
high temperature limit control, operated by a bimetal coil 
element mechani 
illy attached t 
tuate a Mercoid 
normally — closed 
p-st hermetical 
iled mercury 
itch. The mer 
ury switch cir 
uit opens and re 
mains open at th 


preselected limit 





temperature; an 
xternally-operated manual knob resets the switch after 
rmal temperature is restored. Prevailing temperature 
ind switch limit settings are visible on a calibrated dial 
The control has independent adjustments for setting high 
ind low operating points; has 12” opening in bottom of 
ise for electrical connections; furnished with reversible 
mounting flange; measures 434” case diameter, 1594” con 
trol length. Operating range is 50 to 650 degrees F., mini 


mum differential 20 degrees. Electrical rating: AC or DC, 


10 amps., 115 volts or 5 amps, 230 volts; available 3 amps, 
440 volts 

Made by: The Mercoid Corp., 4201 Belmont Ave., Chi 
cago 41, Ill 


March 
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\YOU SELL MORE BECAUSE... 
| YOU HAVE MORE TO SELL 
WITH THE JOHN WOOD FULL LINE 


; plus 
~ BIL-FIRED 


WATER HEATER 






















The newest idea in hot water 
service — the fastest g automatic 
water heater in the business. 














Fast recovery — delivers 120 gallons 
of 160° water per hour. 














Large volume hot water 
service at remarkably low cost 
per gallon. 








A big seller in high cost fuel 
areas — minimum competition — 
good profit margins. 














Conshohocken, Pennsytvania + Chicago, Illinois 


| a 
_| JOHN WOOD COMPANY 
| 4 Heater and Tank Division gm 
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his one new material 
ingle package furnace 


Newly developed 
Johns-Manville Cerafelt... 


offers the same insulating 
value in approximately 14 the 
thickness . . . 1/20 the weight 
of conventional brick or cast 
refractories. Cerafelt fibers are 
made from the same basic 
refractory material as_high- 
quality insulating firebrick. 





solves 3 basic problems in 
assembly” Smrnir. Cert tit fie 


Armstrong Furnace Company 


Cerafelt—the new Johns-Manville refractory felt—reduces 


installation costs, cuts shipping weight, eliminates breakage 


Heaz’s A WAY to put an immedi- 
ate end to the shortcomings of 
conventional combustion chamber 
materials ...a way to make a fast, 
profitable changeover to single 
package furnace design. 


It’s new Cerafelt insulation, kissin’ 
cousin to the refractory insulation de- 
veloped by Johns-Manville and pres- 
ently used on most of the nation’s 
newest, fastest jet fighters. Now 
adapted for domestic oil burner com- 
bustion chamber service, it has the 
advantages of both pre-cast refrac- 
tories and stainless steel, without their 
inherent disadvantages. 


Why Armstrong chose Cerafelt 


In searching for a new insulation, the 
Armstrong Furnace Company, Colum- 
bus, Ohio, drew up a list of key insula- 
tion requirements. ‘‘We believe,”’ says 
Project Engineer William Clark, “‘that 


in Cerafelt, we have found an insulat- 
ing material that even surpasses our 
original requirements. 


Reduces shipping weight 25 to 40 pounds 
“This new refractory fiber felt with- 
stands temperatures to a full 2000F 
and still retains its form and insulat- 
ing properties—even under continuous 
exposure to flame impingement. Cera- 
felt weighs only 5% as much as con- 
ventional firebrick in an equal size 
combustion chamber. . . reducing the 
shipping weight of a furnace approxi- 
mately 25 to 40 pounds. 


Same insulating value in thinner wall 
“Because of Cerafelt’s insulating prop- 
erties we found we could reduce the 
thickness of refractory to only one- 
third that required for firebrick and 
retain the same insulating value. Par- 
ticularly important is the high combus- 
tion chamber efficiency made possible 
by the use of Cerafelt. The material 


has the favorable property of coming 
up to temperature and ‘glowing’ al- 
most immediately, yet it will lose its 
heat within a few seconds after shut- 
down. This means flame temperatures 
and temperatures in the combustion 
zone are at a maximum during prac- 
tically all of the ‘on’ cycle. 

“*‘Cerafelt completely eliminates 
problems of breakage and shipment,” 
continues Mr. Clark. “It is easy to 
handle—pliable enough to be bent to 
fit a contour, yet rigid and stiff enough 
to be self-supporting. Once in place, it 
won’t move, sag or slump.”’ 

With the new trend to single pack- 
age construction, Cerafelt is well worth 
your investigation. Let us send you 
IN-200, the informative new 6-page 
folder on Cerafelt insulation for in- 
dustrial applications. Write for it, to- 
day. Address Johns-Manville, Box 14, 
New York 16, N. Y. In Canada, Port 
Credit, Ontario. 


Jouns-Manvite YJ 





- 





Improved furnace design by Armstrong 
features new Johns-Manville refractory ‘“‘felt’’ 


“In Armstrong’s newly designed Cerafelt combus- & 
tion chamber (Armstrong’s trade name ‘Cerami- 
flex’), we have gained the advantages of both 
firebrick and stainless steel,’’ says Armstrong’s 
William Clark, ‘‘without introducing their inher- 
ent disadvantages.’”’ 


Armstrong’s new oil-fired furnaces are the quietest 
units ever made by Armstrong. . 
Cerafelt’s sound absorption qualities. 


. thanks to 
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Weedless to 599 


customers the country 
over have found the 
same remarkable performance 


from... 


ACTUALLY EXCEEDS 
CUSTOMERS EXPECTATIONS! 
...GIVES YOU AN EDGE 

ON COMPETITION WITH 


These Exclusive Selling Features 
nen 


@ Fuel savings of 40% are common! This 
equipment actually pays for itself in five 
years! 

@ Delivers 480 gallons of hot water per 
hour! 


@ Come in a beautiful cabinet, only 41” 
high, 31 wide and 78” long. 


@ Built to A.S.M.E. specifications. 


@ Bethlehem Dynatherm comes completely 
assembled and tested from the factory. 
10 year warranty. 


Economical Heating plus unlimited Hot Water 
for Motels * Greenhouses * Small Churches 
Apartments * Garages ° 4 sizes to fit your needs 


BETHLEHEM FOUNDRY & MACHINE COMPANY 
BETHLEHEM, PENNSYLVANIA, 


. . « « New Products 


Bacharach fueloil preheat Indicator 
shows the best atomizing Temperature 


BACHARACH fueloil preheat indicator tells the temperatur: 
it which any sample of No. 6 fueloil must be preheated 
for proper atomization. The 
instrument's operation is me 
hanical 
Four oz. of fueloil are 
poured into the instrument’s 
cylinder, the cap is replaced 
ind scale rod pulled up. The 
instrument is set on a flat sur 
face—using built-in bubble 
level—and its sealed “falling 
ball” timer is swiveled clock- 
wise, This releases the scale-rod, a piston at its lower end 
sinks through the fueloil as the ball falls in the timer. Thi 
ball’s weight, passing the timer’s fulcrum, causes it to swivel 
ind actuate a lock to stop the piston’s travel. The preheat 
temperature for the fueloil under test then is read directly 
Made by: Bacharach Industrial Instrument Co., 200 N 
Braddock Ave., Pittsburgh 20, Pa 


Beautybase baseboard Radiation 
available in extra long Lengths 
EAUTYBASE baseboard radiation now is available in extra 


B 
long lengths, in addition to standard 10-ft. series and short 
| 


ngth telescoping series 


y 
n 


e line now includes enclosure panels from 3 to 16 ft 
in 1 ft. increments. Longer panel permits installation of 
panel per wall without splicing. Each is packaged it 
idual shipping container 
ide by: Continental Mfg. Co., P. O. Box 4048, Bal 
Md 


Techniflex metal hose Assembly 
provides flexible oil Connection 


TECHNIFLEX has introduced a metal hose assembly to pr 
vide flexible oil line connection between an oilburner and 
the oil supply 
line. The hose has 
special fittings for 
nnecting or dis 
connecting; sup 
plied with 4” 
male IpT thread 
to fit oilburner 
connection and 
male flare fitting 
with flare nut to connect to copper tubing. Available in 
lengths from 10” to 18”. Made of seamless brass flexibk 
hose. It withstands pressure up to 200 psi 
Made by: Techniflex Div., 55 Jersey Ave., Port Jervis, 
N. 7 
March 
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AIMING HIGH... 


Every year it takes greater effort to top the mark in today’s fuel oil 
competition. That's why leading independents enlist HARTOL on their 
teams. For over three decades HARTOL has been giving strong service 
to independents .. . providing 17 convenient modern terminals, first class 
loading equipment, storage facilities for peak operation, and depend- 
ability under all conditions. Get the whole story from your HARTOL 
representative. 


® Largest independent marketer of gasoline and fuel oil on the Eastern 


Seaboard. 
No consumer accounts. HARTOL does not compete with its customers. 


Remember . . . What would your supply position be in an extremely 
cold winter? It still can happen. 


HEATING OILS .GASOLINE «KEROSENE 


PETROLEUM CORPORATION 
HARTOL 630 FIFTH AVE. @ HM-559 @ NEW YORK 20, N. Y. 





This look kills sales... 


The following manufacturers have signed nda rt t n the program: 

Airtemp Division, Chrysler Corporation \ma Arkla Air-Conditioning Corporation ¢ Bryant e General Automatic Products 
Refrigeration, Incorporated *« American Blower Manufacturing Company, Division of Carrier Cor- 
Division of American Radiator poration « Carrier Corporation « Curtis Manu- 
Sanitary Corporation (American-Standard 1 facturing Company « Day and Night Division, 
trial Division) ¢ American Furnace Company Carrier Corporation « Friedrich Refrigerators, Inc. 


Company ¢ 
General Electric Company + Gibson Refrigerator 
Company, Division of Hupp Corporation « Hall- 
Neal Furnace Company ¢ International Heater 
Company ¢ Lennox Industries, Inc. «© The 


March 
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This seal saves them 


How many times have you seen this look? 

The customer’s heard so many conflicting claims for 
unitary* air-conditioners in terms of 
“horsepower,” “cubic feet,” “‘btu’s” and “tons,” 
he doesn’t know what to believe. He gets 

That Look. He backs away, muttering, “I'll 
think about it.” You know what that means. 
No Sale. 

How many times have you said, “Something 
ought to be done about this.”? Now, 

something has been done about it. 

And here it is. The ARI Seal of Certification 

... the integral part of an industry-wide 
program developed by the Air-Conditioning 

and Refrigeration Institute in cooperation with 
the National Warm Air Heating and 

Air Conditioning Association, for unitary 
equipment with a maximum capacity of 

135,000 btu’s. Here’s how this program works, 
to help you: 


1. ENDS CONFUSION, MAKES SELLING EASIER. Every participating 
manufacturer (and there are now 33 of them, producing over 
80°, of total U. S. unitary equipment), will have the Seal of 
Certification on his models. This certifies that the unit's rated 
capacity is in accordance with ARI Standard 210-58 for 
electrically-driven equipment or ARI Standard 250-58 for 
heat-powered equipment; it also meets other important mini- 
mum performance requirements of the Standards. With a 
uniform standard of rated capacities and performance to talk 
about, you'll be able to give customers a clearer picture. And 
they'll be able to make a definite decision to buy, because they 
can now compare units by one uniform standard. 


2. RESTORES PUBLIC CONFIDENCE IN THE INDUSTRY. Your customers 
will like the idea that their investment in your product is 
backed not only by the integrity of the manufacturer . . . but 
also by the industry’s trade associations. 


3. SAFEGUARDS YOU, AND ALL OTHER REPUTABLE MEMBERS OF THE IN- 
DUSTRY. The Seal of Certification gives you a big selling edge 
over “fast buck” dealers and units with claimed capacities not 
established in accordance with proper industry standards. 
Now you'll have a real “talking point” for quality products. 


4. THE INDUSTRY BECOMES SELF-REGULATORY. There are checks and 
double-checks all along the way. There'll be random testing 
of units by an independent testing laboratory, with results 
reported to ARI. Participating manufacturers will also check 
each other’s equipment and report to ARI. Any unit which 
does not come up to ARI standards as stated, will lose the 
protection of the Seal of Certification, unless the defect is 


-conditioners are described as all packaged air-conditioners 
gle units or in combined units called “split” systems), but not 
air-conditioners or heat pumps 


mpany, Inc. « The Mathes Company, 
the Glen Alden Corporation « Mueller 
Division of Worthington Corporation e 
S. Radiator Corporation « The Payne 
Division of Carrier Corporation 


Company ¢ 
Incorporated « 
Trane Company « 


nal-l 


Peerless Corporation « Perfection Industries, Divi- 
sion of Hupp Corporation « Rheem Manufacturing States 
Round Oak Company of Indiana, 
A. O. Smith Corporation « The 
r'yphoon 


remedied. And, since participating manufacturers have signed 
up on a firm contract basis, this provides proper means for 
enforcement. 


5. INCREASED SELLING POTENTIAL. A Directory of participating 
manufacturers is now available. Supplements will be issued 
monthly, as required, listing new models and additional par- 
ticipants. This directory is already in the hands of over 13,000 
engineers, architects, building contractors, mortgage brokers 
and members of government agencies. These are key indi- 
viduals, who influence the purchase of millions of dollars 
worth of unitary air-conditioning equipment for projects on 
local, state and national levels. In addition, there is an 
explanatory brochure, which presents the complete ARI pro- 
gram in detail. Both booklet and Directory are free, and will 
be invaluable in influencing your customers. 


All certified units must pass the following tests, in addi- 
tion to being rated at Standard Rating Conditions set 
forth in the applicable ARI Standard 
A. Maximum operating conditions test 
Low temperature operation test 
. Insulation efficiency test 
. Condensate disposal test 
The unit must meet these requirements while 
operating against specified minimum external air- 
flow resistance to allow for connected duct work. 


For your free copy of the Directory and explanatory booklet, 
write to: Chief Engineer, Dept. —-3, Air-Conditioning and 
Refrigeration Institute, 1346 Connecticut Ave., N. W., 
Washington 6, D. C. 


Company, Division of Hupp Corporation ¢ United 
Air Conditioning Corporation ¢« Utility 
Appliance Corporaticn « Westinghouse Electric 
Corporation « Worthington Corporation « York 


Air Conditioning Division, Borg-Warner Corporation 
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. . « « New Products 


New aluminum line Strainers added 
to Opw Equipment for tank Trucks 


rWO SERIES OF OPW aluminum line strainers have been 
announced. Their primary application is for tank trucks 
as a lightweight 
omponent which 


increases pay 


load, Available in eS 
female threaded 

end or flanged TL 
end _ styles, both 

types are bottom 

opening. Thread 


ed ends available in sizes %4” through 4”; flanged ends 


>] ” Fr 


are 24", 3” or 4” size. All have woven mesh screens 
Designations are No. 187-A strainers with tapped female 
pipe threads; No. 187-FA strainers with standard 125 psi 
flanges 
Made by: OPW Corp., 2735 Colerain Ave., Cincinnati 
25, Ohio 


New incinerator draft Control 
is an Addition to Steinen Line 


STEINEN has announced an incinerator draft control. Its 
features include introduction of unheated air into the 
stack, thus cooling it and reducing stack drafts to prevent 
sudden peaks in burning rates 

he simple-to-install unit prevents high temperatures 
in the incinerator and stack, reduces fly-ash and saves con 
siderable clearance space in the design of domestic in 
cinerators and flues 

Made by: Wm. Steinen Mfg. Co.. Heat 

Div., 43 Bruen St., Newark re Be 


; ~ Johnson announces Fil-Quik System 
eae 9 + ‘ase (Pa for speeding up fueloil Deliveries 


FIL-QUIK coupling device has been announced as part of 


; 1 system to permit fueloil deliveries at higher pumping 


COMPLETELY EQUIPPED FOR 
FAST INSTALLATIONS 
© PLENTY OF HEAT AND HOT WATER 
e FUEL-SAVER — Quick 3 , ap 
cconensieal te ene HELLO Hol W hich is attached to the fuel 
e FULLY WIRED AND ASSEMBLED — oil delivery nozzle and a com- 
READY TO INSTALL IMMEDIATELY panion Gung mtenes om the 
© FITS THROUGH A 30-INCH DOOR HEALTHY HOT . a 4 oil tank fill pipe 
in easy one-man handling crate WATER HEAT hange-over is described as 


» BUILT TO FIT THE MODERN HOME nae was sepeate: 
Nationally Advertised Fil-Quik is being made by 


speeds The device. made of 
lightweight weather-resistant 
aluminum, consists of a spe- 


cially-designed quick coupler 


the same company which pro- 
L. O. KOVEN & BRO., INC. duces the Johnson Fuel Demand Meter, degree-day record 
154 OGDEN AVE., JERSEY CITY 7, N. J. ing instrument 
PLANTS. Jersey City, NJ. * Dover, N.J. * Trenton, N. J Made by: Fil-Quik Div., 329 S. Pitcher St.. Kalamazoo, 


Mich 
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Coastal does not ask you 
to be branded. We want 
you to control your 


own business. 


e, 


Coastal does not com- ‘ 
pete with its customers. 


Coastal’s comprehensive 
dealer program enables 
you to build a strong, 
prosperous business in 


your own good name. 


COASTAL OIL COMPANY 


“Does the Most for Fuel Oil Dealers’ 


EXECUTIVE OFFICES: 744 Broad Street, Newark 2, N. J. 


Aueloil 





ios a \\ 
TIM) -— Wat 


there’ 


You MAKE MORE 


your customers 


’ SAVE MORE 


. with U.S.-Carlin, the mod 
ern line for profitable selling 
in today’s big modernization 
market. U.S.-Carlin oil burn 
ers are built to run right 
right from the start! Advanced 
engineering principles, high 
est quality materials, and ex 
perienced workmanship are 
your assurance of fewer in 
stallation and service prob 
lems ... greater profits 


Customers gain, too! With 
the U.S.-Carlin High Temper 
ature Combustion Head, ac 
claimed the greatest oil burn 
ing advancement in 25 years 
they enjoy the cleanest heat 
possible and fuel savings 
as high as 36% 


Find out all about U.S 
Carlin the oil burners that 
OUTSELL BECAUSE 
THEY EXCEL. Ask your 
heating wholesaler for full 
particulars, or write us 


Foreign Distributors: Burners de 
signed specifically for 110 or 
220V-50 cycle current available 
in models ranging from 0.50 to 
15.00 G.P.H. Distributorships 
open in a few countries 


Model 400S 
0.50 to 3.00 G.P.H 


150SF-2 


) 1.35 G.P.H 


ae 
ss 
om 
\— a 
Mode! 2000S-5 S 
7.00 to 12.00 G.P.H | 


THE CARLIN COMPANY 


WETHERSFIELD, CONNECTICUT 


. . « « New Products 


Perfection Regulaire System 
modulates conditioned air Flow 


ELECTRICALLY-ACTUATED Regulaire system has been in- 
troduced by Perfection to control the flow of conditioned 
air. It operates by regulating fan operation and a vane 
at the discharge end of the fan. 

When the thermostat calls for heat, the burner comes 
n and the fan begins to distribute warmed air. When 
this happens, a 50-watt current is supplied to a strip heater 
ittached to a bimetal coil on the Regulaire vane. Heat 
pens the coil slowly, admitting more warm air into the 
duct as the temperature builds up. When the burner cuts 
off and after usable heat has been drawn from the furnace. 
the fan turns off and, as the bimetal coil cools. 
closes the vane 

Made by: Perfection Industries, 1135 Ivanhoe Rd 
Cleveland 10, Ohio 


it slowly 


New Scully fueloil delivery Nozzle 
provides a Number of flow Settings 


rYPE B SCULLY fueloil delivery nozzle provides an unlimited 
number of flow settings and eliminates uncontrolled shock 
pressure 
It contains an 
inti-drain valve 
on the discharge 
side, with an un 
limited number of 
settings from 
closed to full open 
provided by a 
lever. This elimi 
yates latch pos! 
ons and pre 
nts uncontrolled shock pressure when nozzle is closed 
m full open. Flow rate of the 144” Scully Type B 
zzle at full open is said to compare with that of other 
9” nozzles. The interior valve design offers minimum 
w impedence 
Made by: Scully Signal Co., 174 Green St., Melrose 76 
Ma 


Radiant-Ray's Sil-vector Radiation 
designed for commercial heating Jobs 


VECTOR airfoil radiation, announced by Radiant-Ray 


heating installations in commercial buildings, is a fac 
ry-assembled unit, featuring die-formed, heavy gauge, 
old-rolled steel enclosure and aluminum fins bonded to 
ypper tubing. Tubing is supplied in lengths up to 8 ft 
There is a simplified, adjustable element hanger and a 

steel back plate pre-punched for easy wall mounting 
Made by: Radiant-Ray Radiation, Inc 


Conn 


Newington 
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Sure, sometimes luck helps out a fisherman 
... but in the long run it is experience that 
“pays off. And it is experience that pays off 
when it comes to solving power-drive 
problems for appliance and equipment 
manufacturers... the kind of experience 
Emerson - Electric offers you. 02 


istact ele: a 
? > 


@ Emerson-Eléctric produces custom -engi- 
Ooi motors to suit your specific needs. 


@ Emerson-; Electric has more. than 100 
engineers. for on-the-spot service for you. 
2¥-#% Emerson-Electric bas more than 65 years’ 
experience in sol¥ing motor - drive problems .- 
like yours. *™ ¢ 
-/- PS + om 


! . ta .4 


a> 2 “ 


hs, 


To get the kind of experi 
ence that counts, call, wire 
or write Dept. M-36!1 today 
° The Emerson Electric Mfg 


°., . Louis , Mo 
EMERSON-ELECTRIC of St.Louis - Since 7890 


4 a 


A 











POSITIVE 
PROTECTION 


All: Wool Felt Cartridge with Stag- 
gered Fin Design provides maximum 
filtering surface. Traps moisture and 
impurities of microscopic size. 
One-Piece Bow! Construction elimi- 
nates connection leaks at bottom 
Hexagon Extensions for fast, easy 
installation at tank or burner 
Standard and King Sizes 

to handle every size 


oil heating 
wil FOR THE JOB, 
BEST FOR YOU 


Super Design plus Competitive Price 
add up to Bigger Profits for You! Mail 
coupon below for the complete story. 


AUTO-FLO CORPORATION 

12085 Dixie Street, Detroit 39, Michigan 
Please send me full information on 

[] Avuto-Flo Fuel Oil Filter ] Auto-Flo Automatic Humidifier 
Name came 
Address 

City . 


. « « « New Products 


Iron Fireman Custom Mark nm Furnace 
equipped with built-in draft Inducer 


CUSTOM MARK II oil furnace, announced by Iron Fireman, 
is unique in that it has a large combustion flow fan lo- 
cated above a fuel 
unit 
The fan smooth 


ly draws air into 


Injection 


the combustion 
chamber, metered 
with oil supply to 
produce a highly 
efficient flame. 
Operation 1s 
described as inde 
pendent of varying chimney conditions and in new instal- 
lations, the unit can be used with a small exhaust vent 
Unit is available in both vertical and horizontal models; 
four vertical units have heating capacities from 85,000 
through 160,000 Btu/hr and six horizontal models develop 
heating capacities from 84,000 to 250,000 Btu/hr. 
Operating features for the unit are described as fuel 
savings up to 33% compared to conventional oil furnaces; 
efhcient combustion of fueloil; high heat absorption; low 
heat loss during “off” periods. Standby loss is negligible 
because of the unit’s closed, controlled draft system 
Made by: Iron Fireman Mfg. Co., 3034 West 106th St., 
Cleveland 11, Ohio 


Cromwell’s five part office Form 
records four months’ Transactions 


\ COMBINATION statement-ledger form is a 5-in-1 snap-out 
form, made up of four statements and a buff ledger card 
The r 


of each statement 


top portion 


contains a com: 
pany imprint and 
room for the cus- 
tomer’s name and 
address. The low- 
er portion has six 
columns for item, 
gallons, prices, 
charges, credit 
and _ balances 

The statement is addressed once—by hand, typewriter 
or machine—the impression carrying through to all parts 
The first month’s statement goes to the customer; the com 
pany retains the rest of the set. Customer payments or 
services are entered on the form and each following month 
ine of the remaining statements is mailed to the customer 
With each, the company and the customer have a com 
plete record of all transactions and after four months the 
company has a ledger card covering all dealings 

Made by: Cromwell Printery, Inc., Church at Bleecker, 
Albany 1, N. ¥ 
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BeG 


AIRTROL’ SYSTEM 
ELIMINATES 
AUTOMATIC 
AIR VENTS! 


GUARANTEED TO END AIR 
TROUBLES — FOREVER 


Installation of BEG Airtrol System where BEG Type “SU” steam convertor 
is used to heat water for a forced circulation hot water heating system. 


It is essential to trouble-free operation that a forced hot water 
heating system be tightly closed and air-free! 

If an otherwise tight system has one or more automatic air 
vents, it is no longer a closed system! Any air which is vented 
is lost from the compression tank, resulting in a water-logged 
tank. 





The B&G Airtrol System ends the troubles which may be 

caused by automatic air vents. When properly installed, the 

B&G Airtrol Airtrol System is guaranteed to prevent water-logged com- 
Boiler 
Fitting 

Also available 

for side outlet 
boilers. 


pression tanks, air-bound radiation and gurgling pipes...and 
eliminates profitless call-backs. 





The Airtrol System is simplicity itself, consisting of two 
easily installed parts—the Boiler Fitting and the Tank Fitting. 
Their combined function is to trap air in the compression 
tank and prevent its return to the boiler, piping and heat 
distributing units. All air bubbles are caught where they form 
...in the boiler. 








B&G 


| astra GUARANTEE 


= _—" “B&G” Airtrol Systems are guaranteed to prevent the 

i } at neem. } accumulation of air in heating units and prevent noises 

COLD WATER SUPPLY 7° mae 7 | caused by entrained air in the piping. In case of the 
q Hf Sm failure of any B&G Airtrol System (within the U.S.A.) to 
? P DOWER FITTING operate correctly, when installed in accordance with our 
Set Unee ¢ d AFTER MAKING UP published instructions, we will provide, free of charge, 
| 5 FITTING. Sy ADJUST the services of a factory-trained engineer who will 
i FAR AS POSSIBLE supervise the changes required to produce guaranteed 


RETURN FROM | satisfactory results. 
SYSTEM 


BELL & GOSSETT 


—— ~ © © M PAN Y 
| , ot Dept. FQ-7, Morton Grove, Illinois 


Canadian Licensee: §. A. Armstrong Ltd., 1400 O' Connor Drive, Toronto 16, Ontario 
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‘3 GOOD REASONS 


why Heating Dealers 
everywhere like to Sell 


Siuurtle propucrs 


1. The only complete line of humidifiers 
for warm air heating systems 


2. More profitable sales due to greater 
product demand 


3. Superior quality construction 


The New “= k.uttle Model 711 Counter- 


Balanced Humidifier - 


Here’s a sure bet to increase your 
sales and profits. The new Skuttle 
Model 711 is installed in vertical 
plenums of any warm air heating 
system easily and quickly. There’s 
no complex mechanism, operates 
with a single orifice. The Model 
711 is shipped completely assem- 
bled for do-it-yourself installation 
if desired. Complete instructions 
and template included in package. 
Write for further details on all models of Skuttle Humidifiers. 


Skule Patented Vapoglas Plates 


Millions of humidifier evaporating plates 
need replacing annually. Increase your 
profits by using Skuttle No. 489 Universal 
Vapoglas Plates, designed to fit all makes 
of humidifiers. Skuttle Vapoglas Plates 
have been satisfying customers for years. 
Get the best, install Skuttle Vapoglas 
Plates copied but never equalled. 


Siurshe- cadre Electrostatic, Permanent, 
Washable, Lifetime Air Filters. 


Your customers will save; you 
will profit with Skuttle-Aire per- 
manent, washable air filters for 
furnaces, central air conditioning 
systems and room coolers. Re- 
placement costs are completely 
eliminated. Easy to install, easy 
to remove for cleaning. Skuttle- 
Aire light weight filters are avail- 
able in all sizes. And they never 
need oiling. 








You can be sure your customers are getting maximum efficiency 
from any installation where Skuttle-Aire Electrostatic, Perma- 
nent, Washable, Lifetime Air Filters are used 


MANUFACTURING CO. 
MILFORD, MICHIGAN 


IN CANADA: WAIT-SKUTTLE CO., OAKVILLE, ONT. 


e€ ELECTRIC 


RADIANT HEATERS D PERMANENT FILTERS 


wee Shay 


. New Products 


Thatcher Blue Ribbon furnace Line 
includes five Models for Oilfiring 


THE BLUE 
Thatcher, 
capacity up to r 
224,000 input for | 
a suspended 
model. The other 


oil units are de 


RIBBON furnace line, 


includes five 


announced by 
models for oilfiring, 


recently 
ranging in 


signed compactly 
with warm air 
blowers posi 
tioned uncer the 
heat exchanger. 
design flexibility 
permitting hi-boy 
units to be installed as lo-boys with a factory engineered 
return air cabinet 


“Cerafelt™ combustion chamber, 


made of spun refractory fibres. Front panels are removable 


The units feature a 


for servicing. Blue Ribbon units are shipped on wooden 
yallets, protected by corrugated cartons 
I I y 


Made by: Thatcher Furnace Co., Garwood, N. |] 


Proportioners has complete System 


for bulk plant fueloil Blending 


B-I-F INDUSTRIES announces a complete package system 
for blending Nos. 4 and § oil, or intermediate grades, from 
Nos. 2 and 6 oils at rates up to 500 gpm. Larger capacity 
Proportioneers blending systems also are available. 

Through the use of the blender, tied in to bulk plant 
storage tanks for Nos. 2 and 6 oil, the tanks can deliver 
either No. 2 or 6 oil direct to trucks or a controlled mix 
ture of the two through the blender. 

Made by: B-I-F Industries, 345 Harris Ave., 


1,R.1 


Providence 


Oilfired commercial Incinerator 
complies with air pollution Codes 


AN INCINERATOR, designed and built by Winnen, is fired 


with a gun type oilburner. Its operation is described as 


reducing smoke, odor and fly 
ish to such an extent that it 
meets the requirements of 
pollution codes. The unit fea- 


lock on 


the feed door and a water 


tures an automatic 


wash 
The feed 


opened until secondary com- 


door cannot be 


bustion chamber temperatures reach a pre-set heat suff 


cient for operating efficiency. The water wash captures 


any remaining fly ash and reduces smok« 


Made by: Winnen Incinerator Co., Bedford N-77, Ohi: 
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wororany Sealy go VSERNLUND “Auto-Drait” 
AT-A-GLANCE & Inducer 


TANK GAUGES | 
are tops in sales and performance Solves 


Your 
Problem 


ies \Draft Jobs! 


Non-leakable double wall dome 
sossreaiy. Witesaeale 0 ie ob -geoeeee 
ssem! sta: ® ° 
Der 39. inch. Fully: guaranteed. CHANCES ARE, you're calling back too 


often on certain jobs where insufficient 
FOOL-PROOF MECHANISM — _and unstable draft is causing smoke, noisy starts, and 
Simplifwed lever-type action. basement sooting. You'll completely eliminate these un- 
No magnets, gears, cams or springs to 5 Mas : 
wear out. Non-corrosive thruout. necessary service calls, and make additional profits, whes 
you Guarantee Draft with “Auto-Draft”. 





i 





Sosy gat’ CORK FLOAT — 


Triple coated with gq ek base 
Bokelite. Absorption- 
oils, alcohol and pcan 9 


etna! 


| 
EASY TO INSTALL — \ / 
Install quickly and a | 
easily, even in 
» portially filled tanks. imp sa Cut rectangular slot in existing 
<0 


smokepipe 
FITS ALL TANKS — atte eaten 
Factory adjusted to fit -¥ ao " 


up to 12’ deep with stonda } 
of 2’° (Model 0-2) or 112" (model D D-1'). as z = 





Fastest selling in the industry, Sentry AT-A-GLANCE 
gauges are recognized for their superior qualities of - = 
accurate measuring, clear visible reading, rugged but 

simplified construction and long-life durability. They Bond on Tyernlund *‘Auto-Draft”’ 
are fully guaranteed and “listed as standard” by Inducer 

Underwriter’s Laboratories. Complete Literature, Sales 

Brochures and Counter Displays available , to 











SENTRY Superior Quality THERMA-GAUGE In I i! 
Similer to the standard AT-A-GLANCE gouge above , S$ a e 
but features ao solid red thermometer type indicator : 


ond oc two-piece die cast plug-nut assembly which 
permits simplified tank installation 








Wire to existing controls and 
local codes 











STOVE AND SPACE 


Seceal Gade oth amenete Only TJERNLUND has all these Features: 


easy-to-read indicators to fit 
all tanks. Also models for ° ° ° 
small tanks such as power @ Heavy Duty construction. @ Venturi-type operation. 


mowers and outboord motors 


@ Nationally known motor. © n't rob furnace room 
REMOTE READING y Does ob — 
TANK GAUGES @ Light weight. of combustion air. 
Several models for outdoor . 
reading of levels in tanks * . — ° 
for oeleamenend or e Quiet Operation. 2 Uses minimum smoke pipe 
t delive fill pipe . ° ° 
a @ Built for years of service. length for mounting. 


KRUEGER: SenZby GAUGES "—TERNLUND MEG. CO. 


GREEN BAY + WISCONSIN 2140 Kasota Ave., St. Paul 8, Minn. 
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NEW! Kcézuz~ Glass Lined 
WATER HEATERS 


(Direct Oil-Fired) 


FROM CARTON 
peem i, i-ay VS vale). 
IN ONE EASY STEP 


Completely 
Wired! 
Completely 

Mounted! 


Completely 
Assembled! 


it’s 
a 
completely 


packaged 
unit 

- Feady 
for 

instalation 


PK Series bs 


FEATURES: 
10 Year Guarantee 
3 Models: 135 GPH — 200 GPH — 7 
Highest Guaranteed Recovery 
High Temperature Combustion Chamber 
Simple to Clean and Service 
Fully Insulated Tank 
Complete with RADIANT Oil Burner and Controls 
Other Series Available from 300 G.P.H. to 6000 G.P.H 


Write for Literature 


RADIANT 


UTILITIES CORPORATION 
8817 18th Ave., Brooklyn 14, N. Y. 


New Products 


Chrysler Airtemp expands 
heating and cooling Lines 


GLAMORIZATION and expansion are the keynotes of Att 
temps 1959 line of heating and cooling equipment 
Among _ addi 
tional units are a 
new 7! 2 hp com 
essor with 9-ton 
or commer 
three 
ommercial 
ged units 
26 and 
ratings; a | 
new 140,000 Btu oil furnace and two new residential pack 
ged units, one 2 and one 5 hp size. The new “Power 
Miser” compressor, with die-cast aluminum construction 
il preheater and floating valves, is included on the 3 hp 
residential unit 
Also new and available on all forced air heating and 
ling systems is Airtemp’s electrostatic filter unit, Dust 
ind pollen are attracted magnetically; an electronic germ 
idal lamp destroys germs and bacteria; an activated chat 
il filter traps odors, smoke or smog 
Made by: Airtemp Div., 1600 Webster St., Dayton, 
dh 


Fractional horsepower Motor 
thermal overload Protector 


VERLOAD PROTECTION for fractional hors« power motors 


+ 


provided by MP-1620 announced by Mechanical Prod 
The breaker automatically shuts off current when 
r temperatures or current rise dangerously and 1 
s operation when the unsafe condition 1s corrected 
thermal element of the protector can be varied t 
the circuit at any stage desired. It attaches to th 
he motor housing either with a cold rolled steel 
secured by the same screw 
with a clamp that goes und 
motor’s through-bolts 
Maude b Mechanical Products, Inc 


Honeywell's flame Detector System 

uses an ultraviolet-sensitive Tube 
HONEYWELL’S C70124 Ultra Vision flam 

in ultraviolet-sensitive tube with an amplifier circuit ¢ 


im 


unts ultra 
1 
violet rays pre sent 
In il] ype 


flames. An output of two microamps ts necessary to prove 
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UNRESTRICTED FLOW 


PHILADELPHIA HOSE REELS 


mean 
fast 
deliveries 


Dave time at the delivery point. and 
ou save money.” That is the con- 
sensus of tank truck operators every- 
where. and it is one of the many ad- 


vantages of Philadelphia Hose Reels. 





Ball Bearings 


A tae 


a —_ 


ab | dip 


wei | 





Spokes for Drum - 








SECTION THROUGH REEL 





Unrestricted passageway is clearly 
shown on the sectional view of the 
spindle and seal. Note the long radius 
curvature of the elbow, free from re- 
striction. A self-tightening Neoprene 
seal is used. It is tight at high or low 
pressures and will run for many years 
without any signs of wear or leakage. 
Note that the ball bearings for the 
spindle are outside the passageway 


and not in contact with the fluid. 


The actual fact is this: when a re- 
stricted flow reel is replaced with a 
Philadelphia Hose Reel. the resulting 
full flow means faster delivery —without 


changing either the pump or the hose. 


Philadelphia Reels are light in weight 
and are built like a fine automobile. 
\ll parts are made of steel, malleable 


iron or bronze (no cast iron is used). 


All shafts and bearings are equipped 
with ball bearings with hardened and 
ground races. Seven ball bearings are 


used on each reel. This means the reel 


will last many times longer than one 


equipped with plain bearings 


Prices No Higher. Quantity produc- 
tion of standard parts, plus many 
years of experien¢ e. enables us to 
build these high-grade reels at prices 
competitive with and in many cases 
lower than other makes. Philadelphia 
Hose Reels are made in all sizes from 
1” to 3” with hand or power drives 

electric, air or hydraulic. Under- 
writers’ approved explosionproof 
motors when required (any voltage). 


Send for Bulletin No. 17] 


PHILADELPHIA VALVE. COMPANY 


keels 


é& Valves since 


Pacific Coast Distributors: 


Oil Marketing Co., 
Howard Supply Co., 


325 Fremont Street, 
5125 Santa Fe Avenue, 


San Francisco 5, California 
Los Angeles 11, California 


New England Distributor: 


Northeastern Petroleum Service & Supply, Inc., 37 Brookley Road, 


Jamaica Plain 30, Mass. 
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. . . New Products 


flame radiation circuit and indicate a minimum satisfac- 
tory flame condition to assure safe burner operation. 

The system can be used with all fuels, on single and 
multiple burners; it responds only to ultraviolet light 
and is not affected by hot refractories, hot metal parts 
or flickering radiation. The system can be used to prove 
the presence of spark ignition. 

The self-contained system, usable on new and existing 
burners, includes an ultraviolet-sensitive tube and am- 
plifier assembly. Models are available for 120, 208 or 
240 volts, 50/60 cycle; for 25 cycles a frequency 
doubler allows operation on 50 cycles 

Made by: Minneapolis‘Honeywell Regulator Co., 
2747 Fourth Ave. So., Minneapolis 8, Minn 


Quiet Automatic adds four Sizes 
of square, steel boiler Units 


|COMFORT 


for HOT WATER CONTROL by Cote QUIET AUTOMATIC has announced four sizes of square, 
HEATING AND steel boiler-burner units in 580, 770, 840 and 960 sq. ft 


feele) alc hot water ratings. Boilers are ASME stamped and con- 


structed. Four gallon tankless hot water coilsare standard 


The boilers are shipped with controls, circulator and 


Quiet Automatic oilburner. All equipment is service- 
STRAIGHT-Flo VALVE wi 


able from the front of the unit 
A thermostat in each room or zone operates a correspond 


° » _ , 
ing ZONE-A-Trol Valve installed on the supply piping to Made by quiet Automatic Burner Corp., 
the radiation and automatically controls the temperature Bloomfield Ave., Newark 4,N ] 


ws DIVERT-A-Flo VALVE 


A combination scoop feed supply fitting and 
Zone Control Valve. Creates a scoop feed 
action that delivers a full volume of flow to 
the radiation and makes it easy to install 
Room by Room Temperature Contro! on any 
one pipe or continuous loop Hot 
Water System. 


Heati 
w Cootine BY-PASS VALVE 
For use on Balanced Pressure Hydronic Heat- 
ing and Cooling Systems operating at pres- 
sures up to 250 Ibs. Controls the flow of 
heating or cooling into the convector as 
called for by the thermostat. 
cost but 
(cost of Zone-A-Trol 
$s 27 25 with thermostat) 


per room 








for WARM AIR 
HEATING AND 
COOLING \\ 


we 


y J 3 - 
ee Un, 
AIR-Flo DAMPER 


A low voltage operated motorized damper ‘% 


Mel 
Y 








that may be installed in any shape or size 

of air duct to automatically control the flow a 

heating or cooling to each room or zone — 
a i _ x 
if = 
Ait sire DUMPER DAMPER Ma 


Controls and equalizes the air pressure on ia, 


Zone Controlled Air System by dumping or 
returning the excess air volume back into 
the cold air return. Installs in a connecting 
duct between the plenum and cold air return 


for New Construction or Modernization _—— 


Homes — Apartments — Commercial “D'you hear any whistle?" 
Buildings — Schools — Motels 


ECONO PRODUCTS COMPANY, INC East Haddam, Cenn 


Division of Viking Instruments, Inc. 





... like having your own CPA 
at every transfer point 


Get a printed ticket for every “S" loading rack 


and line meter 


transaction—from line to bulk 
plant and to the customer 


A. O. Smith Meters are perfect auditors... 
give fuel oil dealers an unquestionable record 
of product received and loading rack through- 
put. On the route, printed meter tickets are 
P . asia T” truck meter 
provide a quick and accurate means of billing. 
There’s a reliable A. O. Smith Meter for 
every use — “S” Meters for incoming lines and Ee. 
loading rack, “T’” Meters for service aboard é7 
your fuel delivery trucks. & 
If your operations are plagued by unex- A 0 Smith: 
plained losses, or if your accounting system owe 
needs streamlining, an A. O. Smith Meter Man 


can help. Contact your nearest representative Smith- Eé _ 7 Division 
or write direct. 


Factories: 5715 Smithway St., Los Angeles 22, Calif.; Erie, Pa. 
Offices: Atlanta 5, Ga.; Chicago 3, I1|.; Houston 2, Texas; Los Angeles 
22, Calif.; New York 17, N. Y. Canada: Toronto 12, Vancouver 1. 
A. 0. Smith INTERNATIONAL S. A. Milwaukee 1, Wisconsin, U.S.A 


eloil 
I 





The ads are illustrated with line publications related to all packaged 
wing and come in sizes: one column engineered machinery and contract 
4744”: two columns by 4”; and tw products within one group 
lumns by 53%” Complete integration of the Primor 
Products Division into the York Divi 
Edwards Engineering Corp. has York Division adds Section: sion plant has been completed. Primor 


newspaper advertising Mats and absorbs Primor Products produces central airconditioners for 


; us furnace manufacturers under the name 
med for MARKETING Services Section headed 


THREE advertising mats desi 
i ; of the individual customer 
local new spaper reproductior Robert A. Halla has he en estab 
fered by Edwards Engineering Cory 1 by the York Division, Borg 
Pompton Plains, N. J. Each ad tell rner Corp., York, Pa. The section 
of the comfort and convenien t vill consolidate preparation of pro 


\. P. Green Fire Brick plans 


. : : 
zone controlled baseboard heating ction and technical manuals and new Factory in | ennsylvania 


PLANS for the construction of a new 
$2,000,000 plant for the manufactur 
of basic refractories at Tarentum, P 
has been announced by William S 
Lowe, president, A. P. Green Fir 
Brick Co.. Mexico, M 

The plant site consists of approxi 
mately 18 acres on the | 
River about 20 miles northeast 
h. William G. Maloney 


With SID HARVEY’S been appointed plant manager and Ray 


A. Witschey is being transferred 


Rebuilt Cut-offs and Feeders Tarentum as sales engineer 


The Pittsburgh sales office will 


with Built-in Peace of Mind” consolidated with the new plant 
7 


Pittsburg 


and will be under the directi 


B Allardice assisted I \ 


You're SAFE when you install a Riiciicion ont Riekcus Oi 
Sid Harvey Rebuilt Cut-off or 
Feeder, because they are completely 


rebuilt to give safe, dependable 
trouble-free performance. 
LOW-COST 

Sid Harvey rebuilt units 

cost less but carry the same 
(new unit) guarantee. 

PEACE OF MIND 

Put it on — then forget it 





SPARE PARTS 


Including floats, gage 
glass, valve and strainer 
assemblies, mercury tubes 
Fully described in Sid 
Harvey’s Catalog. ; Four assistant sales managers have been 
Write for your FREE COPY. appointed by Richard B. Schmidt, sales 
Q\) ”* manager, Mueller Climatrol, Milwaukee, 
ARNEN ac Wis. They are top (left to right): Jack 
AVAILABLE AT VA ‘ H. Beck and W. A. Lemore; and bottom: 
ALL SID HARVEY STORES ee One M. H. Thomas and Leo M. Winter. 
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PF-2002 Filter 
PF-200 Element 


Reduce 
your 
inventory 
problems... 


a 


THESE 4 PUROLATOR REFILLS 
SERVICE 98% OF ALL 
OIL BURNER FILTER INSTALLATIONS 


With the addition of three new sizes, the 
famous PurOlator line of Micronic® filter 
refills (including gaskets) will now fit 98% 
of all oil burner installations. 


tilt tla all ll A a A A ae 


' 
i 
f', 
' 
7 
I 
l 
t 
f 
x 
bets 


In addition to supplying most requests from 
a minimum stock of four sizes, you can give 
your customers the five outstanding benefits 
of PurOlator Micronic filtration —no matter 
what filter is installed on their job 


. Water and acid resistant element 


. Uniform density filtering to .0005”. 





. No channeling or ‘‘soft'’ spots 





. Will not shrink, distort, stretch, flake 
or deteriorate. 


. A guaranteed filtering capacity of over 
100 gallons per hour U.L. approved 





p~ ~MAIL COUPON FOR FREE CROSS-REFERENCE CHART-— 


This handy guide shows you, instantly, the filter | Purolator Products Co., Inc 
refills which may be used, interchangeably, in all | Sefienens. tna acien ™ ‘ 
leading filter units. ¥ y 


PUROLATOR 


PRODUCTS, INC. 


“FIRST iN THE FIELD OF FILTERING” 


Please send me copies of your Oil Burner Filter 
Element Cross-Reference Chart 


| 

| 

| 

| Name 
| Address 

State 
Rahway, New lersey and Toronto, Ontario, Canada 


eloil -\ 
oilhear, 





. . . « Manufacturers’ Activities 


Lima Register sales Meeting 
introduces new thrifty Line 
INTRODUCTION and demonstration of 
the new “thrifty Project” line of regi 
ters, diffusers and grilles was the fea 
ture of a recent national sales meeting 
held by Lima Register Co., Lima, O 

C. B. Armour, sales and advertising 
manager, conducted the three-day 
sion which was attended by 
managers. Other Lima ofh« 


Beckman, pz 


I 


part were Lec 
manager; and Joe Irvin 


manager 


How to get a good night’s sleep 


3 with 


Tired of those late night calls because 
the oil burner “‘conked out?” 


HONEYCOMB 
FILTER TUBES 


Well, your sleep won’t be bothered by 
breakdowns due to oil impurities if you 
install Fulflo Filters with the new 
Honeycomb Filter Tubes. 


The new Honeycomb Filter Tubes are 
made from a special combination of materials 
— designed especially for today’s complex 
oil burner fuels. Improved film of 
fibre napping across hundreds of filtering 
tunnels removes micro-contaminants. 

You get positive protection against 
clogged nozzles and fouled points. 

So assure a good night’s 
sleep — and protect your profits 
by eliminating costly service 
calls — with Fulflo Filters and 
new low-cost green Honeycomb 
Filter Tubes. 


COMMERCIAL FILTERS CORPORATIO 


MELROSE 76, MASSACHUSETTS 
PLANTS IN MELROSE, MASSACHUSETTS AND LEBANON. INDIANA 


Two-way radio systems will be pro- 

duced by General Electric Co. in this 

modern factory at Lynchburg, VYa., 

where the G-E Communication Products 

Department is transferring its head- 
quarters. 


Isadore Morrison becomes Head 
of Morrison Steel Products 

MORRISON STEEL Products, Inc., Buf 
falo, N. Y., recently reorganized its 
Isadore Mor- 
and M 


Jacque Kohnstamm was named exec 


top level management 
rison became president, 
utive vice president 
Other officers are Arthur J. Harscl 
vice president in charge of engineer 
ing; Sheldon Weisberg, treasurer; Ed- 
ward Kavinoky, secretary; and An- 
thony W. D’Ambroisa, controller 
Morrison joined the company in 
1923 beginning as a metal workers 
helper; he became vice president in 
1940 
Kohnstamm has been with the firm 


charge of manufacturing in 
since 1935 and had been vice presi 
dent, sales-advertising, purchasing and 
trafic, since 1944 

The company manufactures MOR 
SUN heating and_ airconditioning 


equipment and utility truck bodies 


Lamneck Division is bought 

by Champion Furnace Pipe Co. 
CLAYTON & LAMBERT Manufacturing 
Co., Louisville, Ky., 
Lamneck Air Distribution Pipe and 


recently sold its 


Fittings Division to Champion Fur 


Peoria, Il 


Roger Sherwood. former Lamneck 


nace Pipe Co 
Division sales manager, joined Cham 
pion prior to the merger. There will 
be no break in customer supply of fur 


nace pipe and fittings 
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blank sizes or multiples—to reduce scrap, 
to save you time, and to cut your costs. 
The better the steel, the better the combustion 
_ , chamber for oil fired furnaces. For this purpose, 
Makes the Stainless Steel nothing beats Ingersoll heat-resisting stainless. 
This special analysis steel is scientifically 
formulated to withstand high temperatures, and 


that Makes Combustion Prepon sg and contraction under heat- 


With exceptional forming characteristics, In- 

gersoll heat resisting stainless steel fabricates 

Chambers Better easily to permit freedom of design and produc- 
pl lata tion techniques. 

So-—it pays to specify Ingersoll heat resisting 

stainless steel for your combustion chambers. 
Try it, and see. 


Heat Resisting - Sheared to Size 
We custom shear this special steel to your 


not the com 


ADVANTAGES OF STAINLESS 
STEEL COMBUSTION CHAMBERS 
No breakage in shipment or 

handling 


Lighter weight lowers freight [ owcensou srt | 


ne heating—for greater BW Inge rsoll 5 T E E L D | V l bs) | 0 N 


ici 

pune Borg-Warner Corporation 
Cleaner heat—better temper- } 

ature control Passes. NEW CASTLE, INDIANA 


dloil 





Chevy 
ys a 
tough- 


and proves it on high-tonnage 
north country grind! 


This hauler had 104,000 miles on his Chevy heavy-duty V8 before even 
a valve job was needed! William Brosius of Grand Forks, N.D., works 
his Chevrolet Series 100 models hard, all year round. Summers, they 
pull 10-yard boxes for hauling sand and gravel. The rest of the year, 
in all kinds of north country weather, they pull tandem trailers with 
full-capacity loads of potatoes or grain. “They keep at it all the time,” Bill 
Brosius says. “One of them even covered 104,000 miles before a wrench 


ever touched the engine to take off the heads or pan.” 


That’s a tough truck job—but there’s a big 348-cu.-in. In less than a year, this heavyweight model (which 
Workmaster V8 under the hood of that 10203 Chevrolet also features frame reinforcements, cast-spoke wheels 
shown above, delivering the kind of durable power and heavy-duty springs) has covered over 120,000 miles! 
that’s rating it tops for efficiency on rugged runs. A Tough-built big-truck components make Chevrolet’s 
Spicer 5-speed transmission and an Eaton 18,000-Ib. new heavyweights or middleweights the best trucks 
2-speed reer axle round out a dependable power team. yet for your long hard hauls! 


No job’s too tough for a 
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Chevy’s powered to cut 
costs and keep going on your 
long, hard hauls! 


That's for sure, whether you use mighty middleweights 
or high-capacity heavyweights—whether you prefer 
V8’s or 6’s. 

Take Chevrolet’s 1959 big-truck V8’s, for example. 
As indicated by that tough truck job pictured above, 
these modern engines are out to whip any work that 
comes their way. They’ve got what it takes to do it. 
The shortest piston stroke of any comparable truck V8’s: 
a sure sign of more work on less fuel. Compact design 

that cuts down on truck weight and 
helps assure the biggest possible pay- 
loads. Scores of up-to-the-minute 
features that know how to trim 
overhead: full-flow oil filter, hydrau- 
lic valve lifters, hard-faced exhaust 
valves and hardened valve seats, 


Chevrolet truck! 





* 


extreme-duty Moraine 400 bearings, rotor-controlled 
governor, overspeed warning light, and many more. 

And with a complete lineup of modern V8 powerplants 
—including 160-h.p. Trademaster, 160-h.p. HD Task- 
master, 175-h.p. HD Super Taskmaster, 185-h.p. Work- 
master Special and 230-h.p. Workmaster—Chevy can 
match the engine to your work, ideally. 

Or if you prefer 6’s, Chevy’s still 
your best bet. Standard in Series 40 
models is the 135-h.p. Thriftmaster 
6, better than ever for 59 with a 
new Economy-Contoured camshaft 
that improves gas economy by 10‘;! 
And in series 60 there’s a new edition 
of the 150-h.p. Jobmaster 6. It offers new durability 
stemming from new tougher built pistons, Stellite- 
faced exhaust valves and chrome-plated oil control 
rings. Both of these famous 6’s provide plenty of hard- 
pulling torque. 

Six or V8, you'll go a long way before you see the 
likes of this 59 Chevy engine lineup. Actually, there’s 
only one best place to go for all your trucking needs 
and that’s to your Chevrolet dealer’s. Chevrolet 
Division of General Motors, Detroit 2, Michigan. 





. . » « Manufacturers’ Activities 
Revcor buys Bronson fan Line 
as part of expansion Program 


REVCOR, 
manufacturers of blower wheels and 


inc., Carpentersville, Ill 
housings, have purchased the Bronson 
fan line from the Bronson Fan Manu 
facturing Corp., Los Angeles, Calif 

All manufacturing operations will 
be moved to the Carpentersville plant 
The addition of the line is part of a 
planned expansion program, and will 


enable Revcor to provide complete air 


impeller service to the airconditioning, 


heating and ventilating field 


for satisfied customers 


sell 
the best in modern 


am bed e 


Model RS-A Model C-S Model S-S 





ZONED HEAT means: 
more comfort, less fuel! 


Zoned heat is now recognized as 
the ultimate in modern heating. Its 
advantages are two-fold: 

1) Comfort— each area of the 
home or building may be heated 
automatically to the desired tem- 
perature. 

2) Economy — heating plant need 
no longer burn fuel to furnish un- 
wanted heat. 


ZONE CONTROL VALVES are the 
most economical devices for accom- 
plishing zone heating control. With 
them, multiple zones may be in- 
dividually controlled from a single 
burner and circulator. 

Each zone is controlled by its own 
thermostat. All wiring is inexpensive 
low-voltage. 





and more sales volume... 


ZONVALVE 


rae), |e.) 7 us 





For full details, ask your wholesaler or write for Brochure B3. 


Wisconsin damper Company 
acquired by Carnes Corp. 


ASSETS of Senrac Industries, Madison, 
Wis., have been acquired by Carnes 
Corp., Verona, Wis 

Stationary and adjustable louvers; 
volume control, face and bypass, zone 


trol, fire and back draft dampers 


ire manufactured by Senrac for com 
mercial and industrial buildings. Ad- 
lition of these products will broaden 

Carnes line of diffusers, registers 
ind grilles, and roof ventilators, 


The Senrac operation will be moved 







ZONVALVES mean: 


more profits, better jobs! 


ZONVALVE is a zone-control valve 
of outstanding quality, as well as 
extremely low price. 

Zonvalve is thermostatically op- 
erated. All Zonvalves contain a 
built-in auxiliary switch, which auto- 
matically starts circulator or burner, 
when any Valve is in “open” position. 

Zonvalve may be installed in any 
position on supply piping or indi- 
vidual radiator. In modernization, 
Zonvalve replaces the ordinary ra- 
diator valve with no piping change, 
no shutdown of heating system. 

Zonvalve is compact, rugged in 
construction. It is manufactured in 
standard tubing and pipe sizes. Op- 
erates on steam and hot water sys- 
tems. Unconditionally guaranteed. 

Zonvalve is ideal for zoned heat 
in homes, offices, factories, hospitals, 
hotels and motels. 


For fast sales, sell Zonvalve! 





HEAT-TIMER CORP. - 657 BROADWAY, NEW YORK 12, N.Y. 
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into the newly expanded plant facili- 
ties at Verona. 


Two West Coast branch Offices 
are opened by White-Rodgers 
TWO NEW sales and service branch of- 
fices were recently opened by White- 
St. Louis, in Los An- 
geles and Portland, Ore 

Staffed by factory-trained person- 
nel, the new outlets are fully stocked 


Rodgers Co.. 


to handle the company’s line of heat- 

ing, refrigeration and airconditioning 
i 

controls. 


Controls Company of America 
forms new Swiss Subsidiary 
CONTROLS COMPANY of America, 
Schiller Park, Ill., has formed a new 
subsidiary, Controls A. G., located in 
Zug, Switzerland. 

The new company will be the cen- 
ter of the firm’s foreign operations 
Remy Ludwig, president in 
charge of the International Division, 


vice 


will be in charge of Controls A. G 





Completing franchise arrangements for 
Apparatus Distributors, Inc., as whole- 
sale distributor of Chrysler Airtemp 


commercial and residential aircondi- 
tioning equipment in the New York area 
are (left to right): Louis Lidsky, Ap- 
paratus president; J. B. Ogden, Airtemp 
vice president, sales; P. M. Augenstein, 
Airtemp president; Jack Stockinger, 
Apparatus general sales manager; and 
M. S. Morris, Apparatus executive vice 
president. 

Airtemp has closed its New York fac- 
tory branch as part of its new policy 
of stabilizing its distribution pattern 
through independently owned and op- 
erated wholesale distributors. 

Apparatus Distributors is located in 
Maspeth, N. Y., and has 120 dealers lo- 
cated throughout New York City, West- 
chester, Dutchess, Nassau and Suffolk 
counties, N. Y.; and Fairfield County, 

Conn. 
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DELCO MAKES THEM LIGHTER, SHORTER 


Delco’s oil burner motor is easier to 
install and totally enclosed for 
cleaner operation 


Oil burner manufacturers save on material, shipping and 
installati 


their product. Here’s why. This motor is lighter, yet remains 


costs when they use Delco’s oil burner motor in 


i full NEMA 56 Frame size. Even with this weight reduction, 
is strong and rugged, and has superior electrical 


performance ¢ haracteristics. 


Delco’s motor is shorter, too, and requires less installation 
iking it possible to build a more compact oil burner 
unit. And the totally enclosed design, which includes end 
frames with no vent openings, results in a cleaner operating 
motor 
All these extras and more are yours when you choose Delco 
tors for your product. Quality built for years 
» service, Delco will please your customers, 
ymer satisfaction means repeat business! 
te story on how you can save with Delco oil 
contact your nearby Delco Products Sales 
> to Deleo Products, Dayton, Ohio 


doi, 


Murer 


SUPERIOR ELECTRICAI 
PERFORMANCI 


torques and efficiency give you 


Increased 


more power for your money. 


STREAMLINE DESIGN 
Deleo’s sleek exterior design 
will complement any modern 
oil burner installation. 


STURDY CONSTRUCTION 

Main frame is of heavy -gage 
steel; end frames are one-piece 
aluminum die castings formed 
with structural ribs that give 
them amazing strength for their 
light weight 


ULTRA-QUIET OPERATION 

Precision rotor and bearing 
alignment, and dynamic bal- 
ance of rotating parts contribute 


to a long, quiet motor life 


DELCO 
MOTORS 


Delco Products, 

Division of General Motors, Dayton, Ohio 
© APPLIANCE MOTORS 
¢ INDUSTRIAL MOTOR 

¢ HERMETIC MOTORS AND CONTROLS 


© GENERATORS 








Manufacturers’ Activities 


American Oil Co. localizes Baltim W. A. O'Day, manager, 
Its organizational Structure overing Pennsylvania, Maryland, 
r. A. ALDRIDGE, vice-president in charg Delawar northern West Virginia. 
of marketing, American Oil C New . ind District of Columbia 
York, N. Y., has announced tl rea Atlanta: I. F. Pierc manager, COV 
tion of 25 new district oth to tak ri Virginia, southern West Vir 
over sales functions of 16 p1 North and South Carolina, 
sion headquarters Administrativ Geo! d most of Florida 
work now being performed 1 VISIO1 New Orleans: J. C. Rollins. man 
ofhces will be concentrated in fou ! vering Kentuck Tennessee. 
regional offices in the Am territo! Arkan Mississippi, Alabama, west 
New York: R. W. Reill ! rn Florida, Louisiar Houston-Gal 
covering the New England Stat ton section. Texas 
New York and New Jet Major effect of thi ges will be 








 stnamaaall 
y 


FROM 1.00 UP 





SINTERED FILTER SUPPLIED 
ON 
550 THROUGH .85 g.p.h. 
AT NO EXTRA COST 


HAGO PRODUCTS 


1120 GLOBE AVE.., MOUNTAINSIDE, N. J. 


IN CANADA — RICHARDSON, LTD. 
1169 Caledonia Road, Toronto 
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to separate sales from operating and 


administrative functions Present 
branch offices will function solely as 
shipping and receiving points. The six 
former Amoco regional offices will as 
sume responsibility for administration, 
operations, credit, staff work, account 
ing, reporting and clerical functions 
Mi st present divisic n ¢ fice Ss also will 


become district offices 


Ameo Corp. announces Changes 
among its executive Personnel 


APPOINTMENT of I. R. Filippone as 


vice-president and director of sales 
and C. R. Gates, vic 


member of the board of 


president, as a 
lirectors wer 
announced recently by The Am« 
Corp., Chicago 

Filippone will continue to maintain 


New York 


and will also have offices in the Chi 


ofhces with the division 


cago general office of the distributor 
of equipment for petroleum handling 
He has been with th 
1946. 


Gates | ined the ue 


OmMpany siMNee 


mpany in 1928 
and is also vice-president and eastern 
representative of Ardmore Products, 
i division of Amc 

New division sales managers were 
named recently. R. G. Cole will head 
the Detroit division and John Chrien 


will direct the Cleveland division 


o 

9° 

P. B 
representative, 
Shell Oil Co.., 


Caldu ell, 
marketing 


New York, 


obber-distributor 
le partment 


Is retiring 


ifter 34 years with the firm. He started 
with Shell in 1925 as a salesman in 
Nebraska and had a wide range ot 
sales assignments in the Midwest | 

fore moving to the head office in 1952 


Marshall D. Payn has been ay 
pointed Rocky Mountain district man 
ier, Opw Corp., Cincinnati, O. H 
has been a sales engineer for the firm 
since 1957 and will hy lguarter 


Denver 


Wellisch Magratte Associa 
Jackson Heights, N. Y., named repr 
sentatives in Western and Upper New 
York state for Gener Fittings C 


enwich, R. | 


I ist Gri 
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=a) NEW! 


mu \ GENERAL MOTORS 
conracrocsen \) SMILED) Vax 


Fits a 
2'x 3 
Closet 


- 





For the Popular 
Small Homes Market 





NEW “‘CLOSET-SPACE”’ DESIGN * Completely 
new design and engineering put high heating 
efficiency into a small package. Oil-fired 
models measure only 20” wide x 64” high 

x 3014,” deep (including burner). Sheer, clean 
lines and attractive baked-on enamel in 
Cameo Beige harmonize with modern 
decoration. It’s the ideal furnace for small 
homes, or for auxiliary heating of basement 
playrooms, and home additions. 


HIGH CAPACITY « Output of oil-fired models 
is 70,000 BTU/HR. 


FLEXIBILITY * Models available for both 
up-flow and down-flow heating applications in 
homes with or without basements. 


DEPENDABILITY * Developed and backed by 
General Motors . . . the world-famous quality 
brand all home owners recognize 





WRITE for further information to 
Delco Appliance Division, Dept. FO-3, 
General Motors Corporation, Rochester 1, N.Y 


CMil i 


Product of General Motors 





iat \1s 





Controls Co. of America makes 
Appointments in U. S., Canada 


DAN O'LEARY has been elected presi- 
dent of Controls Company of Amer 
ica (Canada) Ltd., Cooksville, On- 
tario, according to an announcement 
by Louis Putze, president of the par- 
ent company, Controls Company of 
America, Schiller Park, Ill 

The American company has organ 
ized a sales unit called Industrial and 
Commercial Controls which is teamed 
with Heating and Airconditioning, 
Appliance and Automotive controls, 


to provide blanket coverage of the 
firm’s markets. To achieve maximum 
distribution for the sales division, a 
network of manufacturer's representa- 


tives is being developed 


American Furnace Co. appoints 
Leonard Koch vice president 


\T THE ANNUAL meeting, the board 
of directors, American Furnace Co., 
St. Louis, Mo., named Leonard J 
Koch, vice president in charge of na- 


tional sales 











Oil BURNER 
FUEL FILTER 
OBF-100 


Exclusive WIX PORO- 
SITE pleated paper fil- 


wi 


SPIN-ON TYPE 


trant 
2 


Removes even micro- 
scopic foreign particles 
from oil 

~ 


Guaranteed to exceed 
120 gph gravity flow 


Lightweight, Rustproof 
Aluminum construction 


COMPACT! 5 ®%j:6” high, 
2 3/4” wide—8 ounces 


listed as Standard by 
Underwriters Labora- 
tories, Inc. 


WRITE 


Get the facts on this amazing 


OIL BURNER FILTER 


You make more money—you save time and trouble, too! 


Here are the best of good reasons for you to install the 
revolutionary WIX Spin-On Oil Burner Filter on every 
Oil Burner you sell or service. 

Installation is simplicity itself! All you do is insert the 
die-cast aluminum head in any 4” N.P.T. line (one or 
two pipe... high or low pressure system). Then spin-on 
the WIX Cartridge . 


no mess... 


. just a twist of the wrist does it 
.no tools... no filter pot to clean out! 
Now, the oil will be truly clean for the season. Your cus- 
tomers are happy and you've made friends AND profits! 
The WIX Spin-On Filter is the engineered answer to 
unnecessary service calls. It does a much better job of 
filtering. Features such as the exclusive air bleed and the 
safety locking screw SELL the home owner on sight. 


OIL BURNER / FILTERS 


He joined the company in 1937 and 
except a period during World War II 
has worked in various departments. 

Other officers were re-elected: C. § 
Franke, chairman; C. H. Franke, 
president; R. L. Archibald, H, J. Tim- 
merman, R. A. Cromwell and Dale 
Dassler, all vice presidents; R. A. 
Etavard, secretary and treasurer; and 
W. A. Sip, assistant secretary and 
treasurer. 


Goodall Rubber Co. opens 
new Office in Manhattan 


A NEW uptown office in Rockefeller 
Center, New York, has been opened 
by Goodall Rubber Co., Trenton, 
N. J. The company will maintain its 
district sales office and warehouse at 
the Goodall Building 5-7 White St., 
New York. 

J. E. MacDonald, Jr., vice-president, 
is director of national accounts and 
Edward LeB. Marshall is northeast 


regional manager. 
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ADDISON PRODUCTS CO 
Toledo, Ohio 
Editor 

Thanks for sending me your book 
on controls for summer-winter aircon- 
ditioning systems. 

There is a need for this kind of 
material, particularly at the retail 
level, and I think your’s is a readily 
understandable presentation. It will 
serve a useful purpose if it gets into 
the right hands and is thoroughly and 
seriously read. 

I shall have many opportunities to 
recommend use of the book. 

My hope for the coming year is that 
the Farmers’ Almanac is correct in its 
prediction of a long, hot summer. At 
the present stage of growth of central 
cooling system business, we must have 
favorable weather in order for sales to 
move ahead at a necessary rate. As 
use density grows weather will become 
less of a factor. If we could have three 
consecutive summers of favorable 
weather, starting in 1959, I think our 
business would really be on the road 


and going places 


extra profits for you" ~=WIX CORPORATION * GASTONIA © N. C. r 


In Canada: Wix Corporation Ltd., Toronto 


. H. SMOOT 
Central Sales Manager 
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Keep heating costs low 
with HEV-E-OIL 
commercial-industrial \ 
burners 


Hev-E-Oil burners furnish all the air necessary for com- 
bustion, assuring perfect fire control under all weather con- 
ditions. Low fire start that builds up gradually to the flame 
size required means smooth, safe operation. And once the 
burner is set for greatest efficiency, it stays that way no 
matter what the weather. 

A complete package! Fire tested! Automatic, electronic 
controls. Meets all codes. Easy to install. Models from 
5 to 150 gph. 

For more information on Hev-E-Oil burners write Indus- 
trial Combustion, Inc., 4507 N. Oakland Ave., Milwaukee 
11, Wis., Dept. FO-3. 





INDUSTRIAL COMBUSTION 
INC. 


EXECUTIVE OFFICE: 4507 N. OAKLAND AVE., MILWAUKEE 11, WISCONSIN 











’ TROLLED 
Hydrovalve's ~°N NSion 


TERMINALS 


, ‘. == They re 
eee SURNERS! te: re BEAUTIFUL 
As Well As 
DEPENDABLE 





© ° to service the —. 


ignitors . . . because Hydrovalve's 
Controlled Tension Terminals snap on 
easily. . . for strong, positive connections. 
Never too tight or too loose. quarter-century of dependable 
performance. In addition, today’s 


Boilers must be dependable . . . and 
Penn Boilers are backed by over a 


Hydrovalve’s CONTROLLED-TENSION TERMINALS — |  fenn Boilers hove the good design, 


@ Are made of nickle-plated spring-tempered brass the careful finishing that makes 

®@ Hove a unique double spring grip which prevents them easier to sell to today’s dis- 
loose connections for greater conductivity. criminating buyers. 

@ Save time! Wire ferrules are designed for Package units with all components 
eosier crimping and positive grip to resist pull | and controls, including motorized 
exerted during installation or removal. = zone valves. Gas and oil 


Hydrovalve’s Terminals are packed 50 to o jor. 





See your distributor ...or 


1319 Utica Ave write direct for literature 
TOL a a 


a PENN ° BOILER AND BURNER MFG. CORP. 


YOUR OIL BURNER SUPPLY JOBBER CARRIES A COMPLETE LINE OF mw | | Soles Office: 95 Empire Sa 
Hydrovelve's ENGINEERED FOR REPLACEMENT PARTS AND TooLs! -S¢* ou! é pared ll 


eloil 
oilheay, 





Superior Filtering for all Calendar of coming Events 
OTE PC AUIS 2! waconal Hea and ie Cond sida eee tank te 


meeting, Sheraton Hotel, Phil 


tioning Shovw Automotive delphia. Pa 
Building, Exhibition Park, To- 29 to May 2—Oil-Heat Institute of Ameri 
Mi re RO ronto, Canada ca, 37th annual convention, 
} low Ir depende! Onl Jobbers Olympic Hotel Seattle, Was 
Assi management institute MAY 
F U E L '@) | L F | LT E R S Continuation Center, University 2 Tennessee Oil Men's Assn., spring 
There's a Kiemm Fuel Miss — he t ee aos ee — Johnson Hi 
Filter for every standard . tel, Knoxville 
burner using No. | and ' agement institute, University of % National Tank Truck 
peatoncee 3 El Missouri, Columb Inc., annual convent 
“Millions Since 1932 LAB 2—Northwest Petroleum Assn., Job- Shoreham, Washington, D. ( 
1. Practically no flow — be i t H gr tW a Ni Indiana Independent Petroleur 
resistance—true 0 coliet otel, Minneapoius, inn. Assn , spring convention Cour 
wae ON depth filtration ene Kentucky Petroleum Marketers try Club. South Bend 
Simplified construc 
tion for simplified Assi management institute, | Pennsylvania Petroleum Assn., a1 
service...no tools f Brown Hotel, I nual spring meeting, Bedfor 
_—— i} 9—QOhio Petroleum Marketers Assn Springs Hotel, Bedford, Pa 
. Eliminates nozzle and ' , ; . 
line clogging fo \ ual meeting and trade show l North Carolina Oil Jobbers Asst 
increased burne \4 eshler-Hilton Hotel, Colum annual spring convention, Cat 
a yu lina Hotel, Pinehurst, N. C 
parts Hi - 7 
PK-150 U/L Chrome and Brushed As of New York | 3—International Petroleum Expos 
Zinc. a stor! New York tion, Tulsa, Okla 
: ity | Virginia Petroleum Jobbers Ass: 
chemistone I annual meeting, John Marshal 
sity element assures | 1 nstitute of New Eng Hotel, Richm« nd 
land, annual meeting, Statler National Oil Jobbers Assn., mid 
Hilton Hotel, Boston, Mass year meeting, Fort Des Moines 
Michigan Petroleum As_n., semi Hotel, Des Moines, Ia 
annual meeting and trade show, ) API Division of Marketing, mi 
Pantlind Hotel, Grand Rapids year meeting, Savery Hotel, Des 
Empire State Petroleum Assn., an Moines, Ia 
Division of nual meeting, Astor Hotel, New 30-June 5—Fifth World Petroleum Cor 
KLEMM AUTOMOTIVE PRODUCTS COMPANY York City gress, The Coliseum, New York 
1722 Worth Damen Avenue + Chicago 47, IIlinois Indepe ndent O1 Men's Assn., of erie 
EXPORT: Guiterman Co., Inc., New York 4 New England, annual meeting, 2—- 5—Oil Heat Institute of New Eng 
CANADA: Eigee, \td., Toronto Hotel Statler, Bostor land, Biennial Easte rn Expe si 
6—WNational Association of Oilburne) tion of Oil Heat and Air Cor 
ditioning, Statler Hilton Hotel 


Boston 
Adda HANDYMAN The NEW, MODERN SPACE-SAVING 1] an Society o 
to your furnace Inc., semi-annual meeting 


Conditioning / 1eers 
H | GENERAL | couver, B. C 
— aa for HAN DYMAN 9—Ojil Trades Assn. of New York 
i r por its! | t ‘ Siwanoy Country Club, Bronx 
— & ville, N. Y 
Wisconsin Petroleum Asst sun 
mer golf tournament, Dell Vie. 
Hotel. Lake Deltor Wis 
Maine Oil & Heating Equipment 
Dealers’ Assn., annual conver 
tion, Poland Spring House, P 
land Springs, Me 
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ystal-clean fuel oil every 
ps woter emoves dust 
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North Carolina to sponsor 
3-Day burner service School 


> \ FIVE-DAY burner service school, spol 
sored by the North Carolina Oil Jol 


Check all these Get your share of the profitable furnace cleaning business bers Association. Raleigh. N. C.. wil 
“HANDY MAN” with a minimum investment that insures big returns 


The General “HANDYMAN" Furnace Cleaner is built take plac e April 13 to 17. The scho 
with more power (up to 40 H.P.) and greater capacity ‘ : 
than any other cleaner available today. Now All resi 1s being held in c myunction with the 
© SPACE-SAVING MODERN DESIGN dential, commercial, institutional and industrial heating Coll . ) ; 
© ONE MAN OPERATION system cleaning jobs can be done with ease at a maxi ollege Extension Division of the 


mum profit oe = S ye ere cme 
© SELF CLEANING FILTER BAGS Investigate all the features and advantages of the Gen North Carolina State College. Tuitior 


FAST ALL WEATHER OPERATION eral “HANDYMAN" Powervac Furnace Cleaner before 

you buy furnace cleaning equipment for your shop. Send 
© LOW MAINTENANCE for our Profit Portfolio with complete information and those students who wish tk 
75 Cu. Ft. SOOT HOPPER prices on the “HANDYMAN” and other General Fur 


nace Cleaners. Do it now and start profits rolling on the college campus can do so for 
© CONVENIENT HOSE STORAGE your way from more cleaning jobs, more repair jobs and $5 a dav to cover room and meals 
@ 2 EASY-TO-REACH TOOL BOXES more replacement part sales for a profitable 1959 sigh se ” : : 


A committee is making final r 
Phone, Wire or SUR m W Me er & Sons visions to the school program to plac 
Cacaeaeee todo " y . — more emphasis on actual practic 
INdependence 3-5127 8260 Elmwood Ave., Skokie, Illinois 


rather than straight theory 


exclusive features: 


for the entire course is $27.50 anc 


» be house: 
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Names in the News 


on page 22) 


(Degins 


A. Hallinan, president of 
Racine Wis., died 


of the true oilburner 

right after World War | 

an oilburner for Baker 

r Car Co. and ater 
hrough the East setting up 
service schools. In 1928 
Seattle and established 
Automatic Heating Co., 
ting business, where his 
and effective merchandis 
uced a successful dealership 
ng the Depression. Hally re 
levelopment work in 1937 


ered a line of oilfired fur 


naces for Round Oak Furnace Co.. 
followed two years later by a similar 
effort for Conco Engineering Works 
Hally was issued a total of 52 patents, 


among the more notable oilheating ap 


plications of which were: A thermo 
drive pulley, felt type filter, therm 

stat and nozzle filters. Hally Mfg. Cc 

is to continue under the management 
of John Dale Hallinan, vice-president, 
Hally’s widow and the company board 
of directors. Hally is survived by his 
widow, two sons, one brother, one sis 
ter, one granddaughter and two daugh 


ters-in-law 


Clinton F. Hegg has been appointed 
assistant to the vice-president of sales, 
Johns-Manville Corp., New York. He 
was formerly vice-president and gen 
eral sales manager of L-o-F Glass Fi 
bers Co., Toledo, which was recently 
acquired by Johns-Manville. His head 
quarters will be in New York 


Thomas F. Neal has been named 
assistant manager of the Middle At 
lantic sales region, Sun Oil Co., Phila 


delphia He has been succeeded as 


manager of the Chicago sales district 
by David H. Durham, and John K 
McKee became manager of the com 
pany’s Ohio Valley sales region 


F. M. (Milt) Jordan has joined the 
sales department of Industrial Com 
bustion, Inc., Mil 
waukee. He was 
formerly national 
sales manager for 
Heil-Quaker and 
before that na 
tional sales man 
ager for Timken 
Silent Automati 
He has served on 
the board of directors of the Oil-Heat 
Institute of America 


Emmett Pollenz has been appointed 
New York District sales 
Taco Heaters, Inc ; 


Another company 


manavel 
Cranston, R | 
ippointment con 
cerns Robert H. Stevenson. who will 
cover southeastern Massachusetts and 
Rhode Island under the direction of 
Vincent F. Callahan. New England 


District sales manager 


Service-Master costs so much less in the long run 


that it's actually false economy to settle for any 


other make. Here's a truck body that has class... 


starting with the way it’s put together and ending 


with the way it stays together without constant 


upkeep through the life of several chassis. See 


one, go over it carefully, get all the facts, 


compare and you'll know why Service-Master is 


your very best service body buy! 


TWO MODELS...FOUR SIZES 


for %., %, 1, and 1% ton chassis 


Before you buy 
any service body... 


SEND FOR THIS 
FREE ¢?act FOLDER 


It's loaded with 
valuable information 


A standard Model SM-15 

(% ton) Service-Master is shown 
at top left. Below is the same 
model with a Canopy Top 

All bodies are available for 
immediate delivery in all 

48 states 


McCABE-POWERS BODY COMPANY 
5900 NO. BROADWAY « ST. LOUIS 15, MO. 





Is gas heating Equipment 
cheaper than Oilheating? 


(Begins on page 6) 


the warm air units, principally be 
cause gas makes them with so much 
smaller capacities and of much lighter 
materials, partly due to the fuel’s low 
flame temperatures. We're being hurt 
the tank, 
added 


piping and the labor connected with 


on the installation needs 
the combustion chamber, the 


all of these. 
It would be highly desirable to get 


new oilburning methods, better burn- 
ers, principally to give us something 
to talk 


were progressive, 


about, to demonstrate that 
That will 


help in our sales promotion, and in a 


modern 


influence the builders’ 
But if it’s only dollars he 


wants then we've got to dig hard into 


small way 


attitude 


the design of the units, and more than 
that, into the installation systems, 
There’s talk these days that maybe 
the oil man should furnish the tank, 
because the gas 


gratis, company 


furnishes the lines to the house for 


Sinclair's “Big Four’ Helps You 


ROUND UP MORE 
HEATING OIL BUSINESS 





Here’s what you get as a Sinclair Heating Oil Distributor 


Heating Oil contains RD-119®, Sinclair’s exclusive anti- 


» Premium quality product at regular price. Sinclair 


rust ingredient that reduces service calls. 


Strong advertising support at the local level where it 
counts most. 


» Profitable new sales ideas in a special sales training 


program. 


* An assured supply — thanks to Sinclair’s huge production 


and storage facilities. 


Get the most out of your market with new Sinclair Heating 
Oil. Write today for details: Sinclair Refining Company, 
600 Fifth Avenue, New York 20, N. Y. 





HEATING OIL 


120 


SINCLAIR 





SuperFlame 


its fuel. It’s done quite a bit on farm 
accounts by Midwest and Southern 
jobbers. That wouldn't be easy to 
handle, though, with the big builder 
because it’s too hard to assure holding 
the oil account. 

A mighty important step toward 
defining the problem of better oil 
heating at lower costs has been taken 
by the American Petroleum Institute 
when it agreed to supply $75,000 this 
year to get an expert started on re- 
search along these needed lines. By 
working with both the major com- 
pany and heating equipment company 
laboratories, at the very least he should 
be able to get us on the right track 
before another year. 


ao 

Donald A. Elert has been named 
sales manager, Milwaukee Valve Co., 
Milwaukee, Wis., a subsidiary of Con 
trols Company of America. Elert was 
formerly vice-president in charge of 
sales for Rundle-Spence Mfg. Co., and 
has had more than ten years experience 


in the valve industry 


David E. Sedgwick has been named 
district manager, The Williamson Co 
Cincinnati, O., in the states of Minne 
sota, North and South Dakota and 
parts of Wisconsin and Iowa, He was 
formerly associated with the Water 


man-Waterbury Co., Minneapolis 


R. M. Sloss has been made manager 
of retail marketing, Southern region, 
by the Atlantic Refining Co., Phila 
delphia. J. B. Robinson succeeds Sloss 
as district manager at Harrisburg, Pa., 
and E. A. Allshouse becomes manager 
Western 


of wholesale marketing, 


Pennsylvania region 


Robert G. Bacon, Binghamton, N. 
Y., has been named manager of Gulf 
Oil Corporation’s new Syracuse, 
N. Y., district, which now includes 
most of the former Utica, N. Y., sales 
district. The new district, which was 
formed to increase operating efficien 
cy in the enlarged sales area, has nine 
counties—St. Lawrence, Lewis, Her 
kimer, Oneida, Madison, Cayuga, Os- 
wego, Onondaga and Jefferson. Bacon 
joined Gulf in 1949 
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MOLDED HUMIDIFIER PAN DEFIES CORROSION 


TOUGH! Resists chipping, cracking and small pin holes EXCLUSIVE LIFETIME FEATURE OF 


which lead to corrosion. 4’ thick—won’t distort from heat. 


tage tos. = «GENERAL “800” 
) HUMIDIFIERS 









SPECIAL 
PHENOLIC 
COMPOUND 


Developed for parts continually 
exposed to heat and water, 
this specially formulated phe- 
nolic compound is tougher than 
steel, needs no porcelain 


enamel coating—can‘t chip! 
ABSOLUTELY ~CORROSION-PROOF! 


Withstands strong acids and alkalies. 
No doubt about it . . . here is the first LIFETIME humidifier or corrode as conventional metal pans often do. Stronger, 


pan. Molded from a tough, heat-and-water-resistant com- more rigid and easier to clean, this new pan is adding 
pound, the new General pan absolutely will not rust, pit exclusive new trouble-free features to the General ‘’800”. 


DO THE JOB RIGHT. When you sell o 
General Humidifier recommend a General 


G/A ANNOUNCES F 
THE FLOOR FURNACE =| | 
WITH A FILTER! “ 


NOW ... SELL YOUR CUSTOMERS CLEAN, 
FILTERED WARM AIR... 








a 


G/A's exclusive 


SREP ET 


et eS SO a ee ee 


filter and twin tur- 


bine blowers (the 


M4 
L 
. 


largest in use) cir- 


ix 


a 


ulate twice as 


gE ye ge 


much pure warm 
air through the 


home. Your cus- 





t mers will want 
just-free, econom- 


al, warm-air 





heating a the 





5/A way! men sncne = \ f 
mi Be ae” WA 
Get the complete 
ery . «« 
F CALL, WRITE OR 
GENERAL AUTOMATIC WIRE NOW! 





PRODUCTS CORPORATION 


2300 Sinclair Lane Baltimore 13, Maryland 


ORleans 5-7500 











o ” 











PRINTED FORMS 


For Immediate Shipment 





Check Items you are interested In. 





Attech to your letterhead, mall 
for FREE SAMPLES: 
[}] Fuel Oil Order [] Petroleum 
. Price Cards 
[} Phone Coll 
[} Inspection 
() Interoffice Information 


Correspondence 1 Service Order 


] Service Dept. 


Material Record 
} Survey Sheets ] Delivery 
Record 


| Service Record 
Cards 


] Servicemen's 
Daily Report 


] Degree Day 
Cards 


| Driver's Route 
Cards 


Metered One-Time Carbon 
Delivery Tickets 
(Truck—Bulk Plant—Gas Pump! 


‘ 

| 

| 

| 

| 

| 

| 

| 

| 

| 

[-}] Heating & Burner 
| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| My Name 
Company 
| Street 


| 
; City 


DEGREE DAY SYSTEMS 


39-30F 58 ST., WOODSIDE 77, N. Y. 








NEW LOW COST 
HIGH POWER 
VACUUM 


New hidden, patented* filter 


—3 times more power 


The new Premier Model P-950 Vacuum, 
with the new hidden, non-clog filter, is 
the only true low cost furnace cleaner 
The hidden filter gives you more usable 
capacity than other vacuums twice the 
size. You can clean 4-5 home furnaces 
without emptying. Yet it is so small it 
fits easily on the floor of your car. Over 


2000 in use. Other models range from 


16-48 qt. usable capacity, including 3 
in 1 units: wet or dry, blower or 
shoulder vac 

*patent number 281435; 

mmm cee crc ee 


Dept. 50 
in Canada 
Attention 


Please 


755 


For FREE 
illustrated 
information 


rush 
fill in and mail 
request form 
today. 


NAME 


COMPANY 


ADDRESS 





CITY 


122 


Woo 
35 Gerrard St 


Gordon | 


me 
Air Conditioning 


Filter 
fage 


tells exactly when 
to change filters... 








lasts indefinitely... lenata 
; ' owhy 
fits all furnace and air $19 
conditioning units... / [35 


one hole, 60 second installation 


Individually packaged with 


display/merchandising counter 
sales carton. A foolproof filter 
gage that really works sold on 
a satisfaction or money-back 
guarantee. Write for free sam- 
ple and discounts. 


F. W. DWYER MFG. CO. 





P.O. BOX 373G © MICHIGAN CITY, IND. 


Model P-950 





THE PREMIER COMPANY 


Ave., St 
West 


diawr 


Paul 16, Minn 


Toronto 2 
Bowman, V. P 


FREE details on Premier 
ind Industrial Vacuums 


& Sales Mer 
Heating, 
Thank you 


STATE 


Pacific Northwest speaks up 
(Begins on page 62) 


warm air furnace that does something 
to lighten the heat exchanger, that 
does something to put in a different 
type tank. I can show you where we 
can save $15 alone in connections from 
the tank to the burner 
I can realize, looking to the futur 

and speaking again of what we talked 


ibout a moment ago with some mone\ 


appropriated for this development 


that we can pick up $60 or $70, 
ind I don’t think that I am dreaming 
of tank 


wok at the 


ind the in 


Why hasn't a plastic type 
ome forward? When you | 
ost of the fittings. alon 
stallation cost that is involved whicl 


is going to grow every day as labor 


prices increase,—isn't this true? 


Grenier: I have gone one step fi 
into left field: I furnish the tanks 


Gray: You supply the tank? 
Grenier: I supply the tanks to any 
body who wants them. They sign 


heating oil contract with me for from 


three years to five years, depending 


on the total cost of the tank that that 


particular customer wants. I have put 


ut 60 tanks since January Ist on that 
basis 
Vining: Is there any charge? 
Grenier: No 
Warrington: He do 
stallation 
Griffin: If the customer puts in oil 


he gives him the tank? 


Warrington: Yes 


snt ck any 


Gray: This next subject from tl 


June issue gets right into what we ar 
talking about. “Does the profit px 
tential in a new oil account warrant 
the selling expense which you hav 


been putting out?” I am not talking 


about last winter with your warn 
season but typically 

You folks in this area have had tl 
highest average selling expense of an 
part of the United States. I think 
somewhere else I was going to ask you 
thout that anyway, but it is all part 


of the question 
Griffin: I think if they 


selling cost per account 


figured tl! 


ou would find it over-burdened 


have checked many times with peopl 
in the east. Take their number of sales 


men 


their gall nave ind W 


against 
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I don't think 





look bad. Take their number of sales 
men against their accounts and we 
don’t look bad at all. We might pay 
a little bit more to our salesmen be 
cause ur Wages or salaries are a little 
igher, I don’t know as to that. But 
just on “number of salesmen” and 
“number of accounts” we are very 
similar here to places in the east 

Gray: That is a good point, I hadn’t 
thought of it. In other words, if you 
have a typical 1100 gallon account 
ut he r 

Griffin: Last year it was 960. So it 
loubles the gallonage cost, you see 

Gray: In other words, it takes just 
as much effort 

Griffin: It takes just as much effort 
for that 960 as 1800 gallons that Herb 
Spade has 

Gray: That is quite a factor, I had 
never thought of it. Fueloil accounts, 
and I mean heating oil,—not what 
you call fueloil—once you get them 
mn the books and treat them decently, 
they won't switch to another fuel 
short of about seventeen years 

Griffin: That isn’t true out here be 
cause the average moves out here 
about every seven to eight years. So 
we are good for seven or eight years 

Gray: Yes, but once created, a heat 
ing oil account is a seventeen year 
purchaser for somebody 

Griffin: Yes. But when he moves we 


ive to follow him. As long as he 


loesn't move, a door to door salesman 
hardly ever gets him. He hardly ever 
hanges from one company to another 
| use of a door to door salesman 
But when he moves, immediately he 
becomes open bait. He feels differ 
ently. If he stays in his home and 
person calls on him, he won't chang: 
But the day he moves,—in the first 
place, he will have from three to ten 
salesmen call on him. Because from 
three to ten people in town know 
ibout his move—either from the real 
state people or those who move him 
So our salesmen have to follow every 
move, just like a new account 


Gray: We have had some discus 
tions, particularly during the last year, 
ind especially in the meetings in Ala 
bama and New Orleans on whether 
the marketer should just deliberately 
put more money into sales expense 


because he creates for the industry 
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3 g © Don’t Play 
2) \s. HIDE and SEEK | 

if) = with your Tools 


and Supplies! io—a—— 


Keeps ‘em Safe . . . Easy to 
Find Without Wasting Time! 
*% Removable and Adjustable 

Stow everything neatly, compactly, easy to reach. Shelf and Tray Dividers 
Change compartment sizes by removing shelves or 12-14-16 Gauge 
rearranging bin dividers to suit your load. Perfect cold-rolled steel 
protection from loss, theft, weather, and saves you ¥% Double panel doors and 
time. Get rugged READING custom-built quality at watertight compartments 


mass production prices! y Heavy Diamond Deck 
Steel Floor 


EADING UTILITY BODIES 
job-planned for 


OIL BURNER INSTALLATION AND SERVICE 
‘= = READING BODY WORKS, INC., 420 Gregg Avenue, Reading, Penna. = —% 
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INTERCHANGEABLE 
HELICAL GEAR 
REDUCTIONS 


Viking Pumps 7 we. 


in 35 - 50 - 90 - 150 G.P.M. Sizes 


You have a wide range of speeds, with these new Viking heavy duty 
pumps, because of the five, easily interchanged helical gear reductions 
By changing gear reductions, you can handle liquids ranging in viscosity 
from Bunker C to fuel oil. 


New reductions also make pumps narrower and lower—able to fit into 
smaller space. Gears run in oil. Reducing unit is mounted separately— 
not supported on pump or motor shaft. 


For full information on this new, compact unit, write 
for bulletin SP-488EE. 


NX 


VIKING PUMP COMPANY 


Cedar Falis, towa,U.S.A. in Canada, it's “ROTO-KING’’ pumps 





C es and Distributors in Principal Cities -See Your Classified Telephone [ 
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such a long range customer. A heating 
oil customer is a pretty valuable ad- 
junct to the industry as a whole 

Gray: Last spring you had about six 
hundred and ten men registered at the 
convention in Vancouver. They were 
cash paying customers, so they came 
up and seriously wanted to learn 
something. 

I am looking forward to your na 
tional convention here in April. I am 
a little curious as to what you may 
expect in the way of attendance or 
increased interest. 

Griffin: One thousand. 

Flournoy: We have had our sights 
set on about 700 or 750 at least lo- 
cally from the Pacific Coast and 300 
to 350 from the East. I have nothing 
to substantiate that, but that is what 
we are planning. 

Gray: That is a little higher than 
I would guess from the East, but | 
would be delightfully surprised. They 
are going to run one special train, as 
you know, which would bring a fair 
bunch of them. That isn’t too big a 
crowd. They are going to pick up in 


New York, Philadelphia and Chicago 





“Instrument check- 
ups open the doors 
to profitable equip- 
ment sales." 


.-- QUALITY INSTRUMENTS 
that Pay for Themselves 


The FYRITE Service Kit provides a complete 
set of accurate, quality-built combustion-testing 
instruments at the lowest cost. It includes the 
FYRITE CO, Indicator which is unsurpassed 
for fast, accurate flue gas analysis; and also 
contains the popular 
Gauge and the TEMPOINT 200°-1000°F. 


$52 .30 — 
Sold by Alert 


Heating Jobbers Dial Thermometer. 


BACHARACH INDUSTRIAL INSTRUMENT CO. 
200 N. BRADDOCK AVE. © PITTSBURGH 8, PA. 


Send FREE Bulletin on Profitable Uses of Service Kit 


NAME 
COMPANY _ 
STREET ADDRESS 
CITY & STATE 


Warrington: Is that going through? 

Gray: Yes, they have reserved it. 

I believe everything we can possibly 
do to interest more folks in your op- 
erating methods and your individual 
characteristics and so on will help. 

You folks are going to have a prod- 
uct show, aren't you? 

Elmslie: We are thinking seriously, 
Bob, of putting on an entirely differ- 
ent type of show. It may be brought 
together and put into being. If we do, 
what we have in mind is taking some 
rooms up on the second floor of the 
Olympic, some of the display rooms, 
and then in one room, for example, we 
would have a processing system as pre’ 
pared by Underwood, Diebold, etc. 

We would run continuous transac- 
Now, 


they would be exhibitors in the sense 


tions through those machines 


that they were exhibiting that type of 
equipment 

In another room we have been 
thinking of having a complete dis- 
patching system which might include 
RCA or Motorola type of equipment 
We would run an order coming in 


through the grade “A” system and 


out through the dispatch, and it would 
be drawn out. Maybe it would be con- 
ceivable that this order would come 
back and go through the other room. 

Gray: It’s quite a novel approach. 
I certainly like the idea of your having 
it in the hotel. Because with the size 
of show that you have and the volume 
of equipment, if you can get it in that 
architectural setting of a fine hotel, 
you have a nice advantage in showing 
it off. I am thinking of the Boston one 
in which they get such a nice coverage 
every other year. They have it on the 
mezzanine floor of the Statler. 

You take a common nozzle or pump 
or motor and show it in a Louis the 
XVIth architectural setting with plush 
carpets, it looks more like a gem. 

You are going to have plenty of 
hotel accommodations, aren’t you? In 
other words, you can more or less re- 
serve about that quantity? 

Flournoy: I think we have about 320 
rooms in the Olympic, haven't we? 
We have six or seven hundred avail- 
able. 

Elmslie: Throughout the area, we 
have about one thousand rooms. 








FYRITE CO, indicater 


DRAFTRITE Draft 


_— 


Before you buy your next oil burner, 


write us for complete information on 


BRANFORD BURNERS. 


Model DO 
5. to 14. GPH 


Model ]-3 
75 to 1.75 GPH 


BRANFORD offers a 
complete line of SHELL HEAD 
models from .75 to 20. GPH 


y 4 








Branford Tank & Heating Products, Inc. 


286 Howe Avenue 


> 4 


Shelton, Conn. 
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Planning for 
your future’? 


Profit with Chrysler Airtemp 


Stabilized distribution through independent wholesale distributors 
and improved profits are primary objectives of Chrysier Airtemp 


J.B. Ogden, Vice President—Sales, erplains new program 


“Our goal is to make the complete Chrysler line more profitable than ever for 
our distributors . . . and to use them as our single ponder of distribution. This 
is a long-range program that will lead inevitably to increased consumer sales 
through better market penetration for our air conditioning and heating equip- 
ment. And, it’s already under way. 


Closing Factory Branches 
“‘We took the first step in December when we closed our factory branch in 
Dayton, Ohio, and signed up General Air Supply Co., Inc. to handle 13 Ohio 
and Indiana counties. This is the pattern we expect to follow throughout the 
country because we firmly believe that aggressive, profit-minded distributors 
and their dealers are the only sensible solution to the confused and chaotic 
distribution problem in the air conditioning and heating industry. 


“Progress and growth of your business, we believe, depends on your working 
with a company that has planned well for the future. And that is precisely 
what Chrysler is doing. 


Expanding Organization tor increased Volume 
“The Chrysler distributor-dealer organization is being strengthened to pro- 
vide adequate, stabilized distribution for the increasing volume of business 
we confidently expect to do in the years to come. Why are we so confident? 
For five good reasons: 


“First, we’re expanding and improving our product line to increase sales and 
profit opportunities. Second, we’re moving into an aggressive advertising and 
merchandising program . . . with national advertising closely co-ordinated 
with local retail merchandising, and supplemented by local market promotions. 
Third, Chrysler is providing the most comprehensive sales training program 
in the industry. Fourth, there exists a public awareness of the well-deserved 
Chrysler Corporation reputation for product quality and engineering excel- 
lence. Fifth—and perhaps most important—there’s a new spirit of excitement 
and enthusiasm in our distributor-dealer organization . . . and it’s already got 
us off to a record-breaking start for 1959. 


“How do our present distributors and dealers feel about their future with 
Chrysler? Their actions speak for themselves. During our National Business 
Conference in Dayton, Chrysler distributors placed record orders for the 
first-quarter 1959. The total represented a 50% increase over equipment 
orders for the corresponding quarter in 1958. It’s been the greatest start in 
our history. And it’s not too late for you to get in on the ground floor.” 


Joseph B. Ogden, Vice President—Sales, Airtemp Division, Chrysler Corporation 


For a profitable future, think of Chrysier. Contact Airtemp 
Division, Chrysier Corporation, Dept. K-39, Dayton 1, Ohio, for 
the complete franchise proposition. There will never be a better 
time to do it than today. 


< HRYSLER 


AIRTEMP 


FIRST WITH THE FINEST IN AIR CONDITIONING 





Vassachusetts shows how 
(Begins on page 


number of oilburners in 
tate has grown to 793 
t three-year gain of 
wating users have 
reaching 115,000 at th 
three years; 45,000 new 

The oilheating crowd 
ind a half times as many 
ars as they did. Mayl 
ave done better, with th 
ou had, plus the best 
eating seyment of the 1 

But again, look at the 1 

u were outselling gas 
n your first three years 
tional campaign, gas was 

n the nation as a whok 
lustry gained in those identi 
ears 2,830,000 new users 
wating fuel while fueloil 
idding to their customer 
446.000 

There were many mor 
jobs sold in that period 
ause those figures, for b 


husetts and the nation, r 


SERVICE 
TRAINING 


DAY RESIDENT Tra 
EVENING RESIDENT Training 
HOME-STUDY RESIDENT ‘ 
HOME-STUDY Course? 
Write for FREE 
and Sample tess 

No cost or obligation 


ADES SHOPS SCHOOL 


Mass. 
161-163 High St., Dept. F, Boston 10, 


DRAFT CONTROL 


Fully adjustable for precise accurate setting 
and instant response to draft variations 
ADJUST-O-DRAFT is quality constructed. A 
cast aluminum ring with built in stops, con 
cealed solid brass bearings, and other 
features, insure lasting dependability and 
maximum efficiency when you INSTALL 
ADJUST-O-DRAFT. 


UTUAL 


MANUFACTURING CO. 


45-16—i62nd St.. Flushing, &.1.. N.Y 


Available in sizes from 
5 they 12 inches 





do business than we found over the 


ountry. Not much more, though 


Where you had your own bulkplant 


the average New England company 
reported to us total operating costs of 
?.90¢ a gallon on No, 2 oil: the whole 
nation had 2.84¢. If you did not have 
your own bulkplant, your over-all cost 
last season was 2.69¢ and the U. S$ 
iverage was 2.56¢. You might say that 

u make a bad showing, but wa 
minute 

The payoff is that 

urselves so firmly in the 

onfidence and affection that you had 
the courage to maintain a fair pricing 
level. So what's the real result? Your 
net profit before income taxes in th 
general New England part of the 
ountry were 16% higher on No. 2 
fueloil than we found in the experi 
‘nce of the nation as a whole. This 
ime about, naturally, because your 
iverage margins were higher. With 
these higher margins and the better 
net profits you felt more inclined t 
put more into selling and your adver 
tising campaign. They g 


like the chicken and the egg 








KEK Te? be Sure fap 


KEK-CLEANED BOILERS 
LAST LONGER 
GIVE EVEN HEAT 
WITH LESS FUEL 


STEAM AVOID 
FASTER => AIR LOCK 





LABORATORY 
MADISON, NEW JERSEY 








RAJAH TERMINALS 


FOR OIL BURNER SPARK PLUG 
IGNITION CONNECTIONS 
Made in Two Styles 
CRIMP TYPE and SOLDERLESS 


Cede Ne. C/T #11 Cede Ne. $-SOS #11 


THE RAJAH CO., 35 Verona Ave., Newark, N. J. 





March 
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REAP INCREASED SALES 
YOUR OWN EXCLUSIVE 
from DIRECT MAIL PROGRAM 


H y successful campaign developed for one of Chicago's 

leadir oil distributors now available on exclusive territorial ‘ BURNER 
basis, outside of Cook County, Illinois. Complete art in car- 1 
toon style, ready for your printer. Campaign features Oil : ; 
Burner Service Dependable Delivery Quality Fuel ‘ 

Heating Equipment and 4 other selling points. It is de- b 
signed for 2-color printing on self-mailer 3°, x 9 blotter with y 
monthly calendar Complete for only $200.06 less-than- 


average cost for just one piece of campaign j mt : 
Send Company signature and phone number for free sample. ’ % ELECTROL 
JOHN B. MORRISSEY CO., Advertising, * 


30 North La Salle street, : 
Chicago-2, Hl. fully 





automatic 





2 3€ 


WE WANT TO BUY ELECTROL HO Series Oij Burners are designed specifically 
to burn No. 4 fuel oil and feature: 
@ No moving arms and rods, special pumps, or heaters 
» 
A FUEL OIL BUSINESS | |: 
@ Standard stock items—heater, controls, valves, nozzles, pump, etc 
@ Three models, 2 to 20 gph. 


IN METROPOLITAN PHILADELPHIA and... the finest and most complete line of #2 oil burning 


equipment including warm air furnaces, boilers and water 
heaters, from .75 to 24 gph. 


Famous Electrol Cut-off Valve prevents after-drip 
Hot oil at nozzle on every burner start. 


REGARDLESS OF SIZE 


Write for "HO, No. 4 Burner" literature, or on any 
oil burner problem. 

WRITE BOX 1463 ELECTROL BURNER MANUFACTURING CO., INC. 

RUTHERFORD, NEW JERSEY 





























/ give Expert Service 
and | use... 








er AS parktrodes =) The 


P 


en 7 BOSTON COMBUST 
to 
correct 
Vee Sa PULSATION 
~?— ms and 


By far the most complete line 
of Ignition Electrode Assem- POOR co 2 
blies, insulators, fittings, bus 
bars and cable. For fastest 
service on exactly the ignition 
parts that you want, always Adaptable to any pressure atomizing burner. 
order froma “Dielectric” Jobber. Available for 4", 5" and 6" blower tubes. Adjust- 

There’s one near you! _7.59.; able air shutters permit obtaining high efficiency 
sunflower flame or efficient non-pulsating flame. 


yf / 
tH 

Comes complete—easily installed. 
DIELECTRIC A PROFIT MAKER 


My Customers appreciate the DIFFERENCE!” 


10) 0) Ul oy Ro OAT aT en Scra or ee be 


125 VIRGINIA AVE., JERSEY CITY 5, N.J. BOSTON MACHINE 7-17 WILLOW STREET 


WoORKS COMPANY , tYNNn, MASSACHUSETTS 


eloil 











This Heavy Promotion 


UARY 17, 1959. 


| Me n T urning on Heat 


THE NEW 


dvertising. Fuel | 


ARL — GEL 


MAILY, TUESDAY, FEBRUARY 17 


= Map0ilHeat Promotion Program 


Plan Will Cover 19 States, National Fuel Oj] 
959 | Council Chairman Says; Cost $1.5 to $3 Million 


By ¢ 


F ¢ OMMEF 


I 


Map Plan 
For Oil Heat 


Promotion 





\long Madison Avenue With Kaselow 


Added No 





is Booming YOUR Sales! 


P to $3,000,000 will be spent this year by major oil com- 
panies and fueloil dealers, to tell the public why oil heat 
is their best comfort buy. This tremendous advertising 

program costs nothing to manufacturers of oilheating equip- 
ment, components, and accessories; oilhandling equipment man- 
ufacturers; and cempanies making airconditioning to be in- 
stalled with oilheating—yet its promotional value is enormous. 


Why are the oil companies doing this promotion job which 
must benefit manufacturers of oilheating and oilhandling equip- 
ment? The reason: fueloil is presently the most profitable large 
volume product the oil industry sells—twice as profitable, per 
gallon, as gasoline, at the retail level. The major oil companies 
want more fueloil volume, and they’re now engaged in a strong 





campaign to help sell more oilheating equipment! 


From SALESSENSE IN ADVERTISING Manufacturers have an excellent opportunity to capitalize on 
this strong promotional campaign, by selling and advertising 
more strongly to the oil heat industry this year! 





by James D. Woolf, 
Advertising Age, 2/16/59 


(Quoting Joseph Katz): “The element of time 
is the big, underestimated ingredient in adver- 
tising. Many a promising product becomes a 
dust-gathering item on the storekeeper's shelf 
because the manufacturer expects too much of 7 ee 7 

advertising, because the power of advertising April Advertising Forms will be 
was oversold, because the money ran out before 


the advertising got half started." 


open until March 10th. How much 


Advertising,” said John Wanamaker, "does not 
jerk; it pulls. It begins very gently at first, but 


the pull is steady. It increases day by day, and space may we reserve for YOU? 


year by year, until it exerts its irresistible power.” 


Moral: Your advertising should call on your 
good prospects as regularly as your sales- 
men do! 











HEATING PUBLISHERS, INC. 


2 West 45th St., New York 36, N. Y. © (MUrray Hill 2-4786) 
A. G. WINKLER, Adv. Dir. LEE STEEDLE, Adv. Mgr. 


MEMBER Eastern Adv. Mgr.: DICK RAYMOND 


Midwest: 224 So. Michigan Ave., Room 200, Chicago 4 (WAbesh 2-9548)— 
Pacific Coast: Don Harway, 1709 W. Sth St., Los Angeles 17, Calif. (HUbberd 
ee 35-5141). 
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I can 


hear some of you saying because ,as an industry were 
“Yes, but the market could laps tting older. More of our oilheating 
and destroy the whole picture that juipment in the homes is older; too 
you ve painted so beautifully.” Any I f it is reaching replacement 
thing can happen, but the probability r us to be at all complacent 
of that happening is small The typical family will stay with 


Don’t forget that it’s men that mak 


heating equipment while it works 


other 37% went t tricit) 


vas I C4 
That wasn’t too hard for us to tak 


in stride, even if we didn't like it 


It’s the coming ten years that bring 


us real concern. In the period fron 


1958 to 1967, inclusive, there will b« 


four million jobs with andles o1 


or break markets. As long we hav On the average. that means for their cake, and they will be replace« 
in our New England indust: r in rs from the time it was new We've got to somehow improve out 
the Boston harbor if you like, the kin I r figure is very well sub recovery rate by proving that wet 
of men that I've been seeing and get t both by our own market the modern heat; we love the custon 
ting figures from over the past 2 by those of the Esso Stand ers who in turn must love us 
years, ['m not going to need sleeping The growth of oilheating will nev 
pills over this market iain be as easy to come by as we hac 
The equipment manufacturer The replacement Market before the neighbors moved in. I 
enough of a pickup in the fourth quar \s the publicity and ptance for fact, whether easy or hard, w I 
ter of last year that they like t tric heat grow. s es the expect to recapture the 12% growt 
look much better. Th mist that th ting family rates that we enjoyed as recently 
some of the major oil compat t to another fuel when they need four years ago. We can, I believe, | 
saying that in the five year t ting plant, T feel that getting more of the industry t 
the average growth in new 1 user t re buying for many years ahead what Massachusetts oil men do, g 
will be higher than in th ver thing back up to a 5% growtl mpar 
considerably higher. It seems 1 ! newe! to 3 in 1958 
able to say that 1958 hit the bottor n the ten years from 1948 1957 And we should, I'm sure, keep 
of a three year slide and we're due fo1 isive, 1,7 10 old oil jobs came good profit level, especial n Nev 
at least a bounce ip tor replacement. TI reachec England. I say that because of 
I do have one quite seri ith birthday actually customer attitudes, your willingn 
as We move into the years immediately repl 1. But nly 63 of and determination to make oilheatii 
ahead. Here’s a situation that comes them were replaced with oil heat; the as fine as we like to say it is 





"O-SO-TITE” 


Pipe-Joint Compound 


Expert Advice 
When You Need It 


1: 


0SOTI 


LIQUID JOINTING 


Used for over 25 years by oil 
heating dealers. You'll never 
have a call-back for joint leaks, when you use 
OSOTITE! Money-back guarantee. 


W. S. ANTHONY CO. Gp h 
} 
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109 BROAD ST., N.Y. 4, N.Y. ' 


BO 9-4843 
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The NEW 4-piece 





FLAME CHIEF 
COMBUSTION CHAMBER Hag 


This revised edition of OIL BURNERS Kalman 


Steiner, will provide you with complete information on the 


new by 


most modern electronic oil burner control devices 


me 4 


You'll find the answers you need in the pages of this handy 


eT ot oa j 
ongue and handbook on “Oil Burners.” Topic after topic is discussed 
grooved sections each . > 
sonal in the twenty-two chapters and descriptions, data, diagrams 
@ Special white insulating material gives and charts covering all major types of oil burning 


quick surface temperatures equipment, 











@ In 9 sizes: inside diameters of 9, | l ORDER YOUR COPY TODAY! 
12, 13, 14, 15, 16 and 17 inche 
© Wall thickness 2”. Please send your remittance and order to 
— sienna tt inet ae oo FUELOIL & OIL HEAT 
Y) - T 4 » Inc. 
2 West 45th St. ° 

} Dock Street, Matawan, New Jersey / New York 36, N. Y. 
UUW HUA TLL WN wun wt muntitth 
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For the FUEL OIL DEALER — a simplified Degree Day System! 


~~ the € Fuel Delivery Predictor 


— Postpaid pjus 200 Customer Record Cards, 
and 200 Signal Tabs 





Baa » avTomatic S . . 
tiiveny SYSTEM ~ (east of Miss. River) 
waer iteo or 


~/ FUEL DELIVERY with complete instructions @ Thousands ® | Western U.S. § 00 
PREDIC “TOR how to set up the system, in use. & Canada 








Simple! Accurate! Nothing to calculate! Customer records always in 
alphabetical order. Lucite dial indicates date of next scheduled de- 
livery. Degree Day system for large and small dealers at low cost. 
No more special deliveries! 

“ P. ©. BOX 14 


FLORAL PARK, N. Y. 











TURN YOUR SURPLUS INVENTORY of stoker, oil burner or gas controls 
vs R yes into cash. Mail lise and price to Box 885 
-~ -_ 


MANUFACTURERS REPRESENTATIVE with following wholesale plumbing 


R P & heating jobbers to aggressively sell competitively priced line quality len: 
fueloil e> oilheat tion Electrodes, Opportunity to earn high commission Write Ignition 
( J 


omponents, P. O. Box 424, Bloomfield, N 





WANT ADS WANTED, ADDITIONAL LINES OF EQUIPMENT. Coils-Air conditioners 

retrigeration equipment, grills, compressors, condensers, etc. As manufacturers 

Advertisements are payable in advance 75¢ o line; representative in Western Michigan. Now have unit heaters, gas conversion 

burners, small boilers. Two representatives, both men with years experience 

minimum charge of $4.50 for 6 lines or less. in air-conditioning and refrigeration with major manufacturer, Wilmot's, 1067 

Bridge St., N. W., Grand Rapids 4, Michigan 

No Advertising Agency Commissions. No discounts. , 

W ANTED—Sales Manager and Salesman capable of handling fuel oil and 

- equipment sales for large independent oil company. Give resume in detail 

NOTICE — Those writing to Box Numbers, address: c/o and send to attention of Philip Kaplan, c/o Crowa Petroleum Corporation 
FUELOIL & OfL HEAT, 2 West 45th St. New York 36. 92 Walnut Street, Hartford 1, Connecticut 


BURNER MANUFACTURERS Ouveeting new method for burning oil 
, . . . Domestic, Commercial Gun Type High-Low Operation. Also for gas and 
K" FACTOR CALCULATOR. Handy, compact slide-rule. Eliminates cumber horizontal rotaries. Radical departure from present methods. Oil prices, govern 
some charts Speedy Accurate. Single setting gives both K-factor and degree ~ 
i . none Oo ly $5.50, Degree Day seems. Dene. FO. 3930 $8th ment policy, make imperative full b.t.u. benefits be extracted from fuel. Five 
Sen oo ae A a “ << lg 8 y 9 ° Pt. eye . U. S. Patents granted, allowed or pending. Easily adapted to present burner 
seats GUasiee » sNCw of models. Certain applications useful for refrig. and air cond. Requirements: Ask 
. . : $25.01 - Please do no ly 1 s ab i 
MAXIMUM-MINIMUM thermometer. Get the daily high and low temperature ne 9S). Rage ge royalty. Please do not reply o apedlgg one and will 
for your area. This information necessary to secure mean temperature for ing to meet this condition. Full information returned as early as possible. Box 
= < ~ ‘ 5 
jegree day system operation. Price $7.95. Degree Day Systems, Dept. FO, ' 
Woodside 7 > “ork . 
New York. WANTED—Oil Burner Service and Installation Manager for oil company on 
‘ , . o Sho ‘ o shoo ‘ ) ‘ ‘ 
-ETROLEUM PRICE CARDS. Don't stop to figure—just read. Eliminate costly N - h re pn a ay. —_— a, ~ er and al le to train and 
errors. Card shows amounts from 1 to 999 gallons, and bridged from 1000 ee . ae FO le py 135 ‘lst Sa, N.Y PCOS CPPOCHCUnity Wrin 
ro 9000 gallons. Will pay you to send for our circular. Degree Day Systems oS. DOS 4 ¢ erst St., J 
Dept. FO, Woodside 77, New York 


in con 


NEED ALUMINUM OR STEEL FUEL OIL OR GASOLINE TRANSPORTS 
ALI , WE ATHER METER TICKETS imprinted with your name, address and We have several used, reconditioned and warranteed aluminum tanks from 
telephone. 1000 sets (3 part) only $18.00. Allow 10 days in busy heating 200 to 7100 gallons, one and three compartments, for heavy or light petri 
—— : > ) , 
eason. Advise make and model of truck meter, Degree Day Systems, Dept. FO leum products, suitable for Pennsylvania, New York, New Jersey and New 
X’ oodside New York England road laws. Contact your nearest Heil Distributor or The Heil Co 
: : Route =22, Hillside, N. J. Also, ask to be included on Used Tank Heilires 
*RINTED FORMS available for immediate shipment. Heating and oil burner mailing list 
iaterials form, burner service record cards, service order forms, inspection 
nformation form. survey sheet and others Send for samples, no obligation HEATING MAN for large distributor, Benefits, good wages. Box 
Write Dept. FO, Degree Day Systems, sdside 77, N 
¢ Degree Da ys x oe HELP WANTED—Male. Top flight man w take full charge of large ntrol 
ce, nameplate or truck lettering and trademark decals made to and pump rebuilding operation. Minimum of years experience in this te id 
Easy to apply, uniform, distinctive, economical for small or large required. Write full particulars in firse reply. Include salar lesired. Reply 


te for catalog. Mathews Co., 827 S. Harvey, Oak Park, Ill Box 1460 


TRUCK SIGNS—DECAL TRANSFERS—SERVICE—SALES: No charge for POSITION WANTED as Manager of Installatior Manager 

kerct lesigned to your specifications. Plastic colors give greater brilliance years experience in heating, oil and gas burners t r or wet heat 

and dura w priced, Easy to apply. Write for samples. Allied Decals nstallanon Service and trouble shooting a ’ le ‘ nad 
Avenue. Cleveland 4, Ohio onsider supply house, can travel. Reply Box 1 4¢ 


Use “CRESCENT PARTS” Service aw sleep 


“FACTORY REBUILT" Repair Exchange con- 





trol service on all popular makes at regular 


manufacturers list prices and trade discounts. - HOT 


WATER 
es FULLY 


Kos 
conraors | UFescent Parts and ee GuARANTERD 








Write 
O1L—GAS—STOKER for literature 


. ' 
Shenae henner Equipment Co., Inc. Parts & Controis FORCED WARM AIR and details of dealer 


White- Rod MAIN OFFICE PLUS franchise. 
ite- Rodgers nett - . 
825-831 S. Boyle Ave. | ‘ations Materan DOMESTIC HOT WATER METRO®PAC 


INC. 
Detroit © Pertex St. Louis 10, Mo. & Accessories nae. Ss 
ee BRANCH : 


ss cous | See, | [s{UJ[22[ N]/a\(C|S wateraines 





























HAY WARD 


Rotary Atomizing Burners 
¥%, to 12 Gph 


Boiler-Burner Units 
400 to 730 Sq. Ft. EDR Steam 


Pressure Atomizing Burners 
¥%, to 10 Gph 


Boiler-Burner Units 
200 to 2000 Sq. Ft. EDR Steam 


Write for franchise information: 


HAYWARD OIL BURNER CORP. 
19 Spring Street, Taunton, Mass. 
Branch Office: 

86 Kirkland St., Cambridge, Mass. 
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Dwyer Manufacturing Co.. F. W. 122 Johnson Degree Day System 
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PROFITABLE 
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STAMPED 






e AND 
CONSTRUCTED 





—y 
BOILER 


Factory wired and assembled 
Serviced in a matter of minutes 
Guaranteed 5 years 


Write for complete literature 
and prices 


NEW YORKER STEEL BOILER CO., INC. 


eee 


Colmar, Penna. 


132 


TONGUE & GROOVE 
JOINTS 


-LITE-CAST 


HIGH 
SIDE WALLS 
Ze) lem a) - 


DOUBLE SEAL 
MONOGRAM has... 


BETWEEN 
FLOOR & WALLS 
283 standard Designs and - 
sizes of LITE-CAST Insulating | PRE-CAST FLOOR 
Refractory Combustion Cham- x 
bers for ALL Boilers and AIR SPACE 
Furnaces. BENEATH FLOOR 
-75 TO 12 GALLONS PER HOUR 


MONOGRAM PRODUCTS CO. INC. 


731 NORTH 35th STREET, PHILADELPHIA 4, PA 


COMBUSTION CHAMBERS 
QUICK HEAT 











U.S. Pat. No. 2075433 
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New Yorker Steel Boiler Co 132 Viking Pump Company 
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STOP 
FUEL TANK LEAKS 


with 


DREDFIATER 


© Powerful Magnet! 


WITHSTANDS TANK 
SEALS LEAKS FAST - EASY - INSTANTLY PRESSURES AND 





Powerful magnetic action patch perme VIBRATIONS 

nently and securely holds oi! resistant 

diephragm seal securely to tank — stops 

leoks instantly REUSABLE 


REQUIRES NO TOOLS TO INSTALL 


THE TANKIT co. INC. 560 Belmont Ave. 


Newark 8, New Jersey 
March 


1959 





Every Nozzle 


is INDIVIDUALLY 
OIL TESTED... 





this means .... 


Monarch completely eliminates the need to “try 
out” several nozzles to find one that fires prop- 
erly. Individual testing of each Monarch Nozzle, 
on Oil, is your guarantee of absolutely uniform 
performance. 


Every Monarch Nozzle is a precision product, 
100% Tested for Capacity, Spray Angle, Quality 
of Spray and Balance. 


No wonder Service Men and more than 400 Oil 
Burner and Furnace manufacturers using Mon- 
arch Nozzles as original equipment agree . . . 
Monarch continues ‘First Choice of the Industry”! 


DEALERS: Buy from your 
Monarch Jobber. Write 
for Catalog “O” 


“lonarch rin mixinc rouipment... 


COMBUSTION HEADS: 

-81-C Head is as easy to in- 
stall as an ordinary Air Cone 
and Stabilizer. Produces high 
CO, with no “adjustments” to 
get out of order. For 3%” or 
4” 1. D. Air Tubes. 


MANUFACTURING WORKS, Inc. | ua CONVENTIONAL: Bioded 
’ Cone Rings and four blade 
2503 E. ONTARIO ST., PHILADELPHIA 34, PA. Stabiicere fer ordinary dlr 
Tube replacement from 3%" 
Canadian Agent : (Except B. C to 8” |. D. Also special ‘Anti- 

E. S Gallagher Sales Ltd., Toronto 12, Canada Pulsation” equipment. 
Exclusive Agents in all of Europe Also available: Flame Mirrers, 24 and 
Australia and New Zealand 48 Nozzle Boxes, Nozzle Wrenches, etc. 





GOING STRONGER THAN 


pe. 


More and more of these 


Electric Water Feeders are 
being added to M‘Donnell 


Low Water Cut-offs 
Here’s why: 


When you add this No. 101 Electric Water Feeder to a 
McDonnell No. 67 or 69 Series or any other McDonnell 
“twin switch” Low Water Cut-off, you kill two birds with 
one stone: 


You give owner something he needs and likes —the fully 
automatic boiler water level control of a combined water 
feeder and low water cut-off. 


QYou end unnecessary shutdowns, and the headaches they 

cause ... end them because the No. 101 is right there 
to keep the boiler going through periods when otherwise 
the cut-off might stop the burner. 


The story is simple: Every McDonnell No. 67 or 69 Series 
Cut-off is provided with an extra “feeder” switch that is prac- 
tically shouting for a No. 101. Many No. 101’s have been 
hooked up to these “‘feeder’’ switches on oil fired jobs. But 
despite the fact that they are going stronger every year, the 
big oil fired market has scarcely been touched. 

That is one big field, but it is only half the story. There are 
also a large number of gas fired boilers, equipped with No. 
67 and 69 Series cut-offs. These Cut-offs have been crying in 
vain for the No. 101... but now comes the good news: 


New model with transformer 
now takes care of the gas boilers 


A new and equally effective electric feeder— No. 101-24V 
—has been developed for gas boilers having low voltage 
control circuits. It has a special low voltage coil and comes 
complete with a companion 24V transformer. Regulations 
prevented wiring line voltage into a terminal box having a 
low voltage circuit, but the 101-24V completely overcomes 
this objection by making both circuits low voltage. 

Note the simplicity of piping and wiring the No. 101. See 
it on display at your wholesaler’s. Ask for latest bulletin. 


MISDONNELL & MILLER, Inc. 
3500 N. Spaulding Ave.. Chicago 18, Ill. 


Dong Gre oe, Shing Walt 


MEDONNELL 
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ELECTRIC 


BOILER WATER 


rr, 


Ordinary Solenoid Valves won’t do 


The No. 101 was specially designed to perform essential 
functions that cannot be properly handled by a conven- 
tional solenoid valve! The No. 101 valve is spring loaded 
to give it powerful drip-tight closure against any city pres- 
sure, and a compound leverage system assures positive 
valve opening by the solenoid. A button for manual feed- 
ing—exclusive feature—facilitates filling, makeup, and 
testing. It has the same time-tested valve mechanism and 
built-in strainer found in other McDonnell Feeders. 
Straight-through '2 inch inlet and outlet pipe connections 
simplify installation. 

No. 101 and 101-24V are for boilers up to 5000 sq. ft. 
Capacity; maximum steam pressure, 25 psi; maximum 
water supply pressure, 150 psi. 








Makes the boiler water level as automatic 


as the firing 


Nothing could be simpler: Simply insert the No. 101 in 
any horizontal section of cold water piping above or below 
water level. Wire it into the “feeder” terminals of any 


McDonnell “twin switch’’ Cut Off. 


EVER! 


i 


| 





